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Rough Proofs 


There is only one way, Kelvinator 
suggests, to find out how cold it is: 
look at a thermometer. Another 
good way is to let the sub-zero 
zephyrs blow past your shell-like 
ears for a few minutes. 

7’ FV F 

A messenger boy will now come 
into your bath-room and install an 
Italian Balm dispenser for ten cents. 
Maybe for five cents additional he 
can be persuaded to scrub your back. 


vgy¥$eieeg? 

Although Andrew Carnegie “came 
to a country of wooden towns and 
left it a nation of steel,’ the iron- 
masters are still willing to admit 
that wood is an excellent material. 
You can’t beat it for sawdust. 


vv¥sey? 

“Does your mattress fit your tired 
spot?” the 1936 Simmons advertising 
will ask. 

The answer of a lot of people 
should be, “No, but my pillow does.” 


vgy¥s$eegy? 

Like the little boy with the apple, 
food processors now receipting for 
the return of their impounded taxes 
will probably tell their hopeful cus- 
tomers, “Sorry, but there won’t be 
any core.” 

vgv¥seey? 

It ought to be easy to solve the 
naked-floors problem of the carpet 
and rug advertisers. Just let them 
ask the man who steps out of a nice 
warm bed onto an icy surface what 
he thinks of the situation. 


vey 

If the advertising plan works, 
you'll soon find Sister Susie sewing 
shirts at Singer’s Sewing Centers. 

v »” S 

Now that it has been revealed that 
a 130-pound woman walking eight 
miles a day “imposes an accumu- 
lated weight of 1,105,000 pounds on 
the 26 small bones of the foot,” there 
seems to be nothing left for those 
frail sisters to do but quit walking, 
start driving, and insist always on 
Sinclair gasoline. 

+ VF F 

The newest thing in dress fabrics 
is the use of newspaper and maga- 
zine headlines in the design. Now 
it will be possible to give every 
woman a dress that exactly suits her 
type. 

, FF? F 

Women seem to be responding en- 
thusiastically to the offer of dresses 
which contain timepieces. Now if 
the makers of men’s suits will come 
forward with assurance that each 
contains a well-filled pocket-book— 

vv#sy? 

W. K. Kellogg, the famous cereal 
advertiser, is advocating the adop- 
tion of a six-hour day, but this 
doesn’t mean that he thinks every- 
body should have time for at least 
two breakfasts. 

7? FT F 

New lower prices on Canadian 
whiskies as a result of the recent 
trade agreement will give those 
maligned Santa Clauses who like 
their Yuletide wassail legitimate 
cause for celebration, 

=~ VT Pe 

With the picture of Edward VIII 
on the front cover last week, the ed- 
itor of Liberty must be regarded 
either as very good or very lucky. It 
doesn’t hurt to be either. 

> 2 

Don’t forget to sympathize with 
the man who wrote all that winter 
Tesort advertising copy. He’s now 
Spitting on his hands and getting 
Teady to describe the terrors of 100 
in the shade. 

Copy Cus. 


GENERAL MOTORS' PRESIDENT HONORED FOR ACHIEVEMENT 


Alfred P. Sloan, Jr. (left) receiving the Poor Richard Medal of Achievement for 1935 at the hands 
club president, in Philadelphia, Jan. 17. 


of Charles H. 


Eyles, 


‘Let's Have New Models,’ 


Sloan Tells 


Advertising 


Philadelphia, Pa., Jan... 18.—In 
complacent review of past achieve- 
ments, advertising men are allowing 
the creative spark to languish—per- 
haps to die. 

This was the startling viewpoint 
brought to the Poor Richard Club 
last night by Alfred P. Sloan, Jr., 
president of General Motors Corpor- 
ation, in accepting its 1935 medal 
of achievement. 

“Is today’s advertising as vital, as 
stimulating, as diversified, as effec- 
tive as it should be?” asked Mr. 
Sloan. “Do we not need more new 
models in advertising, just as we do 
in the automotive field?” 

The pause which followed this 
pointed indictment of the present 
generation of advertising men 
brought a pause as pregnant as that 
previously called for as a tribute to 
the late Will Rogers, who last year 
journeyed to Philadelphia to receive 
the club’s 1934 medal. 


Motto Hits Mark 


The motto of the 31st annual ban- 
quet, held on the 230th anniversary 
of the birth of Ben Franklin, patron 
saint of the Poor Richard Club, was 
“Forward march! Advance with Ad- 
vertising!” The words were given 
new meaning, however, as the guest 
of honor gently indicated that the 
present estate of advertising is 
rather low. Mr. Sloan’s address 
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was broadcast over an 
network. 


Fred Waring was also honored 
during the evening, his award be- 
ing conferred for “distinguished serv- 
ice to radio advertising in 1935” 
through his CBS broadcasts for an- 
other automotive giant—Ford Motor 
Company. Both presentations were 
made by the club president, Charles 
H. Eyles, head of Richard A. Foley 
Advertising Agency, 

“The other day in Detroit,’ Mr. 
Sloan said, in turning from the gen- 
eral to the specific, “I looked over 
newspaper and magazine presenta- 
tions of the automotive industry’s 
1936 models. I was disappointed by 
the obvious lack of originality and 
effectiveness, both relatively and 
specifically. Perhaps I am not a 
good judge, because I make the mo- 
tor car and you make the advertising 
and it is easier to suggest than to 
perform. 


NBC-WJZ 


“But we are partners in the sense 
that we are contributing importantly 


(Continued on Page 8) 


AMA Will Form 
New Committee 
For Cosmetics 


Chicago, Jan. as 
the work of the Committee on Foods 
of American Medical Association, 
which has played an important part 
in influencing food products adver- 
tising in the past six years, be con- 
tinued and expanded, but a new 
Committee on Cosmetics will be set 
up by the asociation in the near fu- 
ture. 

This was the answer of Dr. Morris 
Fishbein, editor of the Journal of 
the A. M, A., to rumors which have 
been current regarding a reduction or 
discontinuation of the work of the 
Committee on Foods, made in the 
course of an address last night be- 
fore the Chicago Women’s Advertis- 
ing Club. 


Reason for Rumors 


“Because of extensive alterations 
in our building,’ said Dr. Fishbein, 
“we have temporarily discontinued 
receiving applications for new prod- 
ucts to be passed on by the Com- 
mittee on Foods. This has given 

(Continued on Page 29) 


Last Minute News Flashes 


Owens-Illinois Glass Buys Tin Can Plant 
Toledo, O., Jan. 24.—Though denying that the company intends to 
manufacture beer cans, Owens-Illinois Glass Company today announced 
purchase of Enterprise Can Company, of Pittsburgh, and Tin Decorating 


Company, Baltimore. 


The latter is a subsidiary of American Tobacco 


Company. Over $3,000,000 was paid for each. 


Detroit Space Buyers in Important Shifts 


Detroit, Mich., Jan. 24.—P. C. Beatty, space buyer for Lee Anderson 


Advertising Company, will join Maxon, Inc., about Feb. 1. 


He succeeds 


Miss Elsie Harvey, associate space buyer, who has become the wife of 


Ralph Bateman, 


Detroit manager for E. Katz Special Agency. 


Fred 


Barrett, formerly with C. C. Winningham, Inc., has joined the Anderson 


agency as space buyer. 


Department Store League Will Return Profits 
Boston, Mass., Jan. 24.—Profits, above nominal return on capital, will 
be returned to patrons of stores to be joined in a‘nation-wide league, 
Edward A. Filene, Boston department store magnate said today, in ex- 


plaining plans for the new organization. 


The profit-sharing plan is de- 


signed to maintain buying power, he explained. 


FOOD RETAILERS 
UNITE AGAINST 
ALLEGED ABUSES 


Chains Represented in Move 
To End Allowances 


Chicago, Jan. 23.—Warring on loss 
leaders, unearned advertising allow- 
ances and discriminatory quantity 
discounts, the National Food and 
Grocery Conference today discussed 
plans to place the food industry un- 
der a voluntary code. Chain stores, 
presumed to have been beneficiaries 
of these practices, are as interested as 
less favored distributors in outlaw- 
ing them, judging from the presence 
of a representative of the Food and 
Grocery Chain Stores of America, 
Inc., on the committee. 

Other organizations represented 
are Associated Grocery Manufactur- 
ers of America, National Associa- 
tion of Retail Grocers, National Re- 
tailer-Owned Wholesalers, Voluntary 
Groups Institute and National-Amer- 
ican Wholesale Grocers Association. 


Hold General Meeting 


A general meeting of the food 
trades was held today under aus- 
pices of the committee, Speakers 
included Paul S. Willis, president, 
Associated Grocery Manufacturers of 
America; Gilbert H. Montague, of the 
New York bar, committee counsel, 
and Hon. James A. Horton, chief ex- 
aminer of the Federal Trade Com- 
mission. Special interest centered 
in Mr. Horton’s address. 

Since the Patman committee dis- 
closed large advertising allowances 
by manufacturers to chain stores 
among other discriminatory practices, 
demands have arisen in many sec- 
tors of the food industry for “re- 
form.” Meetings of food associa- 
tions here this week brought further 
denunciation. 

The theory has been set forth, the 
FTC representative said, that any 
system of merchandising will en- 
dure as long as it presents an eco- 
nomic advantage to the consumer. 


Horton Gives Views 


“I am inclined to challenge such a 
statement made without qualifica- 
tion,” he said. “I am unable to be- 
lieve that the majority of American 
consumers are concerned solely with 
temporary advantages which they 
personally receive, irrespective of 
the system which makes it possible 
and of the effect on industry and 
distributive processes. 

“It would seem that this theory 
may be stated more properly, as fol- 
lows: Any system of merchandis- 
ing will endure as long as it offers 
an economic advantage to the con- 
sumer, provided the advantage has 
not been made possible by unfair, 
coercive or illegal methods. If such 
practices are used, it may be sus- 
pected that the benefit offered is 
based to a large extent on unfair 
competitive advantages, which will 
probably result in a substantial les- 
sening of competition and serious in- 
jury to manufacturing and distribu- 
tive systems, to the ultimate detri- 
ment of the consumer. 

“There is a general fallacy, exten- 
sively entertained, to the effect that 
monopoly is attained only through 
centralized ownership or control of 
an industry. 

“It is a sad truth that monopoly 
may be, and has been achieved by 
control and elimination of competi- 


tion. That nefarious system exerts 
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Mr. Horton said that he holds no 
brief for or against any group rep- 
resented at the conference, but is 
“intensely interested” in the prac- 
tices with which the committee is 
concerned. 

“The FTC cannot take sides be- 
tween lawful distributive mechan- 
isms for bridging the gap between 
production and consumers,” he com- 
mented. He declared that the only 
duty of the FTC is to see that “in in- 
terstate trade different competitive 
systems shall have an opportunity 
to stand or fall upon their economic 
merits, free from concerted attacks 
or unfair methods.” 


Seek Voluntary Code 


Mr. Montague outlined steps which 
the committee may take, with con- 
currence of 80 per cent of the mem- 
bership of associations represented 
in the committee, on ways of ending 
unfair trade practices. 

“Instead of submitting its initial 
recommendations to the industry in 
the form of proposed federal or state 


legislation, or proposed trade prac- 


tice rules to be approved by the 
Federal Trade Commission,” Mr. 
Montague said, “the committee may 


set up in this voluntary code of 
ethics contain the possibilities of 
long-time, general and effective ob- 
servance and endorsement. 

“Government policing or legisla- 
tion must inevitably be uneven and 
slow, so long as no one is able to 
give expedited attention to investiga- 
tion and prosecution of complaints 
filed by responsible trade associa- 
tions against flagrant violators of 
trade practice rules or statutes re- 
garding quantity discounts, advertis- 
ing allowances, unearned brokerage 
and loss-leader selling.” 

If the “trial period’ develops fa- 
vorable reaction to this voluntary 
code of ethics the way will be open 
for the committee to submit recom- 
mendations for enactment of the 
code principles in federal or state 
legislation, or trade practice rules to 
be promulgated by the Federal 
Trade Commission. 


Stutz Opens Office 


Frederick G. Stutz has resigned as 
advertising manager of National 
Tours, New York, to establish offices 
at 130 W. 42nd St. He will special- 
ize in promotion for steamship lines, 
travel agencies and resorts. 


BY GOVERNMENT 


Chicago, Jan. 23.—Unremitting op- 
position to government grades for 
canned foods was expressed by the 
National-American Wholesale Groc- 
ers’ Association at its meeting at the 
Congress Hotel this week. At the 
same time, the association reaffirmed 
its insistence on honest and inform- 
ative labeling of such products. 

Another resolution endorsed the 
Copeland Bill in the form in which 
it passed the Senate at the first 
session of the 74th Congress, while 
expressing the fear that other re- 
cent measures introduced will, if 
passed, wipe out many of the gains 
made under the Pure Food and 
Drugs Act of 1906. 

The resolution on grading said: 


Would Destroy Brands 


“We continue to express our op- 
position to establishment of gov- 
ernment grades for canned food 
products and creation of an unwork- 


THE BUTTERICK COMPANY, INC. 


takes great pleasure in 


announcing the return of 


JULIAN U. CARGILL 


lo 


DELINEATOR 


as Ad vertising Dtrector 


After an absence of three years, in which 


he served respectively as vice-president of 


William Esty & Company, Inc., and Donohue 
& Co., Inc., Mr. Cargill returns to the 


Delineator, with which he was associated 


for more than twelve years, first as a member 


of the sales staff, later as eastern manager. 


S. R. LATSHAW 


President 


four-hour program over Station 
WIND has been bought by Pe- 
ter Fox Brewing Company, of 
this city. The contract, start- 
ing Feb. 1, and running for 
one year, (366 days provides 
for 1,464 hours of broadcast- 
ing, with both live talent and 
recordings being used. As 
unusual as other phases of the 
sale is the time selected: from 
midnight to 4 a.m. E. §S. Mit- 
tendorf landed the order. The 
agency is Gale & Pietsch. 


able and unenforcible system of 
numerical or alphabetical grade la- 
beling, which would work to the 
detriment and confusion of consum- 
ers, and which would have the tend- 
ency to lower packing standards and 
to injure not only canners and dis- 
tributors, but also producers of 
agricultural and other products that 
are scientifically packed and dis- 
tributed under well-known brands 
and in which millions of dollars have 
been invested in creation of good- 
will and consumer demand.” 


BROKERS DENOUNCE 


‘VICIOUS PRACTICES’ 

Chicago, Jan. 23——The National 
Food Brokers’ Association, one of 
many meeting during the convention 
of the National Canners’ Association 
at the Stevens Hotel this week, 
hurled condemnation at “unwarran- 
ted quantity discounts, diversion of 
brokerage, vicious advertising allow- 
ances, and loss leader selling.” 
The association pledged itself to 
a fight to the finish to eliminate these 
methods and endorsed two bills 
which have been introduced in Con- 
gress. They are the Robinson bill 
in the Senate and the Patman bill 
in the house—identical measures de- 
signed to end “discriminatory prac- 
tices.” 


L. A. “Post-Record” to 


Become “Evening News” 


Effective Feb. 3, Los Angeles Post- 
Record will become Los Angeles Eve- 
ning News, appearing in the six- 
column, eighteen-inch format of the 
morning Illustrated Daily News. No 
change in ownership is involved. 
Both papers will be published at 
the plant of the Illustrated Daily 
News, which will be expanded and 
modernized. 


Joins Diamant 


Fred T. Singleton, typographic de- 
signer formerly with Conde Nast 
Press, Evans-Winter-Hebb and Amer- 
ican Type Founders Company, has 
joined the creative and sales depart- 
ment of E. M. Diamant Typographic 
Service, New York. 


Kan-Kegs Launched 


Pacific Can Company, San Fran- 
cisco, is using color in Pacific Coast 
newspapers to feature Acme beer in 
Kan-Kegs, first Coast beer to be mar- 
keted in cans. Emil Brisacher & 
Staff is the agency. 


OF QUAKER OATS 


Will Pay $10,000 for Best 
Letter on Subject 


Chicago, Jan. 23.—Linking world- 
wide interest in the Dionne quintup- 
lets with the deep-seated desire for 
home ownership, Quaker Oats Com- 
pany will soon launch a “$10,000 
Dream Home” contest based on the 
best letter on “Which of the Dionne 
Quints Would I Adopt?” 

Widespread advertising will urge 
consumers to day-dream a bit, to 
imagine that the famous fivesome 
had not been “adopted” by the Cana- 
dian government, and that instead 
all of the Ontario wonder-babes were 
looking for homes. 

To the writer of the best letter 
there will be given a $10,000 house, 
or $10,000 in cash. A total of 3,113 
cash awards aggregating $5,501 will 
be awarded to consumers. Grocers 
whose names appear on customers’ 
winning entries will receive 112 
prizes totaling $2,500, 

Two trade-marks from either 
Quaker Oats or Mother’s Oats must 
be submitted with each letter. Each 
entrant, under the rules, will receive 
a 7 by 9-inch picture of his or her 
favorite Dionne. 

The contest will break in The 
American Weekly with a four-color 
page Feb. 2, and a black and white 
advertisement later. The offer will 
also be made in half pages in color 
in the Metropolitan Group on Feb. 9, 
and in thirty supplementary news- 
papers on the same date. 

In addition to the contest cam- 
paign, the Quints and their Quaker 
Oats breakfast will be featured in 
women’s magazines for February, 
March, April and May, in a four- 
color back cover page in This Week 
of Feb. 16, and in eighty-seven news- 
papers. The promotion extends to 
the new NBC program, “Kaltenmyer’s 
Kindergarten,” which started Jan. 4. 

Counter displays, picturing the 
quintuplets and the Dream Home, 
and incorporating a slot for inser- 
tion of a box of Quaker Oats, will be 
supplied to dealers. 

On the magazine list for Quaker 
and Mother’s Oats advertising are 
Better Homes and Gardens, Farmer’s 
Wife, Farm Journal, Good House- 
keeping, Household, Ladies’ Home 
Journal, McCall’s, Parents’, Woman's 
Home Companion, and Woman's 
World, 

The Quaker Oats Company has in- 
formed the grocery trade that its 
copy testing shows that advertise- 
ments featuring the Dionne quin- 
tuplets get far more readers per dol- 
lar of advertising cost than even 
color pages on other subjects. Lord 
& Thomas handle the account. 


6,018,297 with St. Louis Globe-Democrat 
6,072,675 with St. Louis Post-Dispatch 
6,271,641 with both St. Louis papers 


ia 


a i 


Metropolitan 


@Baltimare SUN- Boston GLOBE - Buffalo TIMES 0 Louis GLOBE-DEMOCRAT 


Cleveland PLAIN DEALER Detroit NEWS New York NEWS-CB icogo TRIBUNE 
Se Louie POST DISPATCH: PhilandelpAie INQUIRER ‘Pits buoys PRESS Wend ayheo STAR, 


a a ea” Me Rega Sa Fe ahi ate y ee. a), erie mete! Pe eine, Sle Wee ic ein OT ainda mh sai et eth Na deca eT) ke GS ma 7S SQM Skala teem 5 < agian. <40's- gM ED eae MMC Mase tog MP 
2 reat ait ye ae ~ : ce eee aes Sees Sey, eee BB NES eh aes ini. Sh an Va meet 2M be 
SS scat . ’ > . . Sil Ne te ie a a Ba caf *" hN EE We will a “Bi 
3 q ‘i nice 4 2 ’ i a, : a: te . fay ; a 
AY eg eee ie Ry A R : “ et | ae . , bbe ees : BAR gore oe Fs 
: son p ay } ’ 5 ag, ol é ae ENy vy Be i. . f : a J ae \ Ye yk REE ei ee 
ar a oc 2, : ; : 7 ne eee. ; Al veal 0) : > ; ; . Meat... Oat ae all : _ ee 5 pes ie $005 
. Bs Z of 1 ‘ eos 
a ow ’ 
GAS: ‘it / 
bigs i. 
Sans, q 
1 
See 
a 
= - 
tent 
| 
F ee 
i | 
| 
| 
‘ he | 
es: | 
Bi, Asn 
Sp | 
; a | 
eae 
Aw 
a ae 
a ~ 
SS as 
‘Geert 
pie es ma 
; oe 
BE 
iG . 
~ Ee : » 
ae 
pee vy | 
em Po 
jer 4 
ow, rane as 
eee ee 
ae ey 
ay Rg 
. os m4 
ees 8 
a aan. | 
ey 
et eC | 
atin! 
ges 
“eee 
fee, “ 
ee 
es 
Py oe coreg 
Cie i hy % 
“ ee Pee) 
See 
bate 
Bae ns 
tein 
re = 
Te ee 
es 7 
Bees " 
‘une’ hoes 
Pere ey 
ce ves 
ne 
SE ioe 
Bes eed ok 
=a 
, See 
a x coe 
Bris aie 
. Fer 
i Batti 
oS ae 
; ae > 
1: a 7 
Borrell 
ye qusnpeeeD 
eer ee 
Bes 
Bars oe 
ieee 
ie eset 
-. Se oe 
“ge een eh 
Se eee ee 
——, 
= Pee 
oe 
OS hide 
whee 
ae | 
% se | 
So 
ar ae 
ees 
et Se 
eae 
5 Se #e 
sel, a - 
s - “s 
ees if 
3 sake PO 
ee = 
a ot pe | 
mee ae 
= FS, sacs 
pea - 
a. rae | 
joa | 
eae ee ool —S_— —————————————————————— 
[Steg 
\ eee 
85, ait 
pe he 
“St. hee Re 
[a ca 
eae ome 
; . : ee : 
ag sf 
) 
. on Wi . 
s % le aoe 
‘ Ee . 
os bona ® 
i ha Se it: 
. gee 
ee be lt 
24 12 
Bad 
Se gh) Re 
Rr: ss a ee 
Ce ae 
ali, es ed 
Me u :, ean 
ee Ce eee ee 
> yaaa Teg? ae all 
By ead : Se sfas ow as 
eae a ee 
a Be Pe . 
2. gal 
ae 
q Be. 
Eee 3 
Bee + eee 
a ~ - 
ae > s - 
as Gravure a 
eet. . os 
ae 7 , 
See Color 
a1 See eae 
¥ eae fis @Advertixing Offices nN 
Sa METROPOLITAN] NEW YORK-CHICAGO & SAN FRANCISCO i 
Ke SUNDAY 
: — 2 as NEWSPAPERS. Lac = 
Saas We 
e” : MGT CN, ALANA ACME AP ARNE 
a ‘ 
I ea ’ 
= as: 
toa eee 
<7 4g) 
egal Spat et 3: 
oi Een 
be wes * + 
ee ee ee 
ye ie as " . “ 
: Ae ee x P 
NOR am an MES st ne ne RS ge ee RANE gees cates \ Mays ’ : . \ : 
pee ne see “a Oe Ne aN oe bs pd ai si, Soci aa am 4 eG OM ae can st eS em Are kp ee $e Me iy lie pas Uae 5 ‘CS ee . . aa ” 
ee ee ek TE ior! ek edt oe, WF Sa PE rg Ao eee ee Fi 3G Bee eee aa ee Re ee, os Patt a Re ge eR S| 7 x « perl be Ss SS: a ee oe eM Ria an a) * Pag eae te “ep he digo wt, i > o Y yi ede e 
See ste oe AE ee mas pate ag Od fies pecan iat Pea th AL Uh a ae Fee Aa pee RY eRe Ie Secs eas SNORE Cm. GE URE Soaen cM eT ene re te eC ata, neem - ee ae } Bee: heer ey eg 4 Oe a es SNe eee nc eae oc ome RA Mec ae S a ey, Ne oe k ‘ ele! ase 
rs i ee * a Ci etre bo | eae Pes ahaa he Gy RS Oia Wm om alates SPE ih SO en ec POR GEE Sat oe ea ate ee Ee Ng fy eee nen POMP oe ee? NE ss i AES Be ote ys Pt a BR mys ty Sey RR een, opeh ame. Be ak eC eee) Ne ie SPU 0 BUR ciel a ay Mi tar es Wee e a Oe eae Sih ie Se er Fol al tT ae 
s te i eat D erent Seas. fu. 2 Pag! Sea es es Aan 1 ee IG oped ec TEE Comat ish 8 Asst ie ane Spree i Ves teas? ths ae ‘eee ot e Eee G4, os ae ae Pa Ble yee er Sty opp reac, es a AER FRI 2 ST Ss kar WOO ein ie “en, Neg ane 
| ¥ at 28 : f 3 Cia ae ieee ER ann Acar ae SPAMMER Lif. - ere 7 Bini Aap 1a Bans rte sy Pat eee ce ots, S 8. 4 Sieh Beas 3s ET a I. ee ee a ee 
: Pa eae Sete >: ae Pei ay # fae : fe ie Pa . ae pt ae ae A Seu Cs See ES FAY Mitre eS : < eg, GAR Snemlea Re Aha") aga ee meee Sales ATES tik Rie ae 
a . . = = Bee A a Pa lt PS ee Us + TR Oo 6 ew *\ St ee) Bude ee! Ae ad. ee —" ws, ae i 


January 27, 1936 ADVERTISING AGE 


A Real Bonus 


! for Advertisers ... 


> 
or 
00 Rsome time now,the circulation department | Now go back to the January 25th issue . . . the 
> has been warning us that more peopleare buy- _ single-copy sale alone on this issue was 323,000 
- ing Liberty. Last week, our Mr. Shapiro went so. more than the same issue of the preceding year. 
far as to say that the net paid was likely toreach = This is evidence of direct public response, with- 
~ an all time high any day. He added that print —_ out the aid of subscription crews or any of the other 
re orders were already recordbreakers, that several __ tricks of the trade. We printed what the public 
er had had to be revised at some trouble and ex- = wanted—and people stepped up and bought it, 
18 pense because the wholesalers, out where the _ voluntarily. 
8 ABC begins, were clamoring for more by Western Advertisers in this issue got a clear bonus of 
12 Union, Postal and A. T. & T. 315,000 over the guarantee of 2,325,000. As a 
- We know all about print orders and the tend- _ matter of fact, the circulation dividend runs close 
= ency for space peddlers to run around yelling, to half a million when you consider that most of 
se “Looky!’’ We also know that space buyers can them were running under the old rates. And, on 
i add and subtract and have embarrassingly long this basis, they have been collecting extra cir- 
ane memories when the pink sheets come around. So culation for some time. 
~ we refuse to get excited In public about print But we wish you wouldn’t take all this too seri- 
. 9, orders, although—believe us—in this business you ously. These gaudy figures obscure what is really 
” don’t print many more than you feel pretty cer- the important thing to us—and to you who buy 
a tain you can sell. sales impressions. 
A But when the cold sober estimators uptown get It was, to be sure, an accident that England’s 
tort busy figuring total net paid and start reeling off beloved new King decorated our cover when he 
‘gv the dizzy numbers, we can’t sit idly by and let ceased to be Heir Apparent. After all, this fea- 
oy all you trusting advertisers go uninformed of your _tured article was put to bed weeks ago as you 
the handsome bonuses. well know. 
e, 
se Looking over their figures, we might as well But it was no accident that the “President’s 
confess to some rather spectacular increases oflate: | Mystery Story” broke when it did; that the De- 
“are ...the January 18th issue was a sell-out with an __ tective-Lieutenant Finn and “‘Jafsie’’ Condon 
= estimated 2,546,391 net. Sad but true, we articles appeared when public interest was again 
mrs could have sold more if we had printed them. _ at fever heat. There are many recent examples of 
_ ... the January 25th issue was also a sell-out with the editorial foresight which builds reader interest. 
7 an estimated 2,640,000 net. This is the issue So what we hope you'll remember, when the 
— that gives us a thrill: it’s the largest net paid recording angel of the ABC sets down his final 
a in the history of Liberty. figures, is not the mere digits of net sales we have 
Lord 


... the February Ist issue is still on the stands, 
so nobody dares even guess what the net will 
be. But you might be interested to know that 
the print order was 2,950,000 and would have 
been a coveted 3,000,000 except that the me- 
chanical department squawked because we 
have to print an issue for next week, too. 


quoted you, but the measurable public response to 
a fundamental publishing philosophy. 

We like people, we believe in people, we honor 
their instincts, their desires to do, to go, to own, 
to make themselves a part of life. And we are 
proud that so many people believe in Liberty. 

This is the rea/ bonus we offer to advertisers . . . 


Liberty 


NEW YORK * CHICAGO * DETROIT «© BOSTON « SAN FRANCISCO © TORONTO © MONTREAL 


Pee Sr ae ae oe ree oe “= pert “st oe oi 2). Fad gr Pe | ‘4 rie. ¢ aa oh ee b> Sp eer Fi ‘a ar £ ts. F er _ Se Ts Tigh De wf A ~ ve Seis OS ee a Shige hag ttn ae 
eet on a ne Gee mE RY seh ak i Pe ie imbey as es idly hl he aoa i) The Pe SE: a mike ees es ‘ : : a8 Trapt Ay ie oa Ae GS aia pe pee as PR 2 a ae LEP OENS ei rene? Sh ee “ 
re We at = Se oa lens ta MNS a pe 4 f ign cake ae Sie ati ee aie ihe SIT? o ae fe ee ate * Sf Ey AD : pe ee eed agit ae ie se yr on. sek Bag! Ay Sah aa Og * “ete ch oT Oe ae - 
M. eat cs cleat aes” aul Be Sta eee ts &e cea = SPC on eae Wee: Ages a Maw he pao 8 gg 4 ‘ : } 5 one dial As ie ee . aa i a ey Ag : 
= hy. sage ee ee ee ae . x “ Oe ib anes ie rae 6 a ens oe eS ke wt mu . = ag. * yee Pes ee See 
ie ae ae eS ues tapers? al Se EY EE Sate, Ke bate ie | saa = i aches . ° OF Gee oe 23 % et 9 r > ‘ » eh es P a gn i 
ibe geo ge pe, ree - cay . i % ok se iy Cee We ¥ ee ¥ Pe, 7 i Fee : . “— oP ss ce wy ; 
Pit re piper” See S +r. EN ee 2 oot od Laas ane . t a eer ~* pene , i oes if ia ; see L ae ee oN) S 
La oy ee ae ae - = » : of f aa, ‘ (fens : Bs Sean mane ie ~ é = nee i oy % ae 3 ae ¥ ox t . é . t 7 * , ¢ ae ; 
he a : ( - ‘ \ f ! * : . e : 
’ : Ae i i 
/ = 
x we . 
+. a 
we 
Ps 3 A 
bg » 
ot a 
ee ET A EE TT EN RS | NR RE et AEE A TL AICS TY TS i NRRL ES RR NN RN TT A EE MEN 8 SER AE A Se a HF NS A AA Am ahi] 
me — Sanne ———-— eee ee 
_ . 
ae 
gah. 
ay 
a 
Wea 
Al ta ‘ 
a4 ee 
: ay 
ee 
aa 
d- 
. ¥ : 
- i 
as 
me 
a. 
pee WY - 
igs 
a. 
ae F 
Mt: 
a ae ‘ 
oh Sa 
7) a Be 
Bocge ts 
ci 
or 
Zoe 
+) ee 
" Loe 
awake; 
ee ast 
a eee 
oe 
y a8 
ge 
tape 
. ; 
aie 
jo 
* ons = 
1 Oe ‘ 
i “i 
Vo 
4 
— 
7 
a. 
ie 
a 
4 ~~ ay ie 
eS a 
a 
oer 
ing ae 
i 
a £3 
tbe 
a " 4 
>. 
a 
3 
: Lee 
7 c 
fF 
By. i 
al : 
o— 
eae bite.» 
my 4 . 
Se 
eel 
Dae 
per 
ae Bs 
sees Pi. 
He <— 
ona 
jm 2 
ae 
aay, a 
i 
. ae 
Bei ices: 
eS 
a eae 
pee 
» ee, 
iy a 
ith 
pees 7 
aL 
« & 
; 
_ 
at, cit 
Pe Oi ae 
“ocat. 
: al io 7 = 
Sect 
nee eg 
Safe 3G 
es ss oat 
tae 
Gai, eM 
aes nian h 
5 
eee hE) 
1 | 
ars 
a 
ee 
nr _ ae 
an 
Sie ms 
tS SSS ee ¥ 
gn Ceti o> 
- hen 
“Renee? 
] ait aig 
AY A ey 
5 hs 
Ba Lee ed 
Nae aan See 
ee eS 
a ee 
Oe os 
“ pags RRS 
ee a at 
ee es 
- 2 ae 
% f wt gt ee 
Mit tect r r J , ‘ 7 figs , f / ! ‘ CS: a Diese 
Be See ah PCA sae Se Bierieeas Be 2 Slag eg 2 Sar RR ape CS es (Spf OE Ee er 1? age SRE tae? cf 25 Sega ia eS Sc Naan a emis COR Wa jes Facies ! ask gra ere ‘ Re Mi hae a ieee aon ROL ah a 
ere ena Se eae ey Mae me rn So SRR a a YSN SRC So Vc ON ME pees 2 8 UO ee Pree nneens eee ; ee ee an ieee etree a 
DW aie S5,, O h ger a ge eT Aes! Fee i ae 2) RRBs r ae ee Pet LS ~ A s 7 a nop . . Pete) me So ee as ir rs y T gee ee Sets 4 eo ~~ 


sa 


4 


ADVERTISING AGE 


January 27, 1936 


EXPECT GAIN OF 
21 PER CENT IN 
DURABLE GOODS 


Chicago, Jan. 22.—The durable 
goods industries are entering a year 
of material business expansion ac- 
cording to figures published in the 
January Industrial Marketing. 

Revealing the findings of a survey 
made exclusively for it by Ross Fed- 
eral Survey Corporation, the publica- 
tion places the increase in business 


expected by manufacturers of indus- 
trial products for 1936 at 21 per cent 
over 1935, when a 37.5 per cent jump 
over 1934 was experienced. Fifty- 
eight representative manufacturers 
covering all branches of the durable 
goods field were interviewed. 


Advertising Is Increased 


Fifty per cent of those inter- 
viewed reported that during 1936 
they will make substantial purchases 
of manufacturing equipment for mod- 
ernization, amounting to an average 
of $28,157 per plant where figures 
were given. Likewise, an average of 
$29,571 per plant will be spent for 
manufacturing equipment for plant 
expansion during the next twelve 
months. 

Half of the companies interviewed 


have increased advertising appro- 
priations, the average for 30 per 
cent of them being 26.8 per cent over 
1935 budgets. Business papers and 
direct mail will receive the largest 
shares of the appropriations, fol- 
lowed by catalogs and expositions. 

A similar survey made by Indus- 
trial Marketing itself showed that 
companies reporting operated dur- 
ing 1935 at an average plant capac- 
ity of 80.6 per cent. Sales costs for 
these companies in 1934 averaged 13 
per cent but dropped to 9.1 per cent 
in 1935. The percentage of sales 
spent for advertising, however, in- 
creased from 1.85 per cent in 1934 
to 1.95 in 1935. 

Distributors of industrial goods, 
according to the Ross Federal Sur- 


vey, experienced a 29.8 per cent in- 


crease in business last year, and are 
looking forward to another jump of 
27.6 per cent in 1936. Largest in- 
creases were predicted for building 
supplies and construction equip- 
ment. 

Business of marketers reporting 
originated from the following 
sources in 1935: government or state 
financed projects, 15.3 per cent; 
automotive industry, 20 per cent; 
capital goods manufacturers, 42 per 
cent; and manufacturers of consum- 
ers goods, 65.5 per cent. 


Shows Aircraft Metals 


Aero Digest is sponsoring a tech- 
nical exhibit of “Metals in Aviation” 
in International Bldg., Rockefeller 
Center, New York. The exhibit will 
continue for two months, 
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SELLS 


new powder wants to tell the world 
to buy it quick, that it will really do 
wonders for baby’s bottom, how does 
he get the news around? 

‘The most economical way is to adver- 
tise it first in a national weekly called 
The New Yorker. That sounds pretty 
brash, you say. Let’s explain: 

The people who readThe NewYorker 
each week—127,000 of them in New 


York and other big towns—are hipped 


stontshing 


ALGUM 


HEN the maker of a marvelous — on one particular thing: they want to 
be first and buy first. They want to be 


ahead of their neighbors, and set styles, 


and start trends. 


Not long after they start buying 
your goods, a lot of other people start 


buying. You see, they are the people 


other people copy. 


Whether it’s talcum or topazes, shoes 


or sheets, books or banking services, 


it makes no difference. 


sound business strategy tosell them /rst. 


THE 


NEW YORKER 


25 WEST 45th STREET 


THE PEOPLE OTHER PEOPLE COPY 


It’s straight 


Oo. SoOGLOW 


SOME USERS OF 
RADIO FAIL 10 
GET NAME OVER 


Chicago, Jan. 23.—Some radio ad- 
vertisers are failing to impress their 
names and the names of their prod- 
ucts on the minds of their listeners, 
Cc. E. Hooper, president of Clark- 
Hooper, Inc., New York, told the Chi- 
cago Federated Advertising Club to- 
day. 

“As a result of 80,000 telephone 
calls made during the past month,” 
he explained, “we find that there are 
currently eight radio advertisers who 
are impressing their product names 
upon the consciousness of as much 
as 90 per cent of their ‘program audi- 
bility.’ There is one which is averag- 
ing 18 per cent.” 

Mr. Hooper said that the coinciden- 
tal surveys which his company has 
been making for advertisers shows 
that the spot occupied by the pro- 
gram, including not only time but 
competition, determines relative ef- 
fectiveness, as well as the popularity 
of the talent itself, 


Failed to Benefit 


For example, he pointed out, Major 
Bowes’ program for Chase & Sanborn 
now seems to be tops, but when Ed- 
die Cantor shifted his spot, because 
of this competition, he did not in- 
crease his relative percentage of the 
available listeners a great deal, be 
cause of putting himself in competi- 
tion with Jack Benny, another popu- 
lar radio performer. 

The speaker summarized his sug- 
gestions as follows: 

“1. The amount of ‘available radio 
coverage’ is influenced by the appeal 
of the combined programs which can 
be listened to at any given time. 

“2. The amount of ‘available radio 
coverage’ is apparently influenced by 
the season of the year and the night 
of the week. 

“3. There is at all times the immi- 
nent possibility that programs which 
are placed on the air, taken off, or 
shifted from one time to another may 
change the amount of ‘available radio 
coverage’ for the season, night or 
hour which is affected by the change. 

“4. The effect of talent in creating 
‘program audibility’ is not a con- 
stant, but a variable controlled by 
the conditions under which the talent 
is broadcasting.” 


M. A. Hanna Dies 


Marcus A, Hanna II, 47, grandson 
of the famous senator, died Jan. 22 
at his estate near Cleveland after an 
illness of eight months. Until his 
retirement, due to illness, he was 
vice-president of The Cleveland Com- 
pany and publisher of the Cleveland 
News. 


Hotel to Kiernan 
Standish Arms Hotel, Brooklyn, has 
named Frank Kiernan & Co., with 
George P. Butterly, Jr., as account 
executive. Newspapers will be used. 


300,000 circu- 
lation of men O.K’d 


for financial and social lead- 
ership by membership com- 
mittees of the country’s lead- 
ing golf clubs. 

Published April to August in- 
clusive. 
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“We { es . 
nee. 


Years of § 
Publishing Success 


Greater circulation vitality 
than any magazine in its class 


Groupes JUBILEE ISSUE—out March 10— 
contains opening chapters of Lloyd Douglas’s 
new serial, Rufus King’s book-length mystery 
novel, Dorothy Thompson, Arthur Brisbane, 
QO. O. McIntyre, Fannie Hurst, Rex Beach, 


SPACE . | | 
NOW Clements Ripley—many other stories, articles, 


AVAILABLE © and special features. 
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Shredded Wheat 
Litigation Is 
Won by Kellogg 


Philadelphia, Jan. 22.—Concurring 
in an opinion handed down by the 
United States District Court of Dela- 
ware, the United States Circuit 
Court of Appeals ruled here last 
week against National Biscuit Com- 
pany in its case against Kellogg Com- 
pany, in which it sought to confine 
in perpetuity the term “shredded 


wheat” for its own exclusive use. 

The court declared that the Na- 
tional Biscuit Company’s exclusive 
right to manufacture and sell a prod- 
uct called “shredded wheat” ended 
with the expiration of its patent No. 
548,086. 


Only One Stipulation 


Acordingly, the court ruled, the 
public may now make use of the 
name and the shredding process, 
“provided in doing so it avoids sim- 
ulating the product to lead buyers 
into the belief that they are buying 
the plaintiff’s product.” 

Kellogg Company has marketed 


its shredded wheat biscuit for the 
last ten years, styling it a “whole 
wheat” biscuit, although in some of 
its advertising it has referred to the 
product as “shredded wheat.” 

The Kellogg biscuit is smaller in 
size than the National product and 
is packed fifteen to a package 
against 12 of the latter, but with 
equal net weights. 


Names Peck 


Lightolier Corporation, makers of 
lamps and lighting fixtures, has ap- 
pointed Peck Advertising Agency, 
New York. Harry C. Michaels is ac- 
count executive. 


The Wall Street Journal 
has the second largest 


Washin gton News Bureau 


of any newspaper in the 
United States. 


The most indispensable of all reading 


matter 1s the daily newspaper. 


The 


daily newspaper of business and finan- 


cial leaders is The Wall Street Journal. 


WINSOME MISS PRESENTS NESCO PORTFOLIO 


aesex 


National Enameling & Stamping Company, Milwaukee, added zest 
to presentation of 1936 promotion by having this young woman 
present at its sales convention. 


TEXAS EMPLOYS 
EXTRA SPACE FOR 
REDEMPTION LIST 


New York, Jan. 22.—A total of 25,- 
000 lines in four New York and Chi- 
cago newspapers is being used by 
The Texas Company to announce one 
of the biggest bond redemption calls 
made in the past five years, covering 
retirement of 30,000 bonds valued at 
$30,000,000. This is about one-third 
of the total outstanding bonds of this 
issue. 

While it seemed that the company 
used more space than was necessary, 
executives point out that to satisfy 
all legal requirements, every number 
of the bonds being redeemed had to 
be published. 

They chose the smallest type ad- 
visable, which was’ considerably 
larger than the smallest available. 
This was done to insure legibility. 
Spacing was liberal to make for easy 
reading. 


Use Large Space 


All told, the listing required two 
and one-half pages. Under the in- 
denture, The Texas Company is re- 
quired to insert announcements of 
the redemption four times each in 
one Chicago and one New York news- 
paper, 

The first 
in the New 
New 


York 
York Times, 


Herald Tribune, 
Wall Street Jour: 


announcement appeared | 


nal and the Chicago Daily News. 
While it is only necessary to run 
subsequent three announcements 
(the same copy) in one paper in 
each city, three will be used—the 
Herald Tribune, Times and Chicago 
Daily News. 

The redemption is being made part- 
ly with cash and partly with bank 
loans. To illustrate the care used 
in handling the work, all 90,000 of 
the outstanding bond numbers were 
key-punched on cards, thoroughly 
scrambled and the 30,000 bonds to be 
redeemed pulled out. Then followed 
sorting and translating the cards. 

Details of preparing and schedul- 
ing the copy were handled by Albert 
Frank-Guenther Law, Inc. 


R. L. Hurst Joins 
Lord & Thomas 


R. L. (Buck) Hurst, former presi- 
dent of Batten, Barton, Durstine & 
Osborn Corporation, Chicago, has 
joined Lord & Thomas, Chicago. He 
will serve in the new business de- 
partment. 

Mr. Hurst was vice-president in 
the New York office of B. B. D. & O. 


after leaving Chicago. He was at 
one time with Curtis Publishing 
Company. 


Corcoran Promoted 
Eugene F. Corcoran has_ been 
elected vice-president of Branham 
Company, newspaper representatives. 
He will continue to make his head- 
quarters in Chicago. 


Lewis Dawes Dies 
Lewis C. Dawes, 72, former edi- 
tor of Metalworker, a subsidiary of 
The Iron Age, died at his home in 
Englewood, N. J., Jan, 15. 


QUIET! THE BOSS 


i 


IS READING 
PRACTICAL 


BUILDER. 


Published by the publishers of BuitpiInG St 
59 East Van Buren Street, Chicago 
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OCKETING sales and multiplied 

profits the last half of 1935 as- 
sured Oklahoma City a good start for 
1936! 


Encouraged by a steady, marked im- 
provement in 1935 business... and with 
all indices pointing to an even better 
business ahead, Oklahoma City mer- 
chants crossed the threshold of the new 
year with heavy re-orders of merchan- 


dise for January delivery. 


Major crops, in 1935, swelled farm 
incomes in the Oklahoma City trade area 
to well over 145 millions... giving gen- 
eral business its first appreciable im- 
petus early in July. This business up- 
turn has gathered momentum each 
month ... culminating in a 24.7% in- 
crease in holiday business as a fitting cli- 
max to the year, and a splendid send-off 
for 1936. 


The Oklahoma City trade area... 
Oklahoma’s FIRST and GREATEST 
market ...is quick to buy products ade- 
quately advertised in the Oklahoman 
and Times. These newspapers carry 
sales stories into 9 out of every 10 Okla- 
homa City homes; into 3 out of every 5 
in the trade area; as invited guests... 


giving thorough effective market coverage 


at the lowest mil-line rate in the state. 


OKLAHOMA CITY STEPS 
INTO THE NEW YEAR 


increase 
in business 
A 


é 


Oklahoma City retailers have closed their books 
on the BEST December business in years. Re- 
ports from local merchants show sales increases 
ranging from 10% to 32% over the holiday 
season of 1934. 


Wholesalers also report gains from 15% to 
259 in December, with a substantial volume 
of orders for January delivery . . an indication 
that retailers anticipate continued business im- 
provement this year. 


General business as reflected by bank debits, 
increased 24.79%, in December, and showed a 
steady gain each month with one exception. 
General business for the year was 15.3% above 
1934... pouring $132,379,800 more into Okla- 
homa City trade channels during the year. 


Business Trends vz Oklahoma City 
1935 Gain over 1934 


Retail Sales (state)*...... $523,615,873 $ 69,296,591 
Bank Deposits ...... 98,508,805 20,556,579 
Savings Deposits.... .... 14,217,619 972,843 
Bank Debits. ..... raat 990,578,800 132,379,800 
Farm Incomes (state) ... 318,921,000 56,626,000 
Building permits .... 3,285,940 1,648,744 
Electric meters ........ 45,390 859 
Gas meters...... — 42,630 996 
Telephones ...._....... 49,419 2,974 
Water meters... ...... 32,654 581 


*Of the retail sales made in the state, 45.7% are consummated 
in the Oklahoma City trade area. 


The Daily Oklahoman ¢ Oklahoma City Times 


National Representative: E. Katz Special Advertising Agency 
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‘Let's Have New Models,’ 


Sloan Tells Advertising 


(Continued from Page 1) 


to a common cause. To the extent 
that we are able to accelerate one 
another’s progress, we not only pro- 
mote our own interests, but those 
of the entire country.” 

Industrial research and technolog- 
ical advances have walked hand in 
hand, according to Mr. Sloan, result- 
ing in most of the progress of Amer- 
ican industry for several decades. 
He took the attitude that this suc- 
cessful partnership proves that al- 
most anything can be accomplished 
provided the desire exists. 


The Logical Approach 


“It is easy,” said he, “to take the 
position that advertising and mer- 
chandising do not lend themselves 
to scientific analysis, as do engi- 
neering or production. However, 
when we stop to consider the intri- 
cate problems of other lines of en- 
deavor, it seems dangerous for us 
to assume that the merchandising 
end of industry should continue to 
follow traditional methods. 

“Technological progress and effi- 


ciency of production rest primarily 
on one foundation: Finding the facts 
about the materials with which we 
deal and the laws that govern rela- 
tionship of one with the other. Just 
as iron, steel and copper are raw 
materials out of which motor cars 
are built, just so is the buyer’s mind 
the raw material out of which sales 
are produced. 

“A contribution to progress could 
be made if it were possible to apply 
more fundamentally, and in a broad- 
er and more intensive way, the lab- 
oratory technique to the human 
equation, with particular reference to 
its effect on advertising and mer- 
chandising problems.” 

Mr. Sloan described the customer 
research of General Motors Corpora- 
tion as development along logical 
lines. 

“Pioneering is always slow work,” 
said he, “but from what we have 
seen in our own company, I believe 
it is safe to say that if we had the 
courage; if we could overcome our 
mental inertia; if we could destroy 


the 


states of 


j pe Gey 


Corn Fields would 


entire 


prejudices erected by habit, we 
would revise much of our thinking. 
We might even reconstruct many of 
our distribution policies!” 

Mr. Sloan recalled that when he 
was in college not much was known 
about chemistry, metallurgy, elec. 
tricity and physics and a surpris- 
ingly large part of what the experts 
thought they knew had to be re- 
vised later. 


Laws Are Immutable 


“But the laws of nature governing 
these things,” the General Motors 
president pointed out, “have not 
changed; the change that has taken 
place is in our knowledge of those 
laws. Human beings, in contrast 
with inanimate materials, not only 
have the ability to change within 
themselves, but in actual fact are 
going through a constant process of 
change. 

“They are subject to impressions 
which affect their reactions, depend- 
ing upon the tempo of the times. 
And this is particularly true of the 
times through which we are now 
passing. We must give more con- 
sideration to what is going on in 
the buyer’s mind. 

“Also there is an opportunity for 
progress through development of a 
better balance between forces that 
promote consumer acceptance or 
break down consumer prejudice. Do 


, 
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RD State in CORN Yield 


230,000,000 Bu. Average Crop 


Of all 48 states, Nebraska ranks FIRST 1n 
“Farm Income per Capita!” 
her tremendous-Corn Crops. 

Only 2 states produce greater yields. Rich 
soil, level farms, abundant rainfall 
and sunshine combine to give Nebraska un- 
usual corn-producing resources. 

Yet, Corn is only one of MANY crops in 


“loess” 


which Nebraska leads most of the other 
states. That’s why Nebraska’s buying- 


power is so huge—why the Omaha and 
Nebraska-Western Iowa market ranks near 
the top for Profitable Selling. 


Omaha 


ddorld-L5 


ST For Over 20 Years 
in Circulation 
—Advertising 
—News 


ne reason is 


cra 


The Omaha World-Herald offers unusually com- 
plete coverage of its territory .. 
Omaha’s 54,602 families (government census) in- 
cluding newsstand and street sales. 
paper at ONE cost does the job completely.” 

The Omaha World-Herald with a 20-year 
record of unbroken leadership in its terri- 
tory in Circulation, Advertising Volume and 
News Features— — 


MERITS A PLACE ON 
EVERY “A” SCHEDULE 


given leading newspapers in 
New York, Chicago, Detroit, etc. 


. read by 95% of 


“ONE news- 


DATE vivax 131,292 
SUNDAY ...-129,568 
Dec. 1935 


FIRST State 
in Farm Income 
per capita 


O'MARA & ORMSBEE, INC., National Advertising Representatives 
Chicago 


New York 


Detroit 


San Francisco 


FRIENDLY WARMTH FOR SMALL FEET 


Another illustration in the campaign of Institute of Carpet Manu- 
facturers, New York. 


we not place too much effort on the 
printed and written word? Are we 
not, as a group, overlooking many 
other opportunities that exist to de- 
velop favorable consideration for the 
things that we produce? Should not 
the advertising agency, in its rela- 
tionship to industry, broaden its re- 
sponsibilities and be prepared to 
deal more adequately and more ef- 
fectively with these other opportu- 
nities? 


“Advertising” Is Taboo 


“In General Motors we are at- 
tempting to do this very thing. We 
have ceased to talk about advertis- 
ing and now speak of ‘consumer in- 
fluences. I am not advancing any 
new idea, but simply urging consid- 
eration of a more balanced program, 
taking into account all of the forces 
that serve to promote _ industrial 
progress by creating and accelerat- 
ing the desire to possess.” 

Mr. Sloan urged a broadening of 
horizons to embrace “an enlightened 
industrial statesmanship.” 

“American industry must search 
aggressively and with an open mind, 
for fundamental truths in the broad- 
er relationships of industry to so- 
ciety,” said he. “This is a most 
important problem and one which 
advertising men and publishers can 
help solve. 


Understanding Essential 


“Together, we must promote an 
understanding in every community 
of what industry is; what it contrib- 
utes; why it contributes: how it can 
contribute more, and why it may 
contribute less. We must do this in 
every possible way—not once, but 
continuously. In no other way can 
the economic facts about industry’s 
progress, and its influence on human 
security, be presented to the forum 
of public opinion.” 

Mr. Sloan looked toward Washing- 
ton with this significant statement: 

“You, as well as myself, are 
gravely concerned, not only as to 
the direction we are taking on many 
vital questions of public policy, but 
the speed at which we are traveling. 
Unless we alter our course and deal 
with facts in a realistic way, some- 
thing is going to happen!” 


Harris Succeeds 


Hildebrant at Gotham 


G. Ellsworth Harris, Jr., has been 
elected president of Gotham Adver- 
tising Company, New York, succeed- 
ing W. G. Hildebrant, who will 
continue as a director. Mr. Harris 
joined Gotham in 1933 after sixteen 
years as vice-president and treasurer 
of the Dauchy Company, and three 
years in the advertising department 
of Outlook and Cosmopolitan. 

Charles S. McKinstry, account 
executive, and William Menkel, 
director of media, were elected vice- 
presidents, and Chester A. Priest, as- 
sistant treasurer. Will C. Beach has 
been promoted to art director and 
Donald W. Beckett to production 
manager. 


Garvey to Merrill; 
Jacky, Harig Added 


J. P. Garvey, formerly partner in 
John S. King Company, Cleveland, 
account executive for Procter & 
Collier Company and advertising 
manager of Island Creek Coal Com- 
pany, has joined the Cincinnati 
staff of Merrill Advertising Company 
as field representative and account 
executive. 

C. Fred Jacky, of the Cincinnati 
Symphony Orchestra, has been made 
musical director in the Merrill radio 
department. John H. Harig, for- 
merly with Richard Kale and Asso 
ciates, Columbus, has joined the Mer- 
rill art staff, 


Sues for Funds Spent 


to Boost California 


Anthony Pratt, secretary of Munic- 
ipal League, Los Angeles, Cal., has in- 
stituted suit “on behalf of Los Ange- 
les county tax payers” to recover $1,- 
175,098 paid the Chamber of Com- 
merce to advertise California, 

The suit charges breach of contract 
in depriving the county board of su- 
pervisors of any authority in placing 
the advertising, and seeks to enjoin 
further payments to the Chamber. 


Runs Hand-Set Contest 


Hanford Harding, Inc., 230 West 
41st street, New York, is staging a 
contest for the best three original 
advertisements in black and white 
promoting hand-set typography. The 
contest, featuring $100 in prizes, 


closes Feb. 17. Morgan Stinemetz 
|and Harry H. Gould are the judges. 
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The Central West's active Executives con- 
sider Chicago Journal of Commerce daily 
news of business, finance and industry 
essential. A tie-up with this news insures 
your advertising being seen by the heads 
of industrial companies. 
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The Triumph of a Technique 


HE January, 1936 issue of MILL & FACTORY 
carries the greatest dollar advertising volume of any 
industrial publication in the United States. To be first in 
any month of any year is a signal honor . . . to achieve 
that place in January, when many time-honored annual 
and special issues bloom, is an unusual achievement. 
Why has MILL & FACTORY swept into first place? 
Why did his publication break its own all-time records 
last year — for both circulation and advertising volume? 
Why wili these records fall again in 1936? Any man 
spending money for industrial advertising must be inter- 
ested in the answer! 

Born only eight years ago, MILL & FACTORY was 
handicapped in the beginning in every way except 
. a radically dif- 
ferent technique that brushed aside hide-bound practices 


one. It had a new publishing idea. . 


in both editorial and circulation. This idea or tech- 
nique was viewed with horror by traditionalists but 
warmly welcomed by manufacturers who saw no rea- 
son why better values could not be developed in the 
industrial publishing business, as well as in the field of 
industrial products. 

The organization behind the idea was small. The first 
year it numbered the grand total of seven people — so it 
was hardly sheer force of numbers that could be counted 

on to make MILL & FACTORY successful against the 
keen competition of the country’s great industrial pub- 
lishers. The finances of this group were also extremely 
limited. The idea just had to be good! Here it is — 

First: The editors firmly believed that the United 
States has attained its position of unquestioned world 
leadership in standards of living, facilities of education, 
comfort, luxuries, etc., etc. — largely because of the will- 
ingness of its business leaders to adopt new ideas in 
methods, machinery, equipment, and in all ways of do- 
ing things that would make products better and cheaper, 


and therefore, available to the greatest possible number. 


i l 


Executive Offices: 
205 EF. 42nd St., New York City 


Western Offices: 
333 N. Michigan Ave., Chicago 


CONOVER-MAST 


They believed that by continually seeking out new and 
better methods of proven value and by telling of these 
to industrial executives throughout the country, not only 
would those men who adopted them profit, but the en- 
tire country would be benefited! So from the first issue 
the cause of progressive plant modernization was aggres- 
sively championed. As the magazine grew, our editorial 
and engineering staff was enlarged and improved. 
Throughout the depression period a succession of suc- 
cessful innovations were introduced in editorial work 
while many other publishers were drastically cutting their 
editorial costs and reducing their personnel. The natural 
consequence for MILL & FACTORY was an ever increas- 
ing circulation throughout the entire depression period! 

Second: MILL & FACTORY believed that the indus- 
trial advertiser did not want to pay for circulation among 
men who did not have the power to influence or specify 
the purchase of their products. They found many glaring 
evidences of waste in the traditional industrial circulation 
practices that had proven so effective in the days of our 
fathers and grandfathers. Change and expansion in indus- 
try had rendered the circulation practices of yesterday 
just as ineffective as those of the “‘paste pot and shears” 
editorial department so well known in the early days of 
publishing. So again MILL & FACTORY cast off tradi- 
tion and precedent. A radical circulation plan was devel- 
oped that insured every reader being personally identified 
as holding a position of authority in specifying or in- 
fluencing the purchase of the products bought in his 
plant. It was radical, and different, and could not, and 
CANNOT NOW BE OBTAINED IN ANY OTHER 
INDUSTRIAL MAGAZINE. Naturally, the tradition- 
alists squawked, but the alert individual advertising and 
sales managers welcomed it with open arms. 

To those manufacturers who want the most effective 
advertising aid in selling to industry we would be pleased 


to give the complete story. 


ii’ 


h Southern Representatives: Willis Osborn, 
rs Grant Bldg., Atlanta, Ga. ¢ Pacific Coast 
Representatives: Blanchard-Nichols, 
a 111 Sutter St., San Francisco, Calif., and 
= i 1212 Lincoln Bldg., Los Angeles, Calif. 
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“News” Promotes Two 


Victor H. Hanson, president and 
publisher, Birmingham News and 
Age-Herald, has been appointed chair- 
man of the board. He continues as 
director of publication. James E. 
Chappell, who has been vice- president 
and assistant to the publisher, has 
been appointed president and gen- 
eral manager. 


Hutton to Rvwln, Wasey 


S. R. Hutton has resigned as ac- 
count executive of N. W. Ayer & Son 
to become vice-president in charge of 
service for Erwin, Wasey & Co. of 
the Pacific Coast, with headquarters 
in San Francisco. 


Bendix Marine Appoints 


Roche, Williams & Cunnyngham, 
Inc., Chicago, has been appointed 
by the recently formed Bendix Ma- 
rine Products Corporation, South 
Bend, Ind. 


Australian Radio 
Group Organized 


Broadcasting Service Association, 
Ltd., has been formed in Sydney, 
Australia, with Sir John Butters as 
chairman. It will coordinate facili- 
ties of ZGB and QUE for benefit of 
all stations in Australasia. 

Dr. Ralph L. Power, Los Angeles, 
is United States representative of 
the Sydney association. 


Join F inancial Group 


James Muldoon, advertising direc- 
tor, New York Law Journal, Joseph 
R. Croke and James J. Carroll of 
the same publication, have been ad- 
mitted to membership in Financial 
Advertisers Association, 


Move S. F. Office 


Blanchard-Nichols, Pacific Coast 
publishers’ representatives, have 
moved their San Francisco offices 
from 111 Sutter St. to the Shell Bldg. 


REAL PIONEERS 
OF ADVERTISING 
WERE RETAILERS 


Dyke Addresses Promotion 
Men at Convention 


New York, Jan. 23.—National ad- 
vertising is enviously watching re- 
tail advertising and attempting to 
obtain some of its advantages, Ken. 
R. Dyke, general advertising man- 
ager of Colgate-Palmolive-Peet Com- 
pany, told the sales promotion divi- 


|sion, National Retail Dry Goods As- 


| sociation, at the Pennsylvania hotel 
lthis week. Mr. Dyke was one of 
many celebrities addressing the gath- 
ering. 

“To the best of my knowledge,” 
he challenged, “advertising does not 
make money—it does not pay to ad- 
vertise—necessarily! 

“For every monument or sky- 
scraper that the successful use of 
advertising has erected, you'll find 
a tombstone in the cemetery of fail- 
ure. For example, in 1923, out of 
298,933 business corporations we find 
only 179,360 that made any profit at 
all. And the advertisers and non- 
advertisers were divided in about the 
same proportion! There are no facts 
to prove that advertising in itself 
is a panacea to business success or 
profits.” 

Mr. Dyke said he does not belittle 
advertising, but merely urges getting 


Authority. Media Records figures, exclusive of non-com- 
petitive advertising and linage sold on the group bass 


r 


more advertising in 28 of the 
36 Media Records classifica- 


tions than 


any other Pitts- 


burgh newspaper .. . and in 
16 of 36 classifications, The 


Press published more adver- 


tising 


The current rise in the index of 
Pittsburgh District Business has 
carried it to the highest levels 


than the other two 
papers combined. 


recorded since early in 1931. 
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the right perspective on it—to view 
it as a practical, powerful tool of 
modern business, an important part 
of the machinery making sales when 
properly used. 


The Early Leaders 


National advertising owes a real 
debt to the retail field, for one of its 
merchants, John Wanamaker, broke 
the ground for all future advertis- 
ing by demonstrating the advantages 
of honesty, Mr. Dyke said. Through 
his experience, the country acquired 
a new interest in advertising. To 
him and Marshall Field, Carson 
Pirie Scott and Macy’s “go the real 
credit for demonstrating and proving 
to American business that advertis- 
ing is not the bag of tricks of a 
charlatan, but an effective merchan- 
dising weapon.” 

The reason why some advertising 
men view advertising in good times 
as an investment and in adverse 
times as an unnecessary expense, ac- 
cording to Mr. Dyke, is that such ad- 
vertisers never really believed in the 
tool. 

Mr. Dyke then compared retail and 
national advertising problems, find- 
ing much in retail advertising that 
national advertisers envy: unequalled 
opportunities for consumer research 
and checking of advertising effective- 
ness, the housewife’s “reading habit” 
of looking for retail advertising but 
inclination to give only incidental 
attention to national copy, and the 
retailer’s control of his sales outlet. 


Recommends Testing 


In this presidential year, with its 
menace of inflation and increasing 
taxes, Mr. Dyke declared that his 
firm is going to watch results of its 
advertising with increased vigilance, 
pre-testing wherever possible, “not 
because it costs us money but be- 
cause it makes us money.” 

Kenneth Collins, assistant to the 
president of Gimbel Brothers, who 
also spoke, stood pat on his theory 
that, “without any shadow of doubt,” 
price is by far the most important 
consideration in any sales promotion 
material. 

Other speakers at the sales promo- 
tion meetings included Kenneth C. 
Richmond, Abraham & Straus, Inc.; 
Jay D. Runkle, B. Altman & Com- 
pany; William H. McLeod, Wm. Fi- 
lene’s Sons Co.; Paul E. Murphy, 
Frederick Loeser & Company, Inc.; 
and Carl N, Schmalz, Bureau of Busi- 
ness Research, Harvard University. 


Brewer Must Scrap 
Quint Calendar 


Arnold Smith, deputy liquor com- 
missioner of Ontario, Can., has se- 
cured withdrawal of a calendar bear- 
ing pictures of the Dionne quintup- 
lets by an Ontario brewer. 

Although the calendar advertised 
ice manufactured by the brewer, it 
was considered objectionable. 


Plan Display Week 


International Association of Dis- 
play Men, St. Louis, has fixed April 
1-6 for National Window Display 
Week. Photographs of displays will 
be assembled at association headquar- 
ters to be judged following local con- 
tests throughout the country, 


WHAT HELP DO 
YOU NEED? 


For facts, figures and market 
data about the billion dollar 
baking industry, come to 
BAKERS’ HELPER, this in- 
dustry’s leader for almost a 
half century. 


Check the data you need below, tear out 
this advertisement, attach to your letter 
head and mail to us. 

(10 “Baking Industry Facts and 
Figures,’ a market data 
folder. 

CL] “Selling Leads,” 
week service. 

O Sample pages from the “Bak- 
ing Industries Blue Book.” 

[] Copies of BAKERS’ HELP- 
ER, issued fortnightly. 

— Audit Bureau of Circula- 
tions statement. 


BAKERSHELPER 


‘} MAGAZINE / BAKERY PRACTICE »¢ MANAGEMENT 
HELPING BAKERS SINCE 1887 


an every 


330 South Wells Street, 
Chicago, Ill. 
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Being the simple portrayal of certain vertical movements in Chicago’s Evening newspaper 4 
field which not only bring forcibly to our attention the great law of cause and effect, but { 
] in addition point out significant trends to the advertiser. 
CIRCULATION, .. 
) es! j 
: ACT I.—THE CAUSE F< 
TIME—from March 31, 1930, to September 30, 1935 DAILY TIMES 4 
4 (Music from A. B. C. Publishers’ Statements) [4 »® 2. UP et : 
7 K~=” BEAGOe 
#5 | ? Circulation now 4 
| i. DOWN as ae averaging in ex- 4 
2nd Evening Paper cess of 250,000. 
Down 85,761 ; 
3rd Evening Paper 
; Down 151,024 
Y 
, 
| MILLINE RATE 
| 
ee @i ACT Il.—THE RESULT 4 
2nd Evening paper up 24% O € TIME—Same as Act. I. 
(National Rate Only) 
} 3rd Evening paper up 36% 
Milline $1.79 
2 DAILY TIMES 
| DOWN 
More than 37%. 
\ j SS. ‘Lowest milline rate 4 
, \ er in Chicago's eve- | 
; ; ning field $1.40. © , 
| TOTAL DISPLAY A 
eh : 
ACT Ill.-—THE EFFECT ea 
TIME—Year 1935 * s DAILY TIMES , 
(Music from “Media Records, Inc.) : nm : UP Our 
THE ONLY EVE- 
, d x NING PAPER 
a mm ae WITH A GAIN. 
Y DOWN 959,683 lines. 
4 2nd Evening paper down ; 
508,389 lines. 
3rd Evening paper down 
, 578,736 lines. 
; *TIMES Evening Only —Sunday Not Included 
We thank you for your kind attention. Please remember our drama makes three points in- 
stead of the usual one. The TIMES is the Chicago evening paper with a RAPIDLY GROW- 
; ING audience; with declining milline rates; with increasing advertising acceptance. 
4 CHICAGO'S je) NEWSPAPER 
NATIONAL REPRESENTATIVES 
SAWYER-FERGUSON-WALKER CO. 
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The Railroads’ Come-Back 


One of the cardinal rules of suc- 
cessful advertisers is, “Have some- 
thing to advertise.” In the remark- 
able come-back now being staged by 
the railroads of America, they have 
kept sight of that important idea, 
and have developed new services 
and advantages which enable them 
to tell a remarkably interesting 
story to business and the public. 

As announced in the January 20 
issue of ADVERTISING AGE, the Asso- 
ciation of American Railroads is 
planning a national campaign which 
will follow much the same theme as 
that successfully developed last year 
in co-operative advertising of Wes- 
tern lines. They will show improve- 
ments which railroads have made in 
their passenger and freight service, 
and will likewise point out the im- 
portant part which railroads play in 
the national picture, especially as a 
leading customer for most of the in- 
dustries of the nation. 

At the same time most of the lead- 
ing roads have announced a new 
pick-up and delivery service for less- 
than-carload shipments which will 
enable them to compete on even 
with motor truck interests. 
The convenience which the shipper 
who used the truck lines has en- 
will now be shared by cus- 
of the railroads, whose ex- 
tension of service is counted on to 
bring back a large portion of the 
local traffic which has been diverted 
from them in recent years. 


terms 


joyed 
tomers 


The development of pick-up and 
delivery service by the railroads has 
been announced in widespread ad- 
vertising, each road emphasizing the 
importance of this extension in its 
facilities. The individual advertise- 
ments have combined to arouse 
freight shippers to the significance 
of this basic change in railroad 
policy on freight service. 

Now that the railroads are offer- 
ing cheaper and faster passenger 
service, many of them with new and 


interesting types of lightweight, 
high-speed trains, and better and 
more convenient freight service, 


they have something which can be 
successfully advertised. And they 
are going to advertise. 

The railroad program of promo- 
tion includes properly, we think, a 
combination of industry advertising 
through a national association repre- 
senting all important lines, and the 
maintenance and development of in- 
dividual campaigns. Each road has 
its own special facilities to present, 
and its advertising, supplementing 
that in behalf of railway transpor- 
tation as a whole, will enable it to 
cash in on the good-will which the 


co-operative association campaign 
will undoubtedly create. 
We believe that the railroads’ 


come-back in 1936 will help to ac- 
celerate general business recovery, 
and that their more aggressive ad- 
vertising program will hasten their 
own return to normal prosperity. 


Appeal to the Moderates 


Both the Women’s Christian Tem- 
perance Union and the Anti-Saloon 
League are planning to use adver- 
tising on a national scale as a 
means of influencing public opinion 
on regulation of the liquor business. 
They are not advertising to their 
own members, most of whom are 
counted on as confirmed prohibi- 
tionists, but to the moderate element 
to which the majority of American 
citizens belong. 

It was the feeling on the part of 


that great body of moderates that 
the manufacturers and distributors 
of liquor had abused their privi- 


leges that 
hibition. 


led them to accept pro- 
And it was likewise their 
feeling that prohibition had failed 
that made the return of beer, wine 
and liquor to a legal status so rapid, 
once the public had an opportunity 
to express its opinion. 

Leaders in the business of manu- 
facturing and _ distributing ldquor 


have been urging moderation in the 
use of their products. Their adver- 
tising has struck a note which the 
public has approved. There are 
others in the industry, however, who 
have gone to an extreme, in trying 
to create volume business without 
regard to public interest. Such a 
policy is certain, in the long run, to 
create material which the W. C. T. U. 
and the Anti-Saloon League can use 
to advantage in building popular sen- 
timent against liquor. 

The establishment of prohibition 
took a long time, and the repeal of 
prohibition took a long time. Intelli- 
gent leaders of industries subject to 
regulation realize that they must 
hold the good-will of the moderates 
if they are to prevent the return of 
another era of strict regulation and 
perhaps prohibition. They must con- 
trol the policies and actions of the 
extremists who think only in terms 
of immediate profit. 


Voice of the Advertiser 


LETS 
JOIN 


Or Extinguish It 
To the Editor: Attached find some 
morg fuel from England to add to 
the ‘“‘Where’s George” fire. Your 
usually silent subscriber. 
MILton A. FOLAND, 
Oregon Voter, Portland. 


* 


Barclay Plans 

To the Editor: In a belated re- 
sponse to your inquiry as to our 1936 
plans, let me say that Jas. Barclay 
& Co., Ltd., is a wholly owned sub- 
sidiary of Hiram Walker-Gooderham 
& Worts, Ltd. 

Our 1936 advertising appropriation 
will be approximately $100,000 larger 
than for 1935 and the bulk of it will 
be spent in newspapers, as_ hereto- 
fore. 

The dominant theme will be ‘Pre- 
mium Whisky at No Premium Price.” 

G. M. FIep, 
General Sales Megr., Jas. Barclay 
& Co., Ltd., Detroit. 
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Home Work 


To the Editor: The editorial ex- 
cellency of your good _ publication, 
ADVERTISING AGE, has sold it~ so 
thoroughly to the writer that I no 


longer can exist without making it 


a part of my home life. 


The necessary dollar is enclosed. | 


My address is 622 N. Ridgeland Ave., 
Oak Park, III. 


Keep up the good work, and I will | 


be more than pleased to send you 
additional dollars as the years roll 
along. 
Herbert H. Beck, 
Hearst International Advertis- 
ing Service, Chicago. 


v v v 
Plight of Letterpress 

To the Editor: You prescribe pub- 
licity as a remedy for the great loss 
of business suffered by letterpress 
and engraving to younger and more 
vigorous competition—photo offset 
and gravure. Unfortunately the dis- 
ease with which these industries are 
afflicted is so serious that we believe 
only a complete change of attitude 


and method of operation will stem | 


the tide. 

Up to within the last year or two, 
printers and engravers have frowned 
on the “upstarts,” especially offset. 
They would compare their best work 
with some poor specimen of photo 
offset, smugly satisfied that they had 
nothing to fear, overlooking the fact 
that, while their art is hoary with 
age, photo offset came with the turn 
of the century, and the average age 


SD * WHERE'S GEORGE? 


=" "LYONCH! 


Moana 07, | 


of photo offset concerns now in busi- 


ness is estimated at around five 
years. Even so, for some types of 


work, the quality already produced 
by most of the better offset houses 
cannot be approached by relief print- 
ers at any price. 

We purchase a substantial volume 
of both letterpress and offset print- 
ing, and recognize that each has its 
advantages and place. But the aver- 
age printer and engraver will not ad- 
mit it, until he is forced into offset 
or out of business. 

Besides their own narrow minded 
attitude, printers and engravers are 
hamstrung by a variety of arbitrary 
and inefficient regulations existing 
in their shops, over which they have 
no control. Ask any owner of a 
printing, engraving or electrotyping 
plant. 

We were recently 
superintendent of one of the coun- 
try’s large printing plants that he 
wanted to install engraving and elec- 
trotyping departments to handle a 
proposed new type of work. But the 


told by the 


WHEN PRINCE VISI 


This photo was snapped Sept. 19, 1924, 
the Advertising Club of New York. Left 


red tape and unreasonable regula 
tions which electrotypers and en 
gravers wanted to impose would have 
made his costs prohibitive, and the 
whole idea was about to be aban 
doned, when offset was suggested 
and a plant was installed. 


In newspaper printing the abuses 
are only too well known, though 
generally spoken about in a whisper 
“Dummy” advertising composition 
exacts its unjust toll out of every 
newspaper advertising dollar. Two 
large newspapers now use paper type 
to set up their advertisements. A 
chain of newspapers is planning t 
print a part of its Sunday edition 
by photo offset. 


Photo Offset Progressive 


When one considers the progress 
made by photo offset, despite the fact 
that the average man, as well as 
many a business executive who uses 
printing have not yet heard about 
this method, doesn’t it suggest that 
publicity alone is not enough to get 
printers and engravers out of thei: 
present condition? 

Unless photo offset makes the 
same mistakes as its older competi- 
tors, its future is assured. New 
equipment and developments are 
coming to its aid in rapid succession 
—new plate making methods which 
improve sharpness and increase the 
number of impressions possiblé; new 
presses with incredible speeds; new 
type composing machines, to cost less 
than $500, which will produce fin- 
ished galley proofs of automatically 
justified copy similar in appearance 
to linotype-set copy, and as fast as 
a typist can work; new cylinders 
which rapidly transform the conven- 
tional newspaper press into a photo 
offset press, 


New Processes Continue 


Progress cannot and will not be 
stopped. New processes will con- 
tinue to cut into as well as enlarge 
the entire field served by the graphic 
arts. The share of business each 
process will earn will depend as 
much on the men in it as the equip- 
ment they use. 

Nobody wants the printing, en- 
graving and electrotyping industries 
to go back to sweatshop conditions 
and starvation wages, and this is not 
necessary. The men in them must 
wake up to the dangerous situation 
into which they have brought them. 
selves. And they must do it now. 

Cooperation with their employers 
will wipe out many of the unneces 
sary handicaps which make it im- 
possible to meet the new competi- 
tion. They have got to give their 
employers a new deal for their own 
good. 

JOSEPH SPIEL VOGEL, 
Joseph S. Vogel & Co., Adver- 
tising, Newark, N. J. 


TED NEW YORK 


when the then Prince of Wales visited 
to right, Harry R. Schwartz, club treas 


urer; Capt. Lascelle, the Prince’s aide; C. P. Jackson, club secretary; Wm. H 


Rankin, the late Frank H. Harwood, Wallace Smith, E. D. Gibbs 


Jesse H. Neal a 


two ladies 


nd Al Gibney. 
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W... is it that so many advertisers, after 
checking their keyed returns, after trac- 
ing back their over-the-counter sales, are finding 


that THIS WEEK'S readers led all the rest in 


responsiveness? 


Cold figures alone can’t explain that. There 
are other media that reach 4/2 million families 
... Nor can our first-rate authors or our lively, 
colorful illustrations explain it. THIS WEEK 


claims no monopoly on good entertainment. 
What THIS WEEK does contribute to sound 
advertising is a new publishing set-up that 


allows you to do the complete sales job—to 


ta, Baltimore, Birmingham, 


Boston, 


make people read your ads, want your product, 


Buffalo, Chicago, Cincinnati, Cleveland, Dallas, Detroit, Indianapolis, Memphis, Milwaukee, Minneapolis, 


Vip 


KW 


NEW YORK: 420 Lexington Ave. 


CHICAGO: 360 N. Michigan Ave. 


go out to buy it, and find an eager, cooperative 


dealer ready to sell it to them. 


Here’s the set-up: A first-class magazine dis- 
tributed through 21 first-class newspapers. That 
means THIS WEEK'S millions are concentrated 
to reach 1 out of every 3% families in the 21 
profitable trading areas that buy over 45% of 
America’s goods. It means THIS WEEK com- 
bines the magazine's reader interest, color 
printing, long life with the newspaper's undis- 
puted ability to win attention and immediate 
buying action. It means magazine advertising 
with the local flavor and sales power that 
dealers know, respect, can get really excited 
about. And when dealers get excited, the 


campaign goes over. 


If you want volume sales, let us show you the 
results THIS WEEK has brought others, and 
can bring you—at only '4¢ per family fora full 


color page! 


New Orleans, New York, Omaha, Philadelphia, Pittsburgh, St. Louis, Washington 
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Drug Administration would provide, unfair competition is providing the November Lineage for BELLOWS PACKAGE 
the technical work needed to guar-| opponents of the divided administra- | x 
2 GROUPS FIGHT antee protection of the public against | tive plan for the Food and Drug bill Erie Was Incorrect 
harmful foods, drugs, and cosmetics. | its main basis for arguing the F@DA| In the tabulation of November ad- 
The FTC would administer the fea-| Should be allowed to continue to han- | vertising lineage in newspapers 
“as aw affecting trade and|@le administration of the law. |which appeared in the Dec. 23 issue 
tures of the law affecting trade anc ye ; : . ‘of ADVERTISING AGE, Media Records 
A report by the subcommittee on); 
aaa ages the new Food and Drug bill is ex- | inadvertently supplied Sunday figures 
| In support of this divided author- a ay ie in a ~  |only for Erie, Pa., instead of those 
ity, proponents point out that FTC | pected at oe y - ee ed — for the entire month. 
is better prepared to handle the gen-| UFe will provide more rigid Federal; ‘The total lineage for Erie for No- 
eral business features and F&DA bet-| "esulation over foods, drugs and/yember, 1935, including both daily 
no equipped and trained in chemical | Cosmetics, seeking particularly tojand Sunday, was actually 1,116,125, 
’ ’ 92 ‘for , cs , provide additional protection to con-|compared with 949,099 lines in No- 
Washington, D. C., Jan, 23.--Efforts and technical administration. In an) * ‘s by extending control over|vember, 1934. This was a gain of 
of the Federal Trade Commission to) effort to prepare FTC for this new sa ong OE a om 17.6 per cent. 
obtain jurisdiction over the adver-| duty, recommendation is made in the ®@VETtSInE. . 
tising and labeling provisions of the| annual report of that body for legal Graflex to Hutchins 
pending Food and Drug bill seem to) provisions empowering the commis: Brooke Directs GBBA | wetmar Grates Corporation, 
be of little avail, mainly because sion to act in cases disruptive to) @ orig Better Business Associa- | Rochester, N. Y., has appointed 
divided authority between govern- commerce regardless of whether they tion has opened permanent offices in | Hutchins Advertising Company, 
mental agencies usually result in| hamper competition. ' - |Gollege Hill Bldg., Macon, with | Rochester, for advertising of Graflex 
ee stalemates. The fact that FTC at present is) Arthur L. Brooke as executive secre- cameras and photographic equip- 
- : Under the FTC plan, the Food and! empowered to act only in cases of | tary. ment. 


LOUISVILLE 
BANKING GAINS 


The continued improvement of Louisville business is 
reflected in the increase in bank deposits, resources and 
clearings during 1935. Gains of $23,717,709 in deposits and 
$52,636,619 in resources over the 1934 totals were revealed 
by statements recently released. 
to show improvement, ranging better than 10° higher than 


the 1934 figure during the last two weeks of 1935. 


The diversity of both industrial and agricultural pro- 
duction in this section is responsible for the sound condition 
of this market today .. . and to reach the able-to-buy people 
of this territory which includes practically all of Kentucky 
and a large part of Southern Indiana you need use only a 


single medium .. . 


Che Conrier 
THE LOUISVILLE TIMES 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


Bank clearings continued 
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Ingenious double-service container de- 
veloped by Ransford Insecticide Prod- 
ucts, Worcester, Mass. A crease in each 
side makes the bellows movement pos- 
sible. The top of the package is clipped 
with scissors to provide an outlet. 


Promotional 
Copy up 11% 
in December 


Chicago, Jan. 24.—Promotional 
advertising in the advertising press 
in December showed an increase of 
10.9 per cent compared with Decem- 
ber, 1934, a tabulation released today 
indicated. The volume for the month 
was also 4 per cent in excess of No- 
vember, 1935. 

The total lineage last month was 
240,408, against 216,958 lines for De- 
cember, 1934. Magazines took first 
place in promotional activity with 
69,594 lines, or 28.8 per cent of the 
total. This placed newspapers, 
which have been leading the pro- 
cession consistently, in second posi- 
tion with 60,186 lines, or 25 per cent 
of the total. 

Other classifications accounted for 
the following volume: business 
papers, 20,944 lines; radio, 15,162; 
advertising agencies, 14,238; adver- 
tising production, 14,168; farm 
papers, 12,306; paper, 8,484; signs 
and displays, 4,368; outdoor, 2,226. 

The publications on whose lineage 
figures the tabulation is based are 
as follows: 


ADVERTISING AGE (w.) 114,296 
Advertising & Selling (b. w.). 38,374 
Printers’ Ink (w.) 39,746 


Printers’ Ink Monthiy........ 14,280 
Sales Management (b. w.).... 17,192 
UE RMON Foc ie bGlein eons 16,520 
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Tap this 
Growing Marke! 


Huge increases in automatic heating &% 
air conditioning sales are indicated for 19% 
through these pruwdictions of authorities 
1. 100% increase in residential constructie? 
2. 10% or more increase in general busines 
3. Further increases in # H. A. loa. 
4. Steadily mounting public demand 
the comforts of automatic heating and 
conditioning. 

The way to tap this constantly grow 
market is ‘through AUTOMATIC HEAT wn 
AIR CONDITIONING, the publication of ee 
industry. Write today for details om Es 
special January Heating & Ventilating 
position Number. 


Automatic Hea! 
Air Conditionin9 


Chico 


1900 Prairie Avenue 
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Chicos 


Bandaged Arms 


OU SEE THEM at their typewriters, filing cabinets, truly, but an important safeguard of the health and 
telephones—girls with bandaged arms. 


beauty of American women. 
Day after day, a bandage in a fresh spot. Beneath Good Housekeeping proves before it approves. That 
those bandages, gauze soaked with soap. If the soap is why Good Housekeeping has earned the faith of its 


irritates the skin, a red mark appears. A simple test, readers. 


Good Housekeeping 


{ EVERYWOMAN’S MAGAZINE } 
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COPY INNOVATION 


BEECH-NUT 
Shopping List 


Beech-Nut to 
Advertise New 
Shopping List 


St. Louis, Mo., Jan. 23.—To supply 
a free shopping list to the reader of 
retail food advertising at the psycho- 
logical moment, Beech-Nut Packing 
Company, Canajoharie, N. Y., is in- 
troducing a new type of copy for 
the entire line of Beech-Nut foods. 
This advertising, to run in retail 
food sections of newspapers, will be 
known the “Beech-Nut Shopping 
LAat.” 


as 


Products Vary 


Space for the shopping list will 
run about eighty lines, single col- 
umn. At the top of the advertise- 
ment the reader will be urged to clip 
the shopping list while at the bottom 
will be printed names of one or two 
Beech-Nut products in script. The 
products will be varied according to 
a schedule. About half of the total 
space will be filled by the shopper. 

The “Shopping List” is designed 
to prevent a housewife who has 
made up her mind to buy advertised 
products being diverted from her in- 
tention by price appeal within the 
store itself, or by recommendations 
of the retailer. 

Louis E. Westheimer & Co., St. 
Louis agency, in charge of the shop- 
ping list schedule would not indicate 
the exact number of markets reached 
in the new campaign. 


Agency for Landstrom 
Landstrom Furniture Corporation, 
Rockford, Ill., has placed its account 
with Howard H. Monk Advertising, 
Rockford. Trade papers will be used. 


Berghoff to Ferry-Hanly 


Berghoff Brewing Company, Fort 
Wayne, Ind., has appointed Ferry- 
Hanly Advertising Company, Chi- | 
cago | 


Group Picks Hill 


American Hot Dip Galvanizers <As- 
sociation, Inc., Pittsburgh, has ap- 


pointed Albert P. Hill 


Pittsburgh. 


Company, 


Now Jay & Co. 
J. J. Rosenthal Advertising Agency, 
Detroit, has changed its corporate 
name to Jay & Co., Advertising 


j}arguments were 


Sears had been charged with its 
proportionate share of advertising, 
selling and administrative expenses, 
the gross profit of $9,503,929.27 shown 
on the Sears account would have 
been wiped out and a loss sustained. 

The examiner’s reallocation of 
Goodyear’s advertising fixed adver- 


Would Charge 
Sears Account 
for Tire Copy 


Washington, D. C., Jan. 23.—Final 

heard last week in 
P a 9 7 e£n9 Q2C 

the Federal Trade Commission's case | *7,602,939.64. 


total sales of $603,444,340.17 made by 


Advertising cost on 


against Goodyear Tire & Rubber) ”— A. 
‘ , P F «..|Goodyear dealers was shown as $25,- 
Company, for alleged illegal price 084,236.07 
| > . | « 400.0 i. 
iscriminatic in sale of tires to * - , 
Glas ge en ol ih Counsel for Goodyear vigorously 
Sears, yee & ie sales ” opposed the examiner’s findings, con- 
> < fe scr i ( e P “ ‘ 
The eae - oye ‘ rd , : a tending Sears could not have derived 
iv re > a8 rne er ¢ é is “ 
volved tne p mene a tisi material benefit from Goodyear ad- 
; rears advertis 2 . se 
portion Pi , — — : - ae} vertising since the tires Sears sold 
" . . ‘ , aye) enarge u PR 
oars ‘ i A _s a8 ae . bore no evidence of having been 
age Pp ‘Ss acco ° e ex- 
ag ainst t e ears accoun 1 made by Goodyear. 
aminer’s findings contended _ that 


Sears derived benefit from Goodyear ri 
advertising because it was common 
knowledge that Goodyear was mak- | 
ing Sear’s tires. leased office space at 49 Pearl street, 

It was argued that Goodyear re-| Hartford, Conn., for occupancy Feb. 
ceived approximately $116,000,000\1. Edward J. Own will be manager. 


Stentor Opens 


Stentor Advertising Company has 


- . P 
from Sears in seven years, but if) 


tising cost on the Sears account at) 


Joins Mactadden 


Robert S. Gardanier, for eighteen 


|months in the merchandising depart- 


ment of Chicago Evening American, 
and previously with The Chicagoan, 
has joined the Chicago sales staff of 
Macfadden Women’s Group. 


Miller Joins Agency 


Forrest Miller, for the past two 


|years with station WGAR, Cleveland, 


and for three years previous to that 
with WTAM, has joined Humphrey, 
Prentke & Associates, Inc., Cleveland 


Truett Promoted 


F. M. Truett, for the past six 
years advertising manager of South- 
western Drug Corporation, Dallas, 
Tex., has been promoted to assistant 
to the president, J. M. Penland. 


“News” ' Retaine Baskin 


Chicago Daily News has retained 
Salem N. Baskin Advertising Agency, 
Chicago, in an advisory capacity. 


wn ha 


Tufts with “Journal” 

Joseph B. Tufts, long identified 
with advertising in medical journals, 
has been appointed associate adver- 
tising manager of Journal of the 
|American Institute of Homeopathy, 
New York. 


John C. Kelley, former director of 
lsales in the Chicago office of the 
|Palmolive Soap Company, died Jan. 
|20 in Aurora, Ill., following a stroke 
lof apoplexy. He was 50 years old. 


Buys Ft. Wayne Stations 


Westinghouse Electric & Mfg. Com- 
|pany has purchased radio stations 
/WOWO and WGL, both of Ft. Wayne, 
\Ind., subject to approval of the Fed- 


|eral Communications Commission. 
| en 


Appoint Brinckerhoff 


| Shircliff Industries of Vincennes, 
‘Ind., manufacturers of floral ware, 
have placed their account’ with 
Brinckerhoff, Inc., Chicago. 
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ADVERTISING AGE 


Letterhead in 
Single Colcr 
Takes Award 


Holyoke, Mass., Jan, 23.—A simple 
letterhead used by Brighton Florists, 
Linwood, N. J., was held most 
effective in use of typography, illus- 
tration and other elements in a con- 
test conducted by Crocker-McElwain 
Company. The flower letterhead con- 
sisted of a line drawing of the com- 
pany’s greenhouses, with name and 
address underneath. It was the only 
one of the five best which used no 
color. 


Fifteen letterheads in actual use 
were submitted to entrants, the as- 
signment being to rate them accord- 
ing to their effectiveness. H. A. Nel- 
son, of Nelson Printing Company, 
St. Louis, won first prize, according 


|clubs which are members of the In- 


|ternational Association 


of Printing 
House Craftsmen. K. B. Mills, Van- 
dalia, Ill., Leader, won second prize 
and R. S. Johnson, John Bornman & 
Sons, Detroit, third. 

Adjudged second best letterhead 
was that of Maple Press Company, 
New York, and third, Electric Equip- 
ment Company, Baltimore. Schnei- 
dereith & Sons, of Baltimore, spe- 
cializing in direct mail, had the 
fourth best letterhead, with Sturdee 
Toy Mfg. Company, Des Moines, com- 
ing in fifth. 

There were 8,252 entries in the 
contest. Paper salesmen of distri- 
butors were required to countersign 
entries and they came in for cash 
av. ards. 


Cigarette Output Up 


Cigarette manufacturers produced 
9,000,000 more cigarettes in 1935 than 
in any previous year. Total produc- 
tion for 1935 was 134 billion com. 


to the order of merit established by pared with 125 billion in 1934. 


pe 


A 


pie 


THE 
SMOKE 


Ashaway in Dailies 


The 1936 advertising appropriation 
of Ashaway Line & Twine Mfg. Com- 
pany, Ashaway, R. I., manufacturer 
of fishing lines, will be larger than 
in 1935, according to A. J. Crandall, 
advertising manager. The increase 
will be used in fishing sections of 
newspapers. 


Shaftoe Returns 


Charles M. Shaftoe, formerly with 
the New York, New Haven, and Hart- 
ford railroad, has returned to Boston 
News Bureau in charge of the hotel, 


|resort, travel, and local advertising 
| department. 


He formerly headed the 
transportation 


‘News Bureau. 


F. P. Ives Passes 
Frederick P. Ives, New England 
manager of Woman's Home Compan- 
ion, died suddenly at his home in 
Cohasset, Mass., Jan, 16, following a 
heart attack. He was 37 years of 
age. He joined Crowell Publishing 


= 


Company in 1925. 


department of the| 


CHAINS WINNING 
IN BATTLE WITH 
BIG RETAILERS 


Seull Pessimistic in Talk at 
N.R.D.6.A, Meet 


New York, Jan. 23. 
|}of department stores, 


Advertising 
along with 


NEW WORK 


several other practices, was sharply 


| criticized last night by E. H. Scull, | 


_ . P 
| E. H. Scull Company, in an address 
before a small store session at the 


Silver Jubilee convention of the 
National Retail Dry Goods Associa- | 
| tion. | 
| After pointing out that highly | 


| specialized 
_chains 


OF 


_— DISSATISFACTION 


AMERICA is busy again. Listen. 
You can hear the roar of ma- 


modes shoes and shirts and hats. 
The dissatisfaction that won’t wait 


America’s most active, most respon- 
sive market. ..a market never satis- 


inery inside factory walls— the 
clank of shunting freight cars out- 
side. Look. Lights are burning late 
in laboratories and drafting rooms. 
And from giant stacks floats the 
welcome smoke of dissatisfaction. 

Dissatisfaction? Yes, the dissatis- 
faction that gears industry up to a 
higher pitch. The dissatisfaction of 
a great group of eager, impatient 
Americans that obsoletes motor- 
cars; that antiquates radios; that out- 


——— Read every week by more than 2,400,000 Active-Minded Families 
PUBLISHERS: COLLIER'S e 


NEW YORK e 


WOMAN'S HOME COMPANION  e 


for time to wear things out... that 
clamors insistently for the new... 
that sets the buying pace in every 
city in the land. 


You'll find this group of forward- 
looking people (2,400,000 of them 
and their families) reading Collier's 
every week. Reading it avidly be- 
cause Collier’s gives them the fresh- 
modern viewpoint which they can’t 
find elsewhere. As a result, the 
Collier’s market stands out today as 


fied—never satiated. 


Advertisers have found this out, 
so they are turning to Collier’s in 
increasing numbers. In 1935, they 
gave Collier’s a greater linage gain 
than all other large weeklies com- 
bined. And Collier’s gave them an 
enthusiastic, quick-action sales re- 
sponse that was a revelation. These 
advertisers—and others—are going 
into Collier’s this year, of course. 
Watch their smoke in 1936. 
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THE COUNTRY HOME 


L. L. Nielsen, 
manager of Maytag Company, 


new 


advertising 


Newton, la. Mr. Nielsen has 
been assistant to the vice-pres- 
ident. 


organizations 
and mail order houses, ob- 
taining large quantity discounts, 
have taken great chunks of business 
from department stores, he charged 
that department store advertising 
has taught the customer to “shop.” 
Improvement of business in 1935 and 
further gains anticipated in 1936 do 
not hold forth prospects of 8 to 12 
per cent net earnings for depart- 
ment stores, such as they had before 
the day of chains. / 

As the consumer began to realize 
that she received more for her 
money at the chain store, due to the 
latter's studies of essential consu- 
mer needs and production costs, de- 
partment stores began to. stress 
service and their expenses soared 
accordingly. 


such as 


Score Another Failure 


The next step in department 
stores’ opposition to chain store eco- 
nomics was use of advertising. They 
made tremendous improvements in 
their advertising, Mr. Scull declared, 
but without accomplishing what they 
sought. Customers were educated to 
be fashion conscious, but many 
|/times found the newest items priced 


lowest elsewhere. Special sales and 
| 


|store wide events, heavily adver- 
|tised, merely educated department 
‘store customers to wait for low 


|prices and mark-downs., 

| Casting about for some method to 
‘stop the drift of customers, inde- 
-pendent merchants hit upon the idea 
'of group buying. The rise of group 
| trade-marks followed. They hoped 
‘to develop repeat business and re- 
|duce shopping, to get better selec- 
ltion of styles, improved quality, 
‘lower costs and fewer mark-downs. 
|The plan failed because of manufac- 
| turer, buyer and consumer resis- 
| tance. 

| Mr. Scull concluded by suggesting 
/that centralized buying must be ac- 
companied by centralized manage- 
ment. This probably means setting 
/up management companies which 
will be owned, in part, at least, by 
| the stores. 

| Though he did not go into details, 
‘others suggested a new form of ad- 
| vertising and promotion, undertaken 
‘on a territorial or even a national 
basis by centralized buying-manage- 
ment companies’ specializing in 
single lines or allied lines of mer- 
chandise. 


New Wollensak Agency 


Wollensak Optical Company, Roch- 
ester, N. Y., manufacturer of micro- 
scopes, binoculars, telescopes and 
photo lenses, has appointed Ed Wolff 
& Associates, of that city as adver- 


tising agency. Magazines, trade 
journals, and direct mail will be 
i used. 


Rotary on Parade 


Exhibits prepared by commercial 
organizations of Chicago showing re- 
cent developments in business and 
industry were on display at the third 
annual business exposition of the 
Rotary club of Chicago, Jan. 22-24, 
in the Hotel Sherman. 
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“Immortal Stories” 


New Radio Program 


Martens and Price, Inc., Los An- 
geles, has placed The Sunday Play- 
ers, incorporated stock company, un- 
der three-year contract for produc- 
tion of “Immortal Stories from the 
Book of Books.” 

The transcriptions are now being 
released to radio stations in the 
United States and Australia. Chase 
Varney, of Colorado Springs, is the 
playwright. 

Bladine Elected 

Lars Bladine, publisher of the Mc- 
Minnville, Ore., Telephone Register, 
was elected president of the Oregon 
Press Association at the annual 
meeting. George Turnbull, professor 
of journalism, University of Oregon, 
was reelected secretary. 


TYDINGS BILL 
CRITICISED BY 
C.E. SWEITZER 


Executive of N.R.D.G.A, Also 
‘Scores High Taxes 


New York, Jan. 22.—A call to op- 
|pose the Tydings bill or any other 
| price-fixing measure, a plea to sup- 
|port the Copeland bill and a sug- 


gestion that sales taxes be replaced | 
by direct taxes against wages were | 
put on record by Channing E. 
Sweitzer, managing director of the 
National Retail Dry Goods Associa- 
tion, at the annual luncheon of the 
National Association of Retail Secre- 
taries, held in connection with the 
N. R. D. G. A.’s Silver Jubilee con- 
vention. 

Mr. Sweitzer’s lengthy discussion 


dwelt on weighty problems con- 
fronting retailers. He said that 
retail sales taxes retard business, 


and compared New York and Brook- 
lyn Federal Reserve-reported retail 
sales during 1935 when such a tax 
was in effect, with sales in Northern 
New Jersey. The latter had a sales 


tax but four months of that period. 
Some years ago Mr. Sweitzer 


TYPIFYING "PAUSE THAT REFRESHES" 


Latest Coca-Cola poster, prepared by D'Arcy Advertising Co., St. 
Louis, and produced by Sebrof process of Forbes Lithograph Mfg. 
Co., Boston. 


worked out a formula showing that 


10 per cent of all the revenue raised 


EFF 


FLAT AND 


NNOUNCING 


_ CIRCULATION 


ECTIVE 
LARGE 


WITH 
SIZE 


Advertisers may now use 7x 10 3/16 plates as 


Bleed Pages in addition to the standard size 


514 x 814 advertisements. 


While it will not be 


a flat size magazine, the new 


dimensions will accommodate both standard = size 


and flat size advertisements, and in most instances 


will eliminate the necessity of making special plates 


for Harpers Magazine. 


This size will also permit the use of the plates for 


9 x 121g advertisements if the layout can be 


adapted for two-page horizontal spreads. 


HARP ER 


& BROT H E 


MARCH 
PLATES 


A NEW SIZE FOR 


1936 
CAN 


The Magazine will retain its original character- 


istics. 


add materially to its attractive appearance and 
allow wider margins for the text. 

The standard size advertising pages will retain 
the rate of $450, there being no increase in cost 
with the increase in size from 514 x 8 to 514 x 814, 


The Bleed Pages, 71, x 


in this country was secured through 
retailers. Twenty-seven states now 
have some kind of sales tax. The 
rank and file of people may never 
see a tax bill, but pay their full 
share through invisible levies, not 
realizing that two-thirds of all Fed- 
eral revenues are derived from in- 
direct sources, he said. 

As long as they continue to pay in 
this way, the country will be con- 
fronted with waste and extravagant 
public spending, Mr. Sweitzer con- 
tended. Further, 60 per cent of all 
purchases are made on incomes of G 
less than $2,000, whose potential 
savings are 4 per cent. A 3 per cent 
sales tax reduces potential savings 
to 1 per cent. 

Mr. Sweitzer urged retail associa- 
tion secretaries to support the Cope- 
land bill partly because it would 
nullify the section of the revenue 
act which permits publication of all 
corporate salaries in excess of $15,- 
000 annually. 

Oppose Tydings Bill 

The National Retail Dry Goods 
Association, Mr. Sweitzer promised, 
will oppose the Tydings bill, spon- 
sored largely by drug, cosmetic and 
toilet goods interests, because “it is 
against interests of the general pub- 
lic and may unduly raise prices, will 


ISSUE 
NOW 


At the same time, the increased size will 


foster monopolies among manufac- 
turers, and prevent adjustment of 


retail prices in keeping with chang- 
ing manufacturing or raw material 
costs.” 

It will also, he said, abolish free 
and open competition among re- 
tailers, will tend to break down 
initiative of American business, will 
change the retailer from a buyer for 
the public into a mere selling agent 
for the manufacturer, constitute fur- 
ther unwarranted governmental con- 


trol of business and_ will not 
accomplish its alleged objective of C 
stopping predatory price cutting. 


The Feld-Crawford act in New 
York State, after which price-fixing 
bills in some twelve other states 
were patterned, was recently nulli- 
fied by the Court of Appeals at 
Albany. Mr. Sweitzer added that, in 
his opinion, ‘no bill intended to fix 
the retail price of products can be 
written which will be upheld by the 
courts. 

Support was’ asked for 
sound and _ practical housing  pro- 
gram.” Mr. Sweitzer recommended 
the report of the Committee for Eco- M 
nomic Recovery, Inc., asking for the 
annual construction of 750,000 homes M 
for the next ten years, which would 


BE USED 


“any 


10 3.16, affording ad- 


create employment for more than Its 
vertisers an increase of 52°: in page area. will 4,008,000 within © year. 
take the rate of $500 per page, an increase of only | . “i t th 
- $ I Pag , | Rapid Copy Insured 
$50. Color Bleed Pages will be $900; standard | Rapid Copy Service Company of in 
a a <r Chicago, Cleveland, and New York, 
size, $850 as formerly. now insures all photostatic work M 
against fire, theft, and loss. 
RS e PUBLISHERS == 


WSM 


50,000 WATTS 


Nashville, Tennessee 


Poll your dealers and job- 


bers on WSM's Sales In- 
fluence in the Southl 
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0- MORE BUSINESS. This is the name of this stimulating, new magazine. here is a magazine especially designed to create more business 


es MORE BUSINESS is dedicated to the creating of more business. for you. Just write your name and address on the coupon below and 


Its cover is a beautiful, direct color photograph by those geniuses of | mail it today. MORE BUSINESS is FREE. Yours—for the asking. 


the lens, Bruehl-Bourges. MORE BUSINESS pages are loaded with — @ MORE BUSINESS is published monthly by the American Photo-engravers Associ- 


os . , " . . : ation. It is the result of that friendly, co-operative feeling which exists between men 
“4 ‘nvigorating articles dealing with the immediate future —and today. whose endeavors follow a Gamoms pat MORE BUSINESS responds to a vital 


MORE BUSINESS offers new methods by which distribution and selling need of the day for more business. Collins, Miller & Hutchings, Inc. add their 
sincere efforts to the high ideals symbolized by MORE BUSINESS in order that 
can be stepped up to the speed of invention and production. All in all, more business may be ultimately realized by all those engaged in photo-engraving. 


SOLLINS, MILLER & HUTCHINGS, INC™===—=> 


ra Please send me the magazine 
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107 N. MICHIGAN AVENUE - CHICAGO - FRA. 5854 
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they may be reached with — consisted of : twenty year insurance Potential Total Bonus Payments i in States and in Cities 
|ease and accuracy, the total potential) policy, based on leng ) neir 
2 BILLION IN market is $1,091,311,000. The dif-| service and where rendered. The pol- of 100,000 (and their trade areas) 
| ference between the two figures given | icies were dated Jan. 1, 1925, making | Aes Amount 
is about $925,000,000. It represents} maturity the same date in 1945. | iestingmen —_ Outstation | State end No. of Outstanding 
CERTIFICAT the possible market outside of cities Loans up to 50 per cent of the face Cities ‘esahiieadin (000 omitted) Cities Cestthdinie (000 omitted) 
of 100,000 and their trading areas. value were permitted, the charge be-| |» anal 50.867 $ 26,888 masien 40.233 ; $ 21,802 
The American Legion estimates|ing 6 per cent, compounded. Inter- vs S “et a aul ahiel inane oer 4774 
that 3,000,000 of the veterans willjest charges canceled and to be re. a e — | loon: galled Saal rare 
on tnly corti Se SNE Sine Sel ee pool vee 43,849 bee oie 21,993 New Hampshire12,370. net 7,298 
funds are made available, only 500,- Since passage of the bonus legisla- | Californi "900.424 wi aoe 122 833 nei Jersey 116.440 ena: 69.579 
000 holding on to them and getting|tion, the Treasury Depertnent has | e gem ace EA 5 he acaa pg I A llasse aa R oration ayo 
Flood of R fl Mone eS. been accumulating reserves to meet) [00 “hee 7-'"''7""") 4056] elizabeth... s,s... B25 
00 0 8a y y Based on 50,000 questionnaires, the|the 1945 payment. During the inter- “4 * , 14.640 Sesame this 16.497 
following estimate is offered by the] vening eleven years, huge sums have | Oa te et see eee 10.147 a e tee reanseteses 15-792 
Bonus Legislation Legion of what ex-soldiers will do| been rolled up. This information is — en CURE rae tone ees 25 702 iiathiiiines rk oe a 5 680 
with their $50 bonds: given by advocates of immediate pay- PR so a sites oer ee 19 362 Seaniia oe ee j 4.839 
Paying debts, 31.363 per cent.| ment as indication that this course | Deny i a ped Ra hn ge ees oa 
Washington, D. C., Jan. 23.—If the! puilding and repairing homes, 13.076| will not result in inflation. In other) | steered Naga 44.043 Cite 26.914|N . York 377.182 Fe ae 221,373 
face value of bonus certificates is per cent; buying homes, house lots,| words, a considerable part of the ulti- Connect BEE ne DUER ee oes ess 10547 . ye - i natal genial ti 4181 
made available to world war veterans| ang farms, 11.466 per cent; furniture,| mate total is already available, ear- Sriggeport eRe eee FHe es ssias| aon AVENE TENE SE COOL we <a ann 
on June 15, 1936, with or without) > g¢9 per cent; radios, refrigerators,|marked for the purpose, ott po MMBB Sven sees 31527 ing York 5 OU eect Bie 121.879 
Presidential approval, as now seeMS| nq furnaces, 1.963 per cent. Men’s PS ead Ta S| eee “ etic te everest eer nee 
rege Te pale oe oe wt ee Be i a Fy yews Blaker Is Fox Agency ecame i. Wey Pee eee 52 ——- die aa atdeh ry te 
ro b ars > J children’s clothing, 4.442 pee tee F ‘ ne 
power will be released in the United vil cone trucks. oo accessories,| Fox Furnace Company, Elyria, O.. Columbia Te: Serer EGSte | UNO hc s ose et aaecsasss yo 
States. t: farm implements,|2, division of American Radiator &| Washington ..... eee SRRIG) WHOS cin scr cicensecses 9,161 
, 6.467 per cent; ” Standard Sanitary Corporation, has | Florida ..... 39,535........ 21,921|N. Carolina .. 63,926........ 34,622 
The Veterans’ Bureau, which pre|2.204 per cent. Investment in OWN} appointed Blaker Advertising Agen-| Jacksonville 2.936|North Dakota 16,174........ 8,762 
pared detailed figures for Representa-| pysiness, 6.706 per cent; stocks and cy, New York. Magazines, business | peal perce g ben Raping ante 
tive Patman, sponsor of one of the| ponds, 1.089 per cent; insurance,|papers and newspapers will be used| ; ss 3 865 yd a thai sine i daca eh Mathai 10 185 
bonus bills introduced in Congress,| 3 399 per cent; education, 0.898 per|for Sunbeam warm air furnaces and | Tampa ..... be 5 tal iallaledinlh 39 962 C Tee, CO RENS CAPRIS SAREE 5 899 
places the total amount due at $2.-|cent: savings accounts, 4.470 per|air conditioning units. | Georgia Or 58,583........ 32,2 ‘anton iw PRT TET OTe eee , 896 
015,000,000, This figure was reached | cent. a ES : | i settee tees 4,965 Cleveland (ete hese see nes crane 
by deducting all prior loans from the History of Bonus Battle Creek Appoints | Idaho i Pegi Terres PP pest pee en Ea. Ska or 
aggregate outstanding on bonus cer- John L. Wierengo & Staff, Grand | Hilinois Site is earl Sh > P oO um Sake ee Cacete ne CS 
tificates. Bonus legislation was passed long| Rapids, Mich., have been appointed BE, n.cisa pe aeaddean ees 84,754 rare rere ars 8,601 
If marketers decide to shoot at|after Nov. 11, 1918, the date of the|for the account of Battle Creek Food Peoria Pinta bette kapgtode bib? 4 Ore] “PR. we tenss sacmsccnays 9,123 
veterans residing in cities, where! armistice. The reward to the soldiers Company, Battle Creek, Mich. wa ere i a. eee yep aa pea ere Pei 
Rg ke eke ee Rae w Kane ,4 ahoma ... era ,202 
. EEE Oe = : eR Oi wiws kate Caw 3,565 CR NOMG CHE oicssvecnse 4,885 
a. aw nae weiie 4,677 | ERR ee rere ae 5,093 
rr 9,993|Oregon ...... | > | are 20,679 
OE OE ksi coindars 4,763 PRIMO sin scenes cies eas 9,389 
are 5) nana 41,019 | Pennsylvania 259,931........ 155,594 
errr rr 4,222 Rane ete ar ere 6,221 
Kansas ..... i Sr ae 31,436 igo lh” ee 44,984 
SL: |. eae 3,527 er ar 34,587 
| ere arrears 8 MR OS Se rere 10,340 
Kentucky ... 63,696........ 34,261 EEE ah Beenie hae 9,187 
NERS cis v sige g 860 e 8 ¥ oc 6,075 | Rhode Island. 20,789........ 12,356 
Louisiana ... 53,885........ 27,849 PUOUIRONOD. oi. veins 620% es 12,355 
oo a Oo re 9,006|S. Carolina... 35,747........ 19,316 
MUNI os a5 8), 12,121|South Dakota 22,713........ 11,757 
Maryland ae 27,931| Tennessee ... 59,009........ 32,497 
NS 20,157 CRBCIGHOOME 6ic ccc crinenes 2,938 
Massachusetts 137,113........ 83,147 NEED 5. cia ain sce waren bee 3,430 
NE sy «oa os Oe wR 34,082 Sere ee ree 5,239 
ee eee 5,125 PPR er eee rT eae 3,451 
rrr 3,022 | Texas ....... fh  ) ee 83,696 
EDS Boho iss acy ep OR aes 7,480 ee ee ee 10,300 
CP oes Sade RENT 9,745 DS 5: acorn. 4 va ee 2,493 .e 
PIOW THOQTOTE 265 vec cceass 3,112 Se) rr 4,868 e 
ers 5,687 er Cree ar 7,342 wai 
Oo, a 6,564 Me COMED 6. gcdine sad eves 5,366 
J re po AL? cS. . 8,035 
Michigan ....134,009........ UT 476) Batt LAKe Cy... 2c 4,224 ae 
EN nso a ig asters a3 wala 35,356] Vermont .... 8,243........ 5,042 oo 
| ES eee B.7ar| vires. «os. CBABS........ 36,811 ‘ 
Grand Rapids .......6..:. 4,981 PEGI sags 3 eA Ch se shone 2,574 a 
Minnesota ... 85,532........ 52,789| Richmond ............... 4,022 | 
_. , MERCER REET eee 4,848| Washington . 56,335........ 34,079 ‘ 
e Minneapolis .............. 9,068 ge ey os oe 15,469 i 
CU oud Ree oe 7,854 NR oe ee ee 4,050 % 
anda Y | Mississippi .. 36,802........ et a | ERE V CT eee Ra Ee 3,571 - 
| Missouri ....111,706........ 60,820| W. Virginia... 43,294........ 23,345 a 
eth Ae 11,723} Wisconsin ... 88,036........ 47,177 a 
eg) Re 24,294 PRUIWORMOE 6 ois ck adad coe bars 14,930 
| Montana .... 38:306.....;.... 10,281) WOMINe oss BEAT bia csaces 6,329 
F ALL the admonitions dispensed in the heart-throb 


columns of newspapers, none has ever approached in 
popularity the old saw: “The best way to win a man’s inter- 
est is to talk to the man about HIM!” 

Yet old as the advice may be . . . gray-haired, bewhis- 
kered and bent beneath the weight of a thousand repeti- 
tions . . . it still holds a valuable lesson for many adver- 
tisers who wonder what’s wrong with sales. 


If the buying public had the same interest in a product 
that its manufacturer has, there wouldn’t be much of a 
knack in getting the millions to read advertising —and act. 

But unfortunately human nature isn’t as altruistic as all 
that. Despite the manufacturer’s pride in his product, the 
self-interest of prospects is still the central point about 
which successful advertising copy must be built. 

You may talk about product background, company pres- 
tige and manufacturing genius until you are blue in the 
face . . . but when the eulogy is over, you are inevitably 
faced with the buyer’s question: “Where do / come in?” 

Although the birthdate of your product may be the apple 
of the Board of Directors’ eye . . . to 50,000,000 readers, 
there’s more “sell” in a stickful of promise than in a thou- 
sand lines of genealogy that doesn’t get down to tacks. 

With characteristic selfishness, people think of your 
product in terms of their personal needs. Not “How old is 
your company ?” but “What will your product do for me?” 


‘exposition, American Management Peng on been formed to com ; 
R UT H RA U F F & RYA N INC Association, Pennsylvania Hotel, | <aOS SRG DEMNess. 
’ 


Will it give me good looks, health, charm? Will it save | 
me money, lighten my housework, beautify my home? | 


Will it make my children sturdier, rosy-cheeked, strong? Coming 


These are the things that interest people—the only things 


| Agencies at White nalts Seclnal 
| W. Va. 


| May 2-4—Spring meeting Associ- 
powerful enough to make the millions loosen their purse 


‘ ated Business Papers, Inc., at Hot 
strings to trade hard-earned dollars for merchandise. Conventions Springs, Ark. 


May 4-8—Sixth annual exposition 
of Premium Advertising Association 
of America at Palmer House, Chicago. 


| May 15-16—Advertising Affiliation 
at London, Ont. 


* * * Jan. 27—Advertising departmental, 


Th a ee : b New York State Publishers’ Associa- 
e most successful advertising campaigns have been those tion, at Hotel Syracuse, Syracuse, 


which caught this spirit of self-interest. a & 


Automobiles, laundry soaps, gasoline and face powder Jan. 31-Feb. 1—Interstate Adver- 


have been successfully sold not because of the public’s tising Managers’ Association at Phila-| June 28-July 2—Annual convention 
blind loyalty to manufacturers . . . but because these | delphia. ee Federation of America at 
i i i oston. 
products provide the comfort, convenience, thrills and ro- | web. 67—All MediaGraphic Arte 
mance that people want and demand. ‘Show in Detroit, sponsored by Ad-|_ July 5-9—Annual convention 
| — In ej , ici : tt 
In planning advertising for any product this agency has craft Club and Women’s Advertising vi ge ~~ tyattaa Clubs Association, 
: ke at Seattle. 
always sought for one simple, fundamental thing that Club. _ 
would appeal to the self-interest complex of people. Some | Feb. 7—Monthly meeting, board of} A®nual convention National Indus 
basic product feature, perhaps hitherto overlooked by the ‘directors, Audit Bureau of Circula-| fot: Advertisers Association at Phila- 
eee iia! ig ' delphia. 
manufacturer, which would profitably answer the inevi- tions, at Pinehurst, N. C. | 


table question: “What will your product do for ME?” | Keb. 9-10—Mid-year conference of | a ae a meeting Lis 
We shall be glad to discuss with any executive s f officers and directors, Financial Ad-| Advertisers Association at Edge 
re § beg ta) iscuss wi n any execu ive some 0 | westinere Association, Hotel Waldorf-, Water Beach Hotel, Chicago. 
the interesting results which this kind of advertising copy 


k hieved. Resul hich § 7 | Astoria, New York City. | <= 
as achieved. Results which have traced, for client after | | 
‘ age ’ : | Feb. 18-19—Ann Inland | i "1 
client, steadily rising sales curves right through the years. i ene pete ts acti Ta si WarnerClitton Dissolves 
No obligation, of course ais aa re ’ arees The partnership of Warner-Clifton 
e . : Hotel, Chicago. Advertising Agency, San Francisco, 
March 3-6—Sixth annual packaging | as been dissolved and W. S. Warner 


New York. a a ae 


= , | March 10-11—Fourth annual de-| . H 
NEW YORK Advertising CHICAGO partment store clinic of General Elec- Joins Jam andy 
tric ee at Nela Park, Cleve-| . William Reinick, formerly produc: 


ST.LOUIS + KANSASCITY + DETROIT + LOS ANGELES 


‘ ‘ ‘tion manager for Douglas Fairbanks, fi 
+ SAN FRANCISCO + LAKELAND, FLA. + SEATTLE land, lis now caneinbae with the Jam }. 
Amrit 30-May 2—Annual convention | Handy Picture Service, Inc., Detroit 


American Association of Advertising’ New York, and Chicago. 
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Rotogravure offers plus value. According to the 


Gallup survey of Sunday readers’ habits, advertis- 
ing in the Rotogravure Section is seen by 3% times 
as many people as see advertising in other sec- 
tions. So when you buy rotogravure space it's like 
getting heavy odds that your advertisement will be 


seen and read. 
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Rotogravure Advertising 


A SCANTY DISTRIBUTION ON DUOFOLD 
DE LUXE PEN QUICKLY CHANGED 


"A few years ago we introduced a Duofold De Luxe pen in 


black and pearl through newspaper rotogravure. At the 


time our distribution was rather scanty. But no sooner 
had these advertisements appeared than we were besieged 
with telegrams and mail orders, both direct from 
dealers and from our salesmen all over the United 
States." 


QUALITY OF REPRODUCTION 


"Rotogravure has been extensively used, particularly in 
the advertising of the new Vacumatic pen. Roto 
sections provide preferred position in an attention- 
getting mediun, and give a quality of reproduction 
desired in presenting such an article as a fountain 


pen." 
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hat proved electric! 


+Mon-NOU'LL GIVE YOUR OLD PENS 
TO MUSEUMS OR RUMMAGE SALES 


If you'll try Parker’s Revolutionary Vacumatic with Visible Ink Supply 


: . -Ri merely transfers the Pen and Pencil 
This Christmas Parker rewards the Early-Bird Shoppers by = wai Aory Sena ations “pres 


Giving Outright This Lovely Plaskon Utility Case the smart Plaskon Case becomes a 


with the purchase of a Parker 
Laminated Pearl Vacumatic 
Pen and Pencil Set 


HE new Parker Vacumatic is the 

revolutionary pen that doesn’t 
run dry—won’t become empty, ever 
—unless you let it. For its in val is 
ever-visible—shows you when to re- 
fill—and besides, this miracle pen 
holds 102% more ink than old-style, 
without increase in size! 

There is double room_ for ink be- 
cause there are 14 less parts. Gone are 
the lever filler and rubber ink sac 
used in sac-type pens, and also the 


new Vacumatic mechanically perfect. 

To encourage early Christmas shop- 
ping, we offer, absolutely without 
charge, this handsome, rmanent 
Fleskon Utility Case with the pur- 
chase of the lovely Parker Laminated 
Pearl Vacumatic Pen and Pencil Set. 
On receiving this gift, the owner 


RANTEEO MECHANICALLY 


cigarette box or a jewel case. Made 
in Jet or African Brown with Ivory 
Plaskon lid—very strong, thorough- 
ly durable, and so good-looking! 
Step into any good store where 
pens are sold, and see this revolu- 
tionary Parker Vacumatic with its 
lovely mate, the shimmering Lami- 
nated Pearl Pencil to match. And 
ask also to see this smart Plaskon 
Utility Case, now given outright 
with this fine pair as a pre-Christmas 
Special. The Parker Fon Company, 


Janesville, Wis. 


To Make a Pen Clean Itself As It Writes 


or 8$_ Pencils, $2.50, 


squirt-gun pump found in ordinary 
sacless pens. That’s why The Parker 


Pen Company GUARANTEES the Over Size, $10 $350 ond 


Parker Pen advertising by Blackett-Sample-Hummert, Inc. 


@ Every advertising man knows that Parker Pen’s command- 
ing position is founded on strong dealer support. But until 
Mr. Kenneth Parker, president of the company, gave the inter- 
view from which the quotation on the left is cited, few were 
privileged to know the inside story of how that support was 


won. In pointing to rotogravure as its keystone, Mr. Parker 
commented : 


“The response to our first Duofold advertising was electric — in 


three weeks its success was fully assured ... thereupon we pro- 


use Parker's remarkable new writ- 
ing ink—called Quink. Quink dis- a 
inks, thus ends pen-clogging. Get & r m ‘| 


Quink from any store selling ink. 


ves sediment left by ordinary 


ceeded to open up other territories ... thus bridging time and gain- 
ing a large volume of sales which would not have been possible if 
the pulling power of the first space we used had been indifferent.” 


Three weeks isn‘t much time in which to expect advertising 
to build a success. But the higher visibility of rotogravure 
plus the appeal of its distinctive reproduction made the ad- 
vertising it carried register immediately on both retailers and 


consumers — insuring cooperation from the former, action 
from the latter. 
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Established 1872 © Neenah, Wisconsin 


NEW YORK CHICAGO 
122 East 42nd Street 8 South Michigan Avenue 


ROTOGRAVURE 


@ If you are debating any plans for using Sunday news- Readers Tell You What They Read on Sunday,” helpful. For 
papers, you would do well to at least consider a test cam- it contains specific information concerning the types of copy 
paign in rotogravure. There you will be certain of 372 times and illustrative appeals to which newspaper audiences react 
greater reader interest in your sales message. In planning most favorably. If you haven’t your copy at hand, a request 
such a campaign you will find the complete report of the to Kimberly - Clark’s Advertising Department in Chicago will 
Kimberly - Clark Gallup survey, “Let 4,979,875 Newspaper bring one to you. 


LOS ANGELES 
510 West Sixth Street 
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feorgia ...... 2 33,26 522 05 329 2,909 2,62 Sa os Ghe ben | anmn 1 
Hawaii 31 °«184 ia; 113 468 66  30| The brief filed by the government nase aan ena beer gr Oe $12.311.498 was re 
Idaho ........ 697 54 4 1 427 19 D sivas pleaded that the recent Supreme | Montana ..... Pon ee 91994,680 | tensed Sotentins the total to $32,500,- 
Minois....... 17,198 4,940 1.516 1,663 130,165 570 425 +~—=-8|Court. decision, holding that im-|NeDraska -..00000s--0-- *”200.718 | 000. "She careiat Gieen an on 
Indiana ...... 5,635 861 212 864 8.235 37 137 81|pounded taxes must be returned,| UUME 9-0) sre 3,651,250 | follows: Armour & Co., $8,664,066; 
lowa 1031 407 51 1,252 27,714 35 98..... was “erroneous and inconsistent.”| New Hampshire ..-..--. $.158415|Cudahy Packing Company, $2,715,- 
Kansas ...... 25,089 435 16 41—s«d, 245 “eee Apparently overlooked by the jus. | Sew a Moen ecce 276,066 | 234: lilinois Meat Company, $597,044: 
Kentucky .... 3,612 939 6,408 687 1,732 49 28014 — ae — — “— ee te “=... 109.259 129 | Wilson & Co. of Oklahoma, $244,853: 
, " ‘ ‘ 996 > it evoked immediate, but unfavor-|N©W TOPRK «+s esses: pgp cece gc ol . one 
Louisiana .... 137 1,474 102 131 222 = 8,502 430 alin ‘nae tain tien government's North Carolina ........ 69.027.520 Kerber Packing Company, $90,296. 
na lll an San wee aa. 2 aan Slee \North Dakota .......... 22500] At latemepells, Gated | Sates 
Maryland .... 125 3,32 402 - boi ; Oe ee ree 30,247,154 | Judge Baltzell denied bakers 
Massachusetts 507 33,961 132 26 5,444 486 2,702 1 Ph ig og yn a $01 Sains 700.416 |Tight to collect, and ordered $6,000,- 
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7 ‘ ° « 9° 5 ») . "Ka? - 
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Nebraska .... 6,856 218 17 2,527 ne See cast m = , ry s 
a , 89 8 4 3 va 16 apenas 35,112,368 Tennessee .......... si 12,914,982 chain, has appointed Franklin Bruck 
ss SS CUE CO eee SN. 558 savinensiens Es ee 23,978,916 ing Corporation. New York. 
New Hampshire 261 3,129 89 2 23 144 2 . .) | Advertising I ; 
= — = pore ; on a aot? Connecticut ............ mad hoa, Ee ee 3,912,815 | Newspapers and direct mail are being 
a = — +: oo — — - : os 8 5 47 co. err gree er DOT DOR | VORUI once cents 584,787 | used. 
New Mexico .. 2 : 2 A iy = — = 
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North Carolina 2,859 45,778 18,980 105 276 50 1338836 +. pill 4 4 
North Dakota . 1,833 69 3 1 214 7 rere Jp eS , 
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Rhode Island . 57 5,036 17 6 202 3 oes 
South Carolina 191 34,037 36 51 324 122 209 38217 
South Dakota . 470 72 5 2 349 7 ©: kek 
Tennessee .... 3,604 4,599 1,253 284 2,482 36 23-688 
| Sree 15,760 3,756 96 302 1,761 1,249 1,540 575 
are 526 106 4 1 352 ek: re 
Vermont ..... 76 281 5 1 70 146 | ere 
Vireimia ..... 1,311 4,499 5,567 109 1,248 488 832 2,466 
Washington .. 8,022 325 25 36 1,910 54 65 2 
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Wisconsin ... 867 665 91 286 6,612 312 ie eee 
Wyoming ..... 289 25 2 2 129 1 DS kss 


‘—Includes peanuts, rice, cotton ginning, tobacco producers’ sales. 


Start Display Copy 


for Texas Centennial 


The opening wedge of national 
display advertising for the Texas 
Centennial celebrations appeared in 
the Jan. 25 issue of the Saturday 
Evening Post. Tracy-Locke-Dawson 
advertising agency, Dallas, is in 
charge. Fifteen thousand posters, 
“Visit Texas and enjoy the State- 
Wide Centennial Celebrations,” are 
being distributed throughout’ the 
Central United States. 

The $500,000 advertising campaign 
was provided by legislative appro- 
priation. Other magazines on the 
schedule are Collier’s, Fortune and 
Time. 


Coutant, Quinn to 


Talk at Public Forum 


Frank Coutant, American Market- 
ing Society president, and T. K. 
Quinn, president, Maxon, Inc., De- 
troit, will speak at the annual win- 
ter public forum to be held by School 
of Marketing, Advertising and Sell- 
ing of Pace Institute, Manhattan, 
Jan. 29. 

“Advertising and Selling Strategy 
for 1936” will be the subject of the 
forum. Mr. Coutant will talk on 
“Testing the Effectiveness of Adver- 
tising,” and Mr. Quinn “Social Con- 
science in Business.” 


Gas Account to Ketchum 


Ketchum, McLeod & Grove, Inc., 
Pittsburgh, has been appointed ad- 
vertising agency for the East Ohio 
Gas Company, which serves Greater 
Cleveland and Northeastern Ohio. 
Newspapers will be the principal me- 
dium employed in an extensive adver- 
tising campaign to start Feb. 1. 
Economy and convenience of gas 
heat will be emphasized. 


Plan Media-Graphic Show 


The Adcraft Club and Women’s 
Advertising club of Detroit are co- 
operating on promotion of an All 
Media-Graphie Arts Show to be held 
'n the Statler Hotel Feb. 5, 6, and 


ASA Picks Cleveland 


_Allied Service Agencies will hold 
‘heir next national meeting in Cleve- 
land, Oct. 10-12. 


SUPREME COURT 


ORDERS REFUND 
OF ONE BILLION 


Nothing to Wait for, Gist of 
Decision 


Would Use Money 
for Meat Promotion 


East St. Louis, Ill., Jan. 22.—Re- 
turned processing taxes should be 
used for promotion, said a resolution 
adopted today by St. Louis Produc- 
ers’ Live Stock Commission. 

The organization recommended es- 
tablishment of a foundation for de- 
velopment of meat markets through 
research, advertising and other forms 
of development. 


Washington, D. C., Jan. 21.—Break- 
ing the dam with one decisive blow, 
the Supreme Court of the United 
States yesterday ordered return of 
processing taxes to the agencies 
which paid them—meaning chiefly 
processors of wheat, cotton, tobacco, 
field corn, hogs, paper and jute, and 
sugar. There are other minor 
beneficiaries and they have only to 
make their request to get the money, 
according to the ruling. 

The amount affected by the deci- 
sion is estimated at $1,200,000,000. 
Definite figures are available only to 
Oct. 31, 1935, when the total hovered 
near the billion dollar mark—$948.,- 
967,840, to be exact. 

The decision of the Supreme Court 
followed with surprising swiftness 
one of Judge Wilkerson in the Fed- 
eral court at Chicago, where packers 


awaiting return of $10,000,000 were 


... and this is how they did it! 


They wanted new dealers; wanted them good and wanted them fast. They 
sent Ross Factfinders into action in scores of cities from the Atlantic to the 
Rockies. They found what the public wanted and what the dealer wanted. 
They are big enough to be snooty, but, instead, they are smart enough to be 


inquisitive. The result is summed up by an excerpt from a letter just received: 


“You will be interested to know that this program has been hailed by our field 


organization as the finest dealer-getting program we have ever released.” 


Let one of the Ross Federal executives explain how and why this organization 


can do a job for you in one city or two thousand . . . a phone call or a letter 
will bring him promptly. 


Can we send you Spot News, a summary of business conditions, city by 


city? It's free and it's useful .. . particularly for sales managers. 


ROSS FEDERAL 
RESEARCH CORPORATION 


EXECUTIVE OFFICES: 6 EAST 45th STREET, NEW YORK, N., Y. 


A few of our clients: 
Maxon, Inc.; McCann-Erickson; The Chicago Tribune; Chicago Mail Order Co. 


31 BRANCHES © 3700 BONDED FIELD REPRESENTATIVES © 380 MOTORIZED SUPERVISORS 
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JANUARY 
1936 


,490 


You Can Now Prove 


The Increased Pulling Power 
OF 


ROTOGRAVURE 


IN 
The World’s Fastest Growing 


FARM MAGAZINE 


AT 


SEPARATE 
EDITIONS 

THE STATE FARMER is published J U L Y IN ALL-ROTO 
with four editions: the Carolinas; Produced entirely in rotogravure, 
cohen ane Pi 1935 aie wi he tangs! Se 
(Florida Farm & Grove). Definitely pulling power inherent to this 
local in character and editorial process. And this advantage is 
make-up, each edition deals only 1 1 O O O O available to the advertiser at black 
with the agricultural problems and 7 and white rates. 
subjects pertinent to the states in 


which it circulates. The final step in 


localization is secured by circula- Ay READER INTEREST 


sient tues celle entaenaua, KS The intimate appeal of the home-town paper, the instant captiva- 
ite dienes Dik adaiiees te tins ° tion of roto pictures, the respectful attention of authoritative sub- 
the entire group, or to allocate ex- ject matter, the fascination of special features—these factors and 
penditures to particular territories. ra more combine to give THE STATE FARMER SECTION a hundred 

per cent rural reader interest heretofore unapproached by any 


rc farm journal. 


2 DEALER TIE-UPS 


Avy Dealer “hook-up” advertising copy is available in the farm mag- 

bo azine field only through THE STATE FARMER SECTION. Each 

& subscribing newspaper is urged to contact advertisers’ dealers 

a soliciting tie-up advertising to run simultaneously with national 

release. This gives the dealer opportunity to identify himself as 

A the advertiser's representative, acquaints him with the power of 

local advertising, peps him up to renewed sales effort—a remark- 

) able innovation available only through THE STATE FARMER 
CY SECTION. 


&, THE QUICKER ACTION OF NEWSPAPER COVERAGE 


Y PLUS 


A THE KNOWN INCREASED SALES RESULTS OF ROTO 
PLUS 


THE COMPELLING INTEREST OF A CLASS PUBLICATION 


JANUARY THE STATE FARMER 


1935 FLETCHER, N. C. 
REPRESENTATIVES 
Oo O O O O New York _...Knox, Inc. Cincinnati. .. Harold W. Haskett 
« Chicago Tre _.Fred R. Jones St. Louis. __. _.Carl A. Schulenburg 
Cleveland cme b t-artenge-p A. Hawley Of eer Loyd B. Chappell 


| ee eer Roy Buell 
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HIGH-CLASS SALESMAN GETS BIG JOB 


Edward Vill, as he appeared in his carefree days as crown prince. 
This picture was made at Portsmouth as the prince ended a 25,000- 
Underwood & Underwood photo. 


NEW-MADE KING 


mile tour. 


REGISTER’ MAY 
AID ADVERTISERS 


Jan. 23.— 
problem ad- 


Washington D. C.,, 
Partial solution of the 
vertisers and sellers have in pro- 
tecting themselves against unwit- 
tingly violating some unknown 
bureau rule or regulation with the 
legal status of law is seen in the 
provision for daily publication of 
such rules and regulations as pro- 
mulgated. 


Provision is made in the third de- 
ficiency bill for appropriation of 
$100,000 for the publication of “The 
Federal Register.” It is to be a 
loose-leaf affair similar to the Fed- 
eral Manual which has proved so 
popular. 

John J. Bonner, former editor in 
the publications and research divi- 
sion of the State Department, will 
be editor of the new publication. 


Starts Outdoor Agency 


Robert F. Sullivan has established 
an agency under his own name in 
San Antonio, Tex., to specialize in 
utdoor advertising. He was for- 
merly with General Outdoor Adver- 
tising Company, New York, and more 
any with Packer Corporation of 
eXas. 


Koppers Chairman Dies 

Henry B. Rust, chairman of the 
joard of the Koppers Company, died 
‘an. 17 at his home in Pittsburgh, 
Pa. He became president of the com- 
‘any in 1914. He was a director of 
Vestinghouse Electric & Mfg. Com- 
any 


WARM ADVOCATE 
OF ADVERTISING 


New York, Jan. 21.—Edward Al- 
bert, who today made the abrupt 
transition trom Prince ot Wales to| 
King Edward VIII, ruler over the 
British commonwealth of nations, is 
not likely to forget on his throne the 
ideas of trade promotion garnered in 
visits to all parts of the globe. 

The appealing young prince was 
far keener than generally’ given| 
credit for and had fate cast him in 
a humbler role, he might have made 
his mark as an advertising man, 
either in England or the America 
whose flair for this work he admired 
so much, 

It was only last December that the 
new monarch resorted to verse to ad- 
monish the Travel and Industrial De- 
velopment Association of Great 
Britain and Ireland to bear down on 
the advertising. Quoth the then 
prince: 

He who whispers down a well 

About the goods he has to sell 

Will never reap the golden dollars 

Like he who shows them ‘round and 
hoilers. 

Doubtless the Prince of Wales 
would have liked to “holler” about 
the merits of British goods on his 
jaunts to far countries. But the acci- 
dent of birth which decreed that he 
become trade ambassador extraordi- 
nary also made it impossible for him 
to indulge in the hearty methods 
which appealed to him so forcibly. 


The prince had to do his advertising 


KETTERLI 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 
Displays, Counter Cards, and 
Complete Direct Mail Campaigns. 


Have our representative call 


PHILADELPHIA. 


NEW YORK CHICAGO BOSTON 


in a dignified manner. But he gave 
many a nudge to others who were not 
laboring under the restrictions by 
which he himself was handicapped. 


South American Trip 


Like most good advertising men, he 
occasionally had his troubles. In 
1931, he made a trip to South Amer- 
ica to open the British Empire in- 
dustries exhibit in Buenos Aires. 
The exhibit, he declared, “constituted 
the most formidable trade drive ever 
undertaken by British manufacturers, 
with $4,500,000 being spent.” 

Some of those engaged in the en- 
terprise, however, apparently felt 
that white space would have been 
more effective than the exposition. 
Chere was quite a debate on the sub- 
ject. While the prince maintained 
silence, it was not hard to imagine 
him advising the manufacturers to 
go ahead and spend another $4,500,- 
000 in advertising. 


One of the best public evaluations 
of the new King Edward VIII as an 
advertising man came from Com- 
mander H. S. H. Ellis, chairman of 
the Publicity Club of London, in 
1928, the occasion being the Interna- 
tional Advertising Association’s con- 
vention at Detroit in 1928. Com- 
mander Ellis pointed out that inter- 
national good will and amity could be 
achieved best through advertising, 
and he pointed to the Prince of Wales 


GAS CORPORATION SEIZES OPPORTUNITY 


“Oxygen for King George” 
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PURITAN C OMPRESSE Db GAS CORP. 


Day and Night Rental Service 
Day Phone—HArrison 2122 Nights and Holidays—NOrclay 1677 
Similar Service From Our Other Branches All Over the United States - 


Interest in the treatment of King George V created an opening 
wien Puritan used with this copy in the Kansas Ry Star Jan. 18. 


as an outstanding illustration of this | magazine 
statement. 


advertising are included 


\in the spring campaign. 


Gets Kidder Oil Kibler Edits “Farmer” 


Advertising for Kidder Oil Com- H. R. Kibler has been named 
pany, La Crosse, Wis., is being placed |editor of The State Farmer, Ashe 
by Brinckerhoff, Inc., Chicago agency. | ville, N. C. Mr. Kibler was asso- 
Winter advertising will be confined |ciated for many years with American 
to newspapers in Central and South-|Farm Bureau Federation, Chicago, as 
ern states. Direct mail, outdoor and |director of information. 


Wor i 347 
Tuar's what the News-Post offers you in Metropolitan Baltimore-—more than 
84% family coverage — attained through 8 years of continuous growth — in 
circulation and in popularity. 

In no other city of the ‘500,000 and over”’ 
paper providing such complete coverage. 

To ‘‘one paper buyers’”’ this News-Post dominance is a decided advantage. While 
in multiple paper campaigns, this leadership makes the News-Post definitely the 


number one buy. 


Circulation figures (12 months ending 9/30/35) show total average net. paid in 
excess of 200,000—60,000 MORE than any other Baltimore evening newspaper— 


with over 169,000 in the 
Baltimore’s families. 


¢ 


Family Crerage. 
» tar 


population group, is there a daily 


ABC City Zone—a coverage of better than 84% of 


For sales renee eeentane the News-Post. 


HEARST 


BALTIMORE 


NEWS-POST 


Represented 


Nationally by 


INTERNATIONAL ADVERTISING SERVICE 
Ropney E. Boone, General Manager 


Che Baltimore American has a plus coverage, also — 


Ou Lincbays- 


circulation more than 227,000—the largest in all the South and 
20,000 more than any other Baltimore Sunday Newspaper. 


: oes Maa Ss ‘ deg ha # if oar ght SE ae WO ep Mbp Bs tor ee laa bey ht, ” “<P ~ ‘ ! ; , sas : ti = SM ' 
fae te beta ‘ i NG Wate el toe 2 Rs a eae SF wad Re, be nee ¥ wee RAST ee ee ye Ke 
Ri ESR AE OE eae Mie SRG tines Fe eR ey Tg Nie Ee ~ Crete ee Yi i : 
‘ 2 = £ i vs 4 ve “£4 ie Te a : a os Se ee 4 4: ih. eee WP ee, eNBeOS af oe Be. ‘ ae fy ® es 8 ee ae es Panag Tee ee 
Fo ee 23 eye 
EEE —_ TT —_ SE — 7 gts “a 
— | wag” 
a 4 
——— 7 yur ii" BS age Ree | - 
‘ a : Yee ae tig 
7 ‘ad P a) ee “ 4 fhe ag a. , 7 cae 
ss sail a edit. 4 a ae: e ‘ ee i 
ee gf os — - . 4 a 
i bate fred . eB fe . . 3 er 
eo ee | ae see — a Be 
*? on 2 ae je ae q 
“a ea aie cll oF iy : 
: te -_ Pe ec * se @ ae ree 5 4 
es " " Re a Y a 4 . a ‘wi é 
" oH Rae rig es a . : : ‘ wee 
2 é te a” ; > 1 5 amt. 
* ae ; 5. =: aa 4 , | fe acs 
' : : pemye . t f°: ‘“e bie? . m hs ones se 
se : 7 <roe © Ls ee 2 oe 
a aw Sa : ‘ ‘ ‘ aap * | le : 
«i . 7 % es | ‘1 
) a a ca are a . Ce sili 
4 ba ae ~ 4 * ap | : sie 
a teak ae ¥ # f ie ¢ ba ” . | coi a 
a ee ‘i , ¢ Ps | : A, 
i” ae i, at » tithe ae meet 
"See - 4 ny ae > Any ter dh F rr 43 ‘ ee : 
j rd se fe nt he Tue ie vee : 4 . el ue bss 
‘ e, | ee a ® he “4 t ‘ TS a ee sll . a Nga ig 
, eat CONG Ce = Ghee us ne re feel 
Mt oe aN s : ewe Ua ce , a ae 
ie ag es i4e{ “x » " oer >> » tC ee, oe | —_—_—_————_ - —— porte 
mt a “ 92% oe ap ON \ oa if’ “o>, ae “ 3% vy P pee ht 2 % } oe De 
De | | RRS So SY | ee ater 
ae oo ER RR 28. os al ' ee ig a ee eg 
_ he. Gas DO REE ai: As 4 ay est 
Dix i SS ) iia : * yi we a ee * io A 
a pee - ; ee : we ares 
ae o ie ~ os om eS te ae : eat 
Bas ae J k P igae a : : wee oy iy ge ge 
a Pag. “4 i ag Og Sat “ re oe . i we. Ra, * og ge 
. aa & i A cs 4 a ee 
> ee ge 4.2. ere Brak <j r: é ; og 
es hy Ye eae C hve: See teen : a 7 = _ = ne 
: « ey 4 ta¥ ee pe i eee — SSS bg i 
5; — ae Sa ‘eg 4 " oe ss a oie meeeeeeeeveseeeeeeseee es See 
a aa Te Ee ee: = 1% \ MESES sspieal 
- rie So Ca & oe Y eo % . ESE a 
ar ras eee ey os SS tj EES SS wees | 
Fr os ee ae é ee be a g ve ae eee cig as a Be. ~ . | Oe ocesestesensessessussesrssessssserest esse ssgeases ss 0 ea é 
; ¥ he 4 ve poi a ae ts. +# 3 eet its | ‘: a i %, x om é ARO . .. 4 bs . 4 Dy. GODOOUIOL + on ss 
TR: a a et tat: Ms ; wr vf Oo m5 & FO & t Be Tees. 
oe ’ RE Sig BAS ise , A oe ecwetne tee neo SSE SESS SSE ne Sas 
a. ager Oe a ito Sees ut ot Mig Soran : 5S ed be oy. St, ee .- 4 
ite * Ps « j aa GS Poe cence nneeetnae SU NeSS NSS UESS CUES SUSES CONES Ne CURCCORR CCR CNMCRRMC EN >. 
g ° 5 = et So cones oO aaa a 
WF hg RE Sooo PER ge 
~~ pg PE NN Spoaannan eo 
= ; “2 SA RE I & gam oN oe aii 
y' av ay, SS RRR ee ae inane Sait RRR eer 
T/ , ea” 7 a .  §§  smmmminoadin rr enn iss 2 
~~ | ¢ 1) aa Roa i a 8 8=—s_« a Pe 
= -_— [_— / be. . Beta SR | goeeeenae noes Pans bea °c 
’ SC SS y Bao Mey ot Sena a 
mas poets . aa,” ean aaa Res 
‘] é ~. ~~ /) W, ‘Sapna Sh SR, Se Spe ron ig 
> / eee SS lige Sissies ¢ 
2 Ss. ARR r : @ 5 : x pistes ae 
| v < / Y. Re, Ce ite 
f NI f a od 
yj ™ 4 eee aaa 
eee nT { </ Bee ns toad 
© oe 
ee: 3 
Bee | Ag 
: & ieee: 
P bee | ees 
i eat 
° H 
= iis ia 
ae We 
= — =e ie 
ie 
Saas 
ie 
ot lee 
eo 
S 
eee, 
‘Wee et | 
eC ah 
SSS ESS ae 
Fe iP: ht 
Ne 
a 
griae 7 shes i > —= iy 
: SSE S———— om: * 
‘iio A <i — J e 5 =< ~— Bs 
fa 7 “as - N 
sates oe ey i 
fo Ca tia: ee . R ee 
_ ot ee is NN ee a : Te 
4 2 | Se, eeteye Leta Bi 2 Te 
Dee Cs abi ce OR P ¥ - 
x @\\ oe Siac 5 tet S, - 
ee — i oan Se a 
* : katy eG, 
ents 
eae nae 
eg a 
4 * cr 3 ng Bel SP 
4 gar ae 
Bees. gt fe 
[Qh Re ; ot \ : S ; . ‘ ‘ 4 I “3 i y ie ~ ; iy y ia i ore wank a aes ae SEE See \ aes : Prema Seas ‘ ee me Antes et 
FS ee Ween ne Ue SO Ee aa 0 he ACR a ene nary aA ce. 1 Rao ie ara, Niles ee aN eam deg Sal ietee yc ema WRN wae RR Crane tol atime ney Sit) RI oat Wee on OS Se ca aa eee ome Reig ee 2 ny ee a ’ ae RA "a FCP me Ve 
ita 7 Si a eae Me co" en Se ae Ui aceite ee is” ae 2 oar fe ee REN ORL OMY I Dry Oe as DERG Ga eR BOSC ee uy ae see 
Fe yo eas 4G Se "at Sa ce Tes Sevens © NO oS Eee Pe ceca a ae See OL eee Meee em “3 —— SE OPE sea he ; { Bs se oe J : ; art : as » aoe eke ES 


24 


ADVERTISING AGE 


January 27, 1936 


CAPITAL DAILY 
AGAIN LEADS IN. 
ALL "35 LINEAGE 


New York Times Follows 
Star; Other Ratings 


} 


| 

New York, Jan, 23.—The Weshiag- | 
ton Star, which carried more total 
advertising in 1934 than any other 
newspaper in the country, maintained 
its position in 1935, according to a} 
tabulation by Media Records, Ine. | 
The Star led all other newspapers | 
last year with 21,837,189 lines, 

New York Times, 1934 runner-up, | 
repeated in 1935. Detroit News, | 
which finished fourth in the 1934 
tabulation of fifty leaders in total | 
advertising, dropped into third place 
in 1935, while Chicago Tribune ad-| 
vanced from fifth to fourth. New 
York News improved its 1934 posi- 
tion of sixth to fifth in 1935. (See| 
attached table). 

New York News carried more total | 
advertising than any other paper in 


—= 


7 A Diff Perice _ 


sepmeeent 


the weekday morning field, with 12,- 
| 626,714 lines. 


Chicago Tribune fol- 
lowed with 11,517,226 and New York 
Times came third, with 11,126,209. 
Los Angeles Times and Boston Her- 
ald were next. 

Washington Star led in 
vertising in the weekday evening 
field, with 16,774,916 lines. Toronto 
Star was second, with 16,159,932 and 
Toronto Telegram third with 15,- 
471,900. Pittsburgh Press held sec- 
ond place in U. S. rankings, with 
13,991,139 and Detroit News, third, 
with 13,670,205 lines of total adver- 
tising. Newark News was next, fol- 
lowed by Montreal Star. 

New York Times carried 8,294,760 
lines of total advertising for leader- 
ship among Sunday papers. Chicago 
Tribune placed second, with 6,337,486 
and Philadelphia Inquirer third, with 
5,691,737. New York Herald Tribune 
and New York News finished fourth 
and fifth, respectively, in this classi- 
fication. 


total ad- 


Leaders in General 


The New York Times carried 
2,448,008 lines of general advertising 
in 1935 to lead all weekday morning 


papers in that respect. Chicago 
Tribune was second with 2,335,902 


and New York Herald Tribune third 


with 2,162,518. Boston Herald and 
New Orleans Times-Picayune were 


fourth and fifth, respectively. 


There’s a difference in electrotypes, too! And 
upon that difference depends the appearance and 
effectiveness of your advertising. When you use 
Rapid electrotypes, you are sure of high quality 
plates that truly reflect the pattern, That’s due to 


extra care, extra skill, and complete and modern 


| In the evening field, New York 


Sun led in general advertising, with 
2,712,453 lines. Montreal Star carried 
2,705,489 lines and Montreal La 
Presse, 2,657,209. Philadelphia Bul- 
letin ranked second in the United 
States field, with 2,450,669 lines and 
Toronto Star followed with 2,399,560. 
The New York Times again led in 
general advertising in the Sunday 
field, with 1,800,903 lines, followed 
by the New York Herald Tribune, 
with 1,533,491. New York American, 
Pittsburgh Sun Telegraph and San 
Francisco Eraminer followed in or- 
der. 
| New York News led all weekday 
morning papers in total display ad- 
vertising, with 12,575,257 lines. New 
York Times was second, with 9,208,- 


766 and Boston Herald third, with 
| 8,863,634. Chicago Tribune and 
Wilkes Barre Record were fourth 


}and fifth, respectively. 
| Washington Star led in total dis- 
| play in the weekday evening field, 
| with 14,296,595 lines. Toronto Star 
|carried 12,664,840 and Pittsburgh 
| Press ranked second among U. S. 
papers with 12,152,181. New York 
|Sun came next with 11,988,058 and 
|Montreal Star next, with 11,983,934. 
Led in Display 

New York Times led in total dis- 
play advertising among Sunday pa- 
pers, with 6,549,360 lines. New York 
News, in second place, carried 5,181,- 


594 and Chicago Tribune was third, 
with 4,943,571. New York Herald| 
Tribune and Philadelphia Inquire? 
finished fourth and fifth in the list. 

Harrisburg Patriot led weekday 
morning papers in automotive ad- 
vertising, with 602,540 lines. Wor- 
cester Telegram came second, with 
518,121 and Johnstown Democrat 
third, with 485,860. Manchester Un- 
ion and Boston Herald tollowed in 
order. 

Newark News was the leader in 
automotive advertising in the week- 
day evening field, with 879,030 lines. 
Hartford Times ranked second, with 
864,333 and Toledo Blade third, with 
780,610. Providence Bulletin and 
Washington Star came next in order. 

Automotive advertising in the Sun- 
day field was led by Cleveland Plain 
Dealer, 496,228 lines, followed by 
Hartford Courant, 477,936, and Los 
Angeles Examiner, 477,866. San Fran- 
cisco Examiner and Chicago Tribune 
followed in order. 


New York Times carried more 
financial lineage than any other 
weekday morning paper, 925,770. 


New York Herald Tribune came sec- 
ond, with 622,101. Philadelphia In- 
quirer was third, with 310,481 and 
Boston Herald and Chicago Tribune 
were fourth and fifth in the order 
given. 

The New York Sun was the leader 

(Continued on Page 26, Col. 5) 


TOTAL ADVERTISING of the 
Fifty NEWSPAPERS 
(Both Six Day and Seven Day) 
As measured by Media Records, In 
Year—1935 


First 


1. Washington Star...... 21,837,189 
2. New York Times....... 19,420,969 
BS. Detroit BOWS 26 ccccees 18 358,617 
4. Chicago Tribune ...... 17,854,712 
5. New York News....... 17,817,490 


Toronto Star (Includes 
Weekly) 


6. Baltimore Evening and 


Sameer GM o.iossens 17,286,416 
7. Pittsburgh Press ...... 17,092.16] 
Toronto Telegram ..... 15,471,900 
&. St. Louis Post-Dispatch 15,188,955 
9. Los Angeles Times..... 14,487,9: 
10. Milwaukee Journal .... 14,287,5: 
11. Pittsburgh Sun - Tele- 


eee ne a 14,155,37¢ 
12. Baltimore American and 

pS ee 13,793,1 
SS... BOWATE BOWE. i cccccess 13,635,377 
14. New Orleans Times- 

Picayune and States. 13,459,314 


13,396,987 
13,361,827 
13,358,565 


15. Brooklyn Eagle 
Montreal Btar ...scce<s 

16. Boston Herald 
17. New York Herald Trib- 
OS) a ce ae a vaew es os 

18. Columbus Dispatch ... 
19. Philadelphia Inquirer.. 12,921,589 
20. Providence Bulletin.... 4 


Si. Hartford Times ....+.- 12,734,87 
22. Akron Beacon Journal. 12,562,004 
SS... Hew Tore MUR. is ccses 12,262,028 
24. Los Angeles Examiner. 12,173,996 
25. Dallas Times-Herald... 12,106,233 
36. Detroit Times ...ocsces 12,074,640 
27. New York World-Tele- 

NE aS eas we a we Ree 11,968,446 
BS.. Denver PORE 2 icc ecnicxss 11,967,575 
29. Philadelphia Evening 

Public Ledger ....... 11,931,001 
30. Louisville Courier- 

NE ag Pe a dle ke km & 11,930,703 


31. Cleveland Plain Dealer. 11,774,474 
32. Chicago Daily News... 11,740,308 
33. Cleveland Press ......- 11,729,794 
¢ San Francisco Examiner 11,626,507 
11,623,315 
Seattle Times 11,603,158 
Memphis Commercial 
I 5 or 6 5% 6 bc KR 
38. Chicago Herald 
Examiner 
39. Dayton News ats 
40. New York American.... 
41. Philadelphia Bulletin.. 
42. Philadelphia Record 
43. Buffalo News en 
44. Rochester Democrat & 
Chronicle 
Montreal La 
45. Boston Globe ........ F 
46. Cincinnati Times-Star. 
47. Omaha World Herald... 
48. Los Angeles Herald 
PEI 5 oe aisad 5 Kb 4 
4%. New Orleans Item and 
RE. oh dck eat dees 10,325,995 
50. Oakland Tribune ...... 10,279,919 
Media Records, Inc, 


34. 
35. Boston Traveler ....... 
56 
7 


11,541,756 


11,433,600 
11,239,842 
11,219,301 
11,178,076 
11,148,677 
11,141,557 


11,127,333 
10,903,424 
10,809,597 
10,699,743 
10,517,859 


10,367,126 


33 Magazines on 


Forhan’s Schedule 


Zonite Sales Corporation, New 
Brunswick, N. J., distributor of For- 
han’s tooth-paste, has announced an 
all-year advertising schedule in thir- 
ty-three magazines. McCann-Erick- 
son, Inc., New York, is in charge. 

The schedule includes The Amer- 
ican Magazine, Better Homes and 
Gardens, Cosmopolitan, Delineator,. 
|\Good Housekeeping, Hollywood, 
| Household, Ladies’ Home Journal, 
Love and Romance, McCall’s, Modern 
Romance, Modern Screen, Motion 
Picture, Movie Classic, Movie Mirror, 
Parents, Photoplay, Pictorial Review. 
Radio Mirror, Radio Stars, Red Book. 


facilities. And this extra quality plus Rapid’s 
unequaled delivery service costs no more. It will 


probably save you money. 


Always, of course, 


there are Rapid’s strategically located plants and 
branches at your instant service. If you’re not 
already a Rapid customer, next time try Rapid. 


LARGEST PLATE MAKERS 


IN THE WORLD 


“ ELECTROTYPE GA 


CINCINNATI BRANCH OFFICES: NEW YORK, CHICAGO, SAN FRANCISCO, DETROIT 
THE ATLANTIC ELECTROTYPE & STEREOTYPE COMPANY, 228 East 45th St., New York 


HOFFSCHNEIDER BROS., 500 


Howard St., San Francisco. 


324 Thirteenth St., Oakland 


NORTHERN ELECTROTYPE CoO., 47 Burroughs St., Detro‘t 


Romantic Movie Stories, Romantic 
| Stories, Screen Book, Screenland., 
| Screen Play, Silver Screen, True Con- 
| fessions, True Experiences, True Ro- 
|mances, True Story, Woman’s Home 
‘Companion, and Woman’s World. 


NBC PromotesThompson, 
Shifts W. E. Myers 


Griffith B. Thompson, sales man- 
ager of WBZ and WBZA, Boston, has 
been placed in charge of all sales 
activities of National Broadcasting 
Company in New Englanc 

Walter Myers, with NBC's Boston 
office for eight years, has joined the 
sales staff of NBC, New York. 


More for McJunkin 


McJunkin Advertising Company, 
Chicago has been appointed to handle 
the advertising of Florsheim shoes 
for women. This agency continues 
in charge of Florsheim shoes for 
;men. 


Represents “Circle” 


| J. Capen Eames, Jr. has been ab 
pointed Pacific Coast manager 0 
|Family Circle, New York. He was 
formerly assistant sales manager 0! 
_National Broadcasting Company, 5a” 
Francisco, 


Complete Hote! 
Coverage at 
Minimum Cost 


* 
203 N. WABASH 
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) 
» - me | l 
adoption of some uniform method of B k f P j 
‘ PARAPHRASE weekly newspaper circulation audit. | oo Oo oems 
| J. B, Wall, publisher of the Farmville | 
|Herald pointed out that weeklies Reaches Peak 
have everything to gain and nothing ‘ a 4 
to lose through submission of “intel- I N D 4 
“ ligent audits” to national advertisers. n ew esign 
7 P. G. Stromberger, of Ellicot City, | 
2 | Md., explained a method of setting New York, Jan. 23.—Of especial in- 
’ ; | up “honest” audits adopted by the! terest to all devotees of the graphic | 
9 | Maryland Press Association. arts is the recently published “3 
: I. R. Van Aurmen, business man-| poems,” by Tom Maloney, head of 
: ‘jager of the Richmond Times-Dis- | T. J. Maloney, Inc., New York adver- | 
" | patch, said that if the association | tising agency. It represents a co- 
|does nothing more than aid in pre-| 5perative effort on the part of several 
| senting a united front in resisting ganizations with the specific pur- 
| pressure for services not covered in) pose of producing a volume of typo- 
6 — Rea, Qaronte sual Ry! | general rates it would be worth) zsraphical excellence and distinctive 
A carefree party .. «couple of drinks .. A speedy car. while. i _ | modern design. 
= = an open road..a sudden turn... . oa Van — ee Alexey Brodovitch, art director of 
| tion from advertising rates. e said | Rss ; : 
oer , eg el ct : | Harper’s Bazaar, designed and illu-| 
14 ee tae Gan |it is incumbent upon every publisher | strated the book. The title is printed | 
87 | to see that business coming under} jn two colors, white and blue, on) 7 
~ | the classification of general rates be| metallic paper. Over this is a trans- 
" «f /sold at that rate. parent celluloid cover, manufactured 
01 , a | Rate Structures Totter by Celluloid Corporation. The text is| e oe s 
+ The “Moonlight and Roses" copy of “We have listened to the hue ana| i Girder, machine-set by The Com-| 3 Poems," written by Tom Maloney, New York advertising agent, a 
99 Frankfort Distilleries is given reverse =" a being al.|P0simg Room, Inc., and the printing) represents a cooperative effort to produce a volume of typographical ‘ 
76 English in a new safety campaign con- | cry about certain accounts being al-| 14. gone by Marbridge Press i d distinett d desi a 
04 ducted by Atlantic City Electric Com- | lowed the retail rate,” he said. “I hae " well ; | excellence an istinctive modern design. es, 
28 ote know and you know that this has Walker Engraving Corporation did | — ae — -— oe — a he 
= ‘been the case. Every time this hap- the photo-engraving, and the book | [ : a 
33 ee seas ¥ time this hap was printed on Strathmore paper. Mincher Moves _ Sheridan to Rollman x 
40 — owever, you have weakenec | Half the edition was bound in boards| Herbert H. Sternberg has been ap-| H. B. Sheridan has been appointed * 
« Y your rate structure and are getting and cloth by H. Wolff Book Manu-|P0imted national advertising man-j|advertising manager of Rollman & ali 
75 za away paige renames rate prin- facturing Company ae Men atheen ager of Hollywood, Cal., Citizen-| Sons Company, Cincinnati, O., depart- on 
ciples in selling advertising. : wth’ ” News, succeeding W. O. Mincher, who |ment store. He was formerly adver- he 
01 “You are lessening your paper’s ae hang rae Pe and optrat has joined the Pasadena Star-News |tising manager of Mabley & Carew 
” OVER NEW TREND prestige and the value of your cover-.| Ming by Spiral Binding Company. |in the same capacity. and the Fair Store, Cincinnati, 
tr age with the firm whose business you ” — = : 
508 are accepting, in allowing him a rate —EEEE 
94 he is not entitled to while other ad- 
of vertisers pay the card rate under 
BS their classification. 
aman “In many instances advertisers, our essa e 
oe ae fatiqn | knowing this, refuse to place bust m ge goes where the money flows 
B00 Virginia Press Association ness in your paper. Many advertis- 
R42 ers who receive special privileges in 
301 Op H dq t rates spend the difference in other 
ens Headquarters sates s 
Bb Mr. Van Aurmen expressed his con- 33 ae | 
Richmond, Va., Jan, 18.—Establish-| viction that newspaper advertising -— im these by) country newspapers : 
$33 ment of permanent headquarters here | salesman, in their eagerness to sell | 
as and employment of a full-time execu-| large space, are overlooking the little | me 
743 tive manager were approved today/|fellow. Small copy, he said, with the, : 
859 at the closing session of the Virginia! right kind of follow-up, will do a fine | ney See OF SEEAAL MEACHAOOE a 
ie Press Association’s mid-winter meet-| job in developing a big space buyer. | . : . INDEX NUMBERS, BASE, 1929-31 2100 
ada ing. As an example of this, William El- | © Retail sales centines te eeigg-retgh — CORRECTED FOR Prev VARIATION) 
995 This action followed the assertion|lyson, advertising manager of the, rapidly aa rural sections than in urban 130 
919 of President Raymond B. Bottom,| Richmond News Leader, said: | communities, it is shown in the chart at a0 
re publisher of the Newport News Daily| “Analyses I have made of spot ac- the right, reproduced by permission of URBAN. SALES 
Press and Times-Herald, that the counts on the local radio stations, the National Industrial Conference ‘''° — a URAL SALES———oc1 
time has come to present a united| seem to show that about 85 per cent | Board, Inc. City department store ‘¢ ? 
tle front for preservation of the freedom|of them were not considered pros- fie h ry eeu P he 1935 hi WY h 
of the press and to combat legislative | pects by our sales organization. The gures na ita at the 1935 high 90 = % V 
be attacks, especially social security| same is true of novelty and program | point only 43.6% of the 1929-1933 de- 80 “\*n , | 
an measures and proposed sales taxes | advertisers. | cline; rural sales had recovered 63%. = ie AAA” 76 
hir- which would affect both advertising; “We have good arguments about | Department store sales in October, 1935. = Sa “7 
ick- and circulation. our medium, but of what value are stood at 76% of the 1929-31 average: 60 v= 
: Cranston Williams, manager, South-| they to the man who does not hear ; s © bs vy. 
ner- ern Newspaper Publishers’ Associa-| them?” lesan ‘ogee aad 105% of the yi 
and tion, warned the publishers that a Se | — ae Mpg ea bila aa 
tor. definite move is being made to un- . Pa 
- dermine the power of the press. He Hayden to Consolidated 
“sont said he feared that the belief is| George W. Hayden, Jr., designer, | 
iat growing that three charges being —_ joined por a9 = of coe | 
sy made geainet the prese tn. general— re «a sige el oeaesared sane rear ; @ WNU newspapers consistently tap the 
iew, that it is ng gah oats that | cones of Aline iM. Cate, former ad- | 140 934 1935 better part of this thriving rural market. 
00k. it is ruthless in gathering and pre-| vertising manager of Carter’s Ink | Country weekly newspaper publishers 
ntic senting news and that editorial sym-| Company. o buy WNU edite cal 2 h 1 1 
and, pathy is with the vested interests as) a | 130 fo rid tisi a oak aie — — 
Non- represented by advertisers—are true. | : 4 advertising and subscription revenue is 
> at . . 4 
Ro- “However well we may know these | Advertise New Book F a up—when local merchants are generous 
— allegations are not true,” Capt. Wil-| a eee vane Fs advertisers because their customers, the 
liams said, = owe take definite Et uk Gecken Paatehiae iene. 120 > readers of the local newspaper, have more 
= steps to combat their spread. pany, St. Louis. “Empty Cradles,” money to spend. There are 1500 more Z 
pe New Bills Flayed | by Marque Trayde, is being featured papers taking WNU service today than in 
te Representative Maury Maverick,|"" ° "© C@MmPAIBB: January, 1933, when agricultural income 
ee Democrat of Texas, attacked several was at its lowest. 
ASS |p bls pending in Congress which he) Name Larchar-Horton i Dis dlinet ak the bale coven 04:0 dine 
ting Said were aimed at newspapers. He Littlefield-Wyman Nurseries, North h — , ee ; f £ e 
characterized the Tydings-McCormack| Abington, Mass., has appointed niet © Sverage wee y num te papets 
ston “Military Disaffection bill” as the|Larchar - Horton Company, Provi- on WNU lists has kept pace with the in- a 
the “Naval-Military Gag bill,” and said|dence, as advertising counsel. Direct- come in rural areas. The first four months . 
that it was designed to give the gov- oe ~ ond trade magasines of each year are used for comparison, ~ 
“rmment complete censorship over the —— ; F with 1932 taken as 100%. - 
bres» in war time or during any dis- - Klee ==™—Farm Income | _ i a dit — ide th _ 
_— ‘ler, Of the Kramer bill he said:| S¢ation KFBK Enlarges yy james —VW/. N. U. List papers not only provide the " 
ndle it sounds reasonable enough, ac-| = a eae ; most potent advertising impact upon this 
hoes ording to a superficial reading, but ee 5) ee ee ere eres | market; they direct that impact where it 
nues as %& wenld ; ares it Bee announced the enlargement of 70 ’ ’ P e1 
oon vould Cane all wonner of percecy.|station KFBK from 100 to 5,000 does the most good. 
‘ould cause all manner of persecu-| watts. The station, owned by Bee, 
“On ‘is affiliated with Columbia Broad- 
Among aims of the association is | casting System. 
idee ' The largest unit of circulation in the small town and country field 
) ap | 
r ot | . ° 
was A NEW CATALOGUE | 3,700 newspapers yet only one cut or piece of copy 18 necessary 
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REILLY TELLS 
BASIC VALUES 
OF NEWSPAPERS 


‘Tribune’ Presentation 
‘United Front’ 


Chicago, Jan. 20.—A presentation 
developed by the Chicago Tribune to 
sell the basic values of newspapers, 
and which will be utilized in the 
“united front” campaign now in the 
making, was heard by the News- 
paper Representatives’ Association of 
Chicago at Medinah Athletic Club 
today. 

The monthly meeting was at- 


c- — ~ += — 


| tended not only by members, but 
‘agency men, advertisers, and several 
| out-of-town publishers. Maurice 
| Reilly of the Tribune staff, who pre- 
sented the story to the Newspaper 
Advertising Executives’ Association 
last fall, was the speaker. 


Progress is Reported 


Walter Doney, Texas Daily Press 
League, president of the Newspaper 
Representatives’ Association, re- 
ported that considerable progress 
was made at a Cleveland meeting 
with New York representatives last 
week. A second meeting will be 
held to mesh plans for the united 
front, after which definite proposals 
will be made to the N. A. E. A., in 
whose ranks the plan originated. Mr. 
Doney used a new standard in mea- 
suring the importance of the organ- 
ization he heads, pointing out that it 
represents circulations aggregating 
25,000,000. 

Using charts to illustrate his talk, 
Mr. Reilly said that most newspaper 
promotion has been competitive 


rather than creative in the past, the 
story of the basic value of news- 
papers in generai thus having been 
neglected. 

He said that the first question of 
men everywhere on meeting is, 
“What do you know?” the newspaper 
being the medium which appeases 
this universal appetite for informa- 
ion. 

Get Early Start 


Likewise, reading newspapers, he 
asserted, is one of the oldest and 
most firmly established habits of hu- 
man beings. As children, they learn 
to look for the “funnies,” and as they 
grow older they depend on the news- 
paper for other features. 

Mr. Reilly devoted a minute to dis- 
cussion of radio, in which the Tri- 
bune has a stake through operation 
of WGN, Chicago. He said that the 
Tribune's attitude is that there is 
room for entertainment in every busi- 
ness, but that it should not be over- 
done. 

Mr. Reilly asserted that the public 


A request on 
vour letterhead 
will bring you 
a copy of this 
demonstration 
piece. 


ARATOGA 


today demands interpretation. Though | 
such news as the assassination of 
Huey Long was flashed over radio, | 
circulation of the Tribune, and pre- 

sumably all other newspapers, bulged | 
on Monday, Sept. 9. The public) 
wants to know not only what hap- | 
pened, but why, and what the con- 
sequences will be, Mr. Reilly said. 


Gets Elmo Cosmetics 
Elmo Sales Corporation, Philadel- 
phia, distributor of Elmo _ beauty 
preparations, has appointed Redfield- 
Johnstone, Inc., New York. Radio is 
being used. 


Miller Opens Office 


Chester H. Miller has established 
offices in RKO Bldg., New York, to 
operate as radio consultant and 
artists’ representative. 


Purdom Heads Club 


Walter Purdom, Emil Brisacher & 
Staff, San Francisco, has_ been 
elected president of the Milline Club, 
San Francisco. 


magazines, 


pastel tints. 


220 EAST 


CLEVELAND « 


catalogs, broadsides, 


42Npd STREET 


m GOUD HALTOM 
REPRODUCTIUT 


You can obtain good halftone reproduction 
in low-cost, volume printing jobs by using 
SARATOGA Super Calendered. This inexpensive 
paper has excellent printing qualities and han- 
dles efficiently in pressroom and bindery. When 
good appearance is desired and budget is 
limited specify SARATOGA Super Calendered tor 


extra effectiveness ... in printing house organs, 


folders and 


circulars. Available in white and seven delicate 
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|papers in classified, 


CAPITAL DAILY 


AGAIN LEADS IN 
ALL '35 LINEAGE 


(Continued from Page 24) 


in financial lineage in the field of 
weekday evening papers, Carrying 
414,035. Hartford Times and Boston 
Traveler followed, with Boston Tran. 
script and New York World-Telegram 
ranking fourth and fifth. 

Newark Call was the financia) 
leader in the Sunday field, with 197, 
866 lines. Spokane Spokesman Re. 
view was second, with 158,810, and 
Louisville Courier-Journal third, with 
122,201. Detroit Free Press and 
Hartford Courant followed. 


Situation in Retail 


The New York News carried more 
retail advertising than any other 
weekday morning paper in 1935. Its 
figure, as given by Media Records, 
Inc., was 10,142,876. The Wilkes. 
Barre Record was second with 6,048. 
659 and the Boston Herald came 
third, with 6,019,416. The Chicago 
Tribune and New York Times fol- 
lowed in that order. 

Washington Star led in retail ad- 
vertising in the weekday evening 
field, with 11,590,682. The Toronto 
Star came next, with 9,569,890, fol. 
lowed by the Pittsburgh Press, with 
9,487,345. Toronto Telegram and 


Hartford Times were next. 


The New York Times led all Sun- 
day papers in retail advertising with 
4,400,183. New York News was sec. 
ond, with 4,344,234; Chicago Tribune 
third, with 3,655,667 and Philadelphia 
Inquirer and Baltimore Sun fourth 
and fifth, respectively. 

New York News led in department 
store advertising in the weekday 
morning field, with 4,707,917 lines 
Boston Herald and Pittsburgh Post. 
Gazette came next. 

Philadelphia Evening Publi 
Ledger was first in department store 
advertising among evening weekday 
newspapers. Toronto Star was sec: 
ond, New York Sun third and To- 
ronto Telegram fourth, followed by 
Pittsburgh Press. 


Other Classifications 
In the Sunday 


field, the depart: 


ment store leader was New York 
Times, with 2,869,534 lines. Phila 


delphia Inquirer was second, with 
2,296,855. New York News was third, 
followed by New York Herald Trib- 
une. 

Detroit Free Press carried more 
new passenger car advertising than 
any other weekday morning paper. 
Newark News led among weekda) 
evening papers and Los Angeles Ex: 
aminer among Sunday papers. 

Chicago Herald and Examiner was 
the leader among weekday morning 
with 3,555,968 
lines, followed by the Los Angeles 
Times, with 3,291,240. New York 
American was third and Los Angeles 
Examiner, fourth. 

Among weekday evening papers. 
Toronto Telegram led in classified 
with 3,921,949 lines. Toronto Star 
came second, with 3,460,093 _ lines 
The leader in the United States was 
Newark News, with 2,542,802 lines. 
Next came Detroit News and Wash- 
ington Star. 

Detroit News carried more classi 
fied than any other Sunday pape! 
with 2,168,117 lines. St. Louis Post 
Dispatch came next, with 1,893.2) 
and New York Times third, with 
1,744,247. 


Metal Show Oct. 19 


The 1936 National Metal Congress 
and exposition will be held in Cleve 
land, Oct. 19-23. W. H. Eisenman !* 
managing director of the expositio? 
and national secretary of the Amer 
ican Society for Metals, sponsor © 
the event. 
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Financial Journal Sold 

Commerce & Finance, which was 
established by the late Theodore H. 
Price in 1912, has been sold to a new 
corporation headed by Bernard 
Powers, formerly associated with 
Magazine of Wall Street. The maga- 
zine will be published every two 
weeks. 


Add Lanigan 


John Lanigan has been added to 


Dickson Promoted 
John A. Dickson, national advertis- 
ing manager of the Chicago Herald & 
Examiner, has been appointed gen- 
eral advertising manager, with com- 
plete supervision of all advertising 
departments. He will continue as 
head of the national department. 


| John Phelan Passes 


| John J. Phelan, 73, veteran adver- 


tising executive, died of heart disease | 


Jan. 22 at his home in Chicago. In 


Foreign Expert Dead 
William Mabley Benney, 76, for 
many years head of the foreign trade 
department of National Association 
of Manufacturers, died of angina pec- 
toris Jan. 19 in Cold Spring Harbor, 
, A 2 


Paint Stores Reorganized QN ALL TABLES 


Association, | 
independent | 
paint dealers, has been reorganized, 
with M. Wallbrun as president. It 


Checker Flag Stores 
Chicago, made up of 


SEEK TO PLACE 


the Chicago staff of Reynolds-Fitz-| recent years he was connected with 
gerald, Advertising 
tives, 


yeneral 


Inc., newspaper representa- 
| pany. 


Outdoor 


Com- 


was organized last April by Glidden | 
Company for cooperative advertising. | 


Cooperative Magazine Drive 


PLEASE COOPERATE 
with your local Chairman of the Committee for the 


BIRTHDAY BALL 


* 


ror THE PRESIDENT 


* 


and have as many advertisers as possible sponsor the various advertisements in 


“The Bulletin” 


Your cooperation will help make this the greatest party in the 
world and will help in the great fight against Infantile Paralysis. 


NEW YORK, Jan. 10—Daily newspapers all over the country have shown 
an exceptionally praiseworthy responsiveness to the cause of fighting infantile paraly- 
sis this year according to Col. Henry L. Doherty, Chairman of the National Com- 
mittee for the Birthday Ball for the President, main source of funds for infantile 


paralysis in this country. 
been recetved—an all-time record! 


An additional means of pub- 
licizing the Ball has been de- 
vised this year which is reminis- 
cent of wartimes, when Liberty 
Loans, Red Cross, Smileage and 
Draft Campaigns were put over 
with the help of sponsored ad- 
vertising. ‘The National Com- 
mittee in December planned a 
fourteen page newspaper, “THE 
BULLETIN, embodying a 
series of appropriate advertise- 
ments, news stories and photo- 
graphs on the Birthday Ball. 
THE BULLETIN was sent 
to daily newspapers, advertisers, 
local chairmen of the Birthday 
Ball and advertising men all 
over the country on Jan. 2 and Jan. 3, with a 
letter from Col. Carl Byoir, General Director 
of the National Committee. 


The advertisements were designed to urge 
attendance at the Ball in the name of local 
advertisers who paid for their insertion; the 
publicity stories and photographs to encourage 
it through the news columns of the papers. 
It was hoped that advertisers would be as glad 
to support such a cause as the newspapers; 
and since the newspapers had been so gen- 
erous with their news and editorial columns 
in the past, it was considered perfectly fair to 
ask advertisers to share in the effort this year. 


Apparently the newspapers and the adver- 
tisers agree with the National Committee, for 
within a few days of mailing THE BUL- 
LETIN orders for 5,049 mats of advertise- 
ments and photographs poured into the offices 
of the National Committee. “Che mat manu- 
facturers were astonished. Thinking in terms 
of orders by the scores or fifties, they were 
suddenly swamped with orders by the thou- 
sands. 

Newspapers were as quick to take advan- 
tage of the offer of mats of photographs con 
cerning the 1936 Birthday Ball as they were 
to order the advertisements promoting it. A 
full page was devoted to these in THE 
BULLETIN, besides space in various other 
parts of the paper. Most popular picture was 


INFANTILE 
PARALYSIS 


Use this trade-mark in advertising 
wherever possible! 


Dr. B. W. Murphy, 106 North St., St. Joseph, Mo., President Society for American 
Flowers, has accepted the Chairmanship of the Florist Division, Birthday Ball 


Up to January oth, 5,049 orders for individual mats have 


one titled “First Mother of 
America,” showing Mrs. James 
Roosevelt, mother of the Presi- 
dent, at last year’s Ball at the 
Waldorf-Astoria in New York; 
second favorite showed Howard 
Chandler Christy and his model, 
Miss Elise Ford, beside his new 
painting of the President for 
the Birthday Ball, to be used as 
a poster and cover for the New 
York Birthday Ball program; 
third was a splendid cartoon 
contributed by the noted car- 
toonist, Rollin Kirby. Many 
papers announced that they 
would use the whole page of 
photographs, as well as a page 
of Christy paintings editorially. 

Feature stories and illustrations of what to 
wear at the Ball, provided by Marshall Field 
and Co., Hart, Schaffner and Marx, John 
Wanamaker, John David and the editors of 
Esquire and l’ogue magazines, have been re- 
published by the newspapers and are also being 
reproduced in the advertising and window 
displays of large department stores and cloth- 
ing stores from coast to coast. Beauticians 
have organized to cooperate under the direc- 
tion of Chairman Sidney Gilbert, president of 
the Parker-Herbex Co., and advertisers in 
general have been organized by Chairman 


Colonel Ralph K. Strassman, Room 1509, 
1250 6th Ave., with 100 on his National 
Committee. 


The radio committee engaged in working 
for the success of the Birthday Ball has 
doubled the number of radio stations co-oper- 
ating this year compared with last, and it is 
perhaps an indication of the possibilities inher- 
ent in cooperation between newspapers and 
radio that immediately after the nation-wide 
broadcast of the President’s speech at the con- 
vening of Congress the demand for photo- 
graphic and advertising mats increased very 
substantially. 

As a result of these varied efforts, all signs 
now point to an even greater success for the 
1936 Birthday Ball than for the two preceding 
ones, 


to promote ‘‘What Flowers to wear to the Birthday Ball for the President,’’ 
Jan. 30, with Mr. Max Schling, 765 Fifth Ave., New York, as Vice Chairman. 
Sub Chairmen will be appointed in every city and town in the United States 
to cooperate with newspapers and radio stations in both publicity and adver- 
tising during the two weeks prior to Jan. 30th. 


|are actively concerned with the co- 


pel 


CANNED SALMON 


Courts Favor 


Chicago, Jan. 23.—Marking the first 
time that packers of all varieties of 
canned salmon have joined in a 
united selling effort, the Canned 
Salmon Industry will launch an ex- 
tensive campaign in March issues of 
national magazines. 


More than 91 per cent of the aver- 
age annual pack of canned salmon 
from the waters of Alaska, Puget 
Sound and Columbia River is repre- 
sented in the advertising drive. 


Norton W. Mogge, in charge of the 
newly-opened Seattle office of J. 
Walter Thompson Company, gave a 
pre-view of the campaign this week 
at the Stevens Hotel. 

Previous advertising on canned 
salmon has been concentrated on the 
pink and chum species. During 1936 
and 1937, the objective will be to sell 
all canned salmon. 

Space ranging in size from one- 
half page to a page is scheduled in 
Country Gentleman, Good House- 
keeping, Ladies’ Home Journal, Mc- 
Call’s, Progressive Farmer, Success- 
ful Farming, and Woman’s Home 
Companion. 

Four color advertisements will run 
at peak selling seasons in April and 
August issues of Woman’s Home 
Companion, and in June and October 
issues of Ladies’ Home Journal. 


Feature Taste, Health 


The campaign will present better 
ways to serve salmon, emphasizing 
the appetizing sea food flavor of 
salmon, its low cost, and special 
health qualities. Such headlines as 
“New ‘Sea Meals’ You Can Make with 
Salmon,” and “Thrilling ‘Sea Sur- 
prises’ That Help to Balance Any 
Meal” will be used. Advantages of 
“nutritionally complete” meals will 
be stressed. 

Dealer coéperation will be sought 
during three special merchandising 
drives: National Canned Salmon 
Week, Feb. 28-March 7; the Lenten 
season, Feb. 28-April 6; and in the 
summer. A special bulletin, “Salmon 
Splashes” has been prepared to ap- 
prise wholesalers, retailers and chain 
executives of developments. 

Starting with January issues, the 
salmon campaign is being advertised 
in The Canner, The Canning Trade, 
Chain Store Age, Chain Store Man-} 
agement, National Grocers’ Bulletin, 
Pacific Fisherman, Progressive} 
Grocer, Voluntary and Cooperative 
Groups Magazine, and Wholesale 
Grocer News. 

The first trade advertisement was 
a statement of industry policy and a| 
statistical review, and offered Na-| 
tional Canned Salmon Week display | 
material. Subsequent advertise- | 
ments will recommend tested mer- 
chandise and tie-in ideas. 

Among plans suggested in the first 
issue of ‘Salmon Splashes,” is com- 
bination display of mayonnaise and 
red salmon. Featuring the two to- 
gether at a group price, one cent less 
than regular, as a basis for salad, 
increased salmon sales in one store 
48 per cent above the weekly average 
the bulletin asserts. 

The bulletin points out that canned 
salmon contains protein, “as in meats 
and cheese,” fuel, “as in bread, pota- | 
toes, and cereals,” and calcium, phos- 
phorus, Vitamin A, Vitamin D, Vita- 
min G, and iodine. 


Transl ucency 


Is Capitalized 
in Hyvis Copy 


(Picture on Page 39) 


Warren, Pa., Jan. 23.—An “invis. 


som 

ible message” technique to carry out s t 
and register the effective sequence “| 
of “balloon” conversation in behalf yrea 
of Hyvis Mileage-Metered motor oils ther 
appeared in the Hyvis Oils, Inc. ques 
page advertisement in Jan. 25 The ‘ield 
Saturday Evening Post. wee 
The illustration shows a station rutu 
attendant reading the oil gauge of a will 
woman’s car and informing her that in t! 
“It will take a quart.” To get the ture 
driver’s answer, the reader is re- the 
quested in small type above the cut adve 
to “hold this picture to the light.” food 


Upon doing so a message appears in Di 
the blank balloon above the wom. 


an‘s head making her say, “All rach 
right! My speedometer reads in 4 f tl 
figures so put in Hyvis 4.” “] 
A reverse box below the illustra- had 
tion explains that for three-figure ine 
mileage the motorist should ask for rhe 
Hyvis 3, and so on up to over 30,000 fe 
miles when Hyvis 6 should be used. corn 
Extra Quarter Page with 

In order to utilize this unusual — 
technique it was necessary for the ar 
advertiser to use the upper left hand we ns 
corner of the page following his reg- ta 
ular advertisement. sete 


Plates for the advertisements had 
to be prepared with accuracy to in- 
sure proper register. 7 

Should the reader pass the first : 


page without reading it, his atten- prod 
tion is likely to be caught by the ad- re 
ditional quarter-page, featured by a Foo 
reverse plate carrying the motorists “* 
‘reply. seal 

fact 


This is said to be the first use in bye 
recent years of translucency of pa- oo « 


per to intrigue readers. Aitken-Kyn- vert 
ett Company, Philadelphia, handles of th 
the Hyvis account. Swe! 
iS : have 

Y ri Dr 
Owens-Illinois only 
Promotes McGiveran | ‘\*"' 

and 

Stanley J. McGiveran, manager of ered 

sales merchandising of Owen-Illinois 

Glass Company, Toledo, has been has 
promoted to assistant general sales ng 
manager of all Owens-Illinois divi- verti 
sions. R. W. Rogers, of the recently isin, 


acquired Libbey Glass Manufacturing mit 
Company, has been transferred to ' 


Owens-Illinois offices as head of the ew 


new division. Joseph Parks of the 
foods division is assistant to Mr. - 
Rogers. pesca 
Howard Pelkey, head of the resale effor 
division, has been transferred to the unde 
Libbey retail division. William Allen Ta | 
is sales manager of the prescription paid 
ware division, and Harold Hopp has sean 
been promoted from assistant to sales pani 
manager of the liquor ware division. Wer: 
E. J. Walker is now sales manager nent 
of the general line jobber trade at fend 
the Toledo office. whic 
a sume 
Ufford to Manternach ~_— 


seen 


Ufford Textile Company, Norwich, tres 


Conn., manufacturer of kitchen linen, 
has retained Manternach, Inc., Hart- 


ford. Women’s magazines, direct 
mail and business papers will be 
used. 


Completely formed order - blank 
envelope. 


Envelope feature permits remit- 
tance with order. 


until ready for use. 
Mechanically gather on Saddle- 


Objectives of the cooperative cam-| 
paign, Mr. Mogge said, are to create}! 
continuous, adequate consumer de- 
mand stabilize market values, and to} 
move each year’s pack into orderly | 
consumption. 

All important groups in the indus- 
try, such as the Association of Pacific 
Fisheries, Northwest Salmon Can- 
ners’ Association and the Pacific 
Canned Salmon Brokers’ Association 


Operative campaign of the Canned 
Salmon Industry, which has offices in 
Seattle. 


* 
* 
* Remain a part of your publication 
* 


Stitch and Side-Stitch bindery 
equipment, at low cost. 


* Send copy of your present order 
form and publication for Bind-in- 
velope analysis, samples and quo 
tations. 


SAWDON CO. 


230 PARK AVENUE ~ 
_ NEW YORK, N. Y. 
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AMA Will Form 
New Committee 
For Cosmetics 


(Continued from page 1) 
some the impression that the work 
s to be discontinued. 


“Intead of this being true, we shall 
yreatly expand and enlarge it. Fur- 
thermore, we have had so many re- 
juests for a similar service in the 
tield of cosmetics, that I believe 1 
am safe in saying that in the near 
future a Committee on Cosmetics 
will be set up to examine products 
in this field, and to permit manufac- 
turers of approved products to use 
ithe seal of the committee in their 
advertising, as has been done in the 
food field.” 

Dr. Fishbein said that the A. M. A. 
has been accused of operating a 
racket in the conduct of the work 
if the Committee on Foods. 

“It may not be generally known,” 
lie said, “that we make no charge 
for examining foods submitted to us. 
The work of the committee, made up 
{ experts in the several fields con- 
cerned with the subject, is given 
without charge to manufacturers, 
although the operation of the Com- 
mittee on Foods, together with that 
of similar bodies dealing with drugs, 


physical therapy and related sub 
jects, costs the association several 
hundred thousand dollars a vear. 
Only Half Accepted 
“We have examined 3,200 food 
products in the six years we have 


been operating the Committee on 
Foods, and have accepted 1,600, all 
of which may be advertised with the 
seal of the committee, if the manu- 
facturer desires. The fact that only 
+5 of these 1,600 products are ad- 
vertised in any of the publications 
of the association would seem to an- 
swer definitely the charge that we 
have been operating a racket.” 

Dr. Fishbein said that since not 
only the products themselves, but 
claims made for them in advertising 
and sales literature, are also consid- 
ered by the Committee on Foods, it 
has been able to influence advertis- 
ing copy to a marked extent. Ad- 
vertisers who have the privilege of 
ising the seal are required to sub. 
iit their new advertising material 
'o the committee, and hence any 
ew claims are constantly checked. 

In discussing the work of the 
\merican Medical Association in its 
efforts to protect the public from 
undesirable products of a medical 
vy health character, Dr. Fishbein 
paid his respects to Consumers’ Re- 
search, Inc., which he said has made 
‘yvaggerated and misleading’ state- 
ments about many products. He de- 
fended such products as Pebeco, 
which have been criticized by Con- 
sumers’ Research, and added that 
each new book which it sponsors 
seems to be more violent and ex- 
treme. 


Value of Freedom 


Dr. Fishbein that 


predicted the 


‘opeland bill will not be enacted into 
the present session of Con- 
gress, because of the press of other 
neasures considered more important 


law at 


GET OUR FREE 
REFERENCE 


BOOK and 
MAILING 
LIST CATALOG 


"8 counts and prices on accurate guaranteed 
stiling lists of all classes of business enter- 
ans in the U. S. Wholesalers—Retailers— 
“nufacturers by classification and state. Also 
micteds of selections of individuals such as 

*ssional men, auto owners, income lists, etc. 


Write today for your copy 


L.POLK&CO. 


Polk Bidg.— Detroit, Mich. 
Branches in Principal Cities 
Largest City Directory Publishers 


tel List Compilers. Business Statis- 


- Producers of Direct Mail Advertising. 


to the administration, but said that 
Federal regulation of advertising is 
coming, because of the unjustified 
claims made in advertising for many 
products in the food, drug and cos- 
metics field. 

“It seems to me,” he added, “that 
any activity such as advertising, 
which should appreciate the value of 
freedom of movement, without hin- 
drance or government regulation, 
would appreciate its position so 
greatly as to set up effective meas- 
ures for self-regulation, and thus 
avoid, in large measure, the disad- 
vantages of government control.” 

Dr. Fishbein said that the three 
food products advertisers who have 
given the Committee on Foods of 
the A. M. A. the greatest measure of 
support are General Foods Corpora- 
tion, General Mills, Inc., and Borden 


Sales Corporation. No Borden prod- 
uct is advertised unless it has first 
been approved by this committee, 
he said. 

Also indicating the medical point 
of view on cigarette advertising, Dr. 
Fisibein said that the only two 
cigarettes whose advertising is ac- 
ceptable to A. M. A. publications 
are Chesterfield and Philip Morris. 
The advertising of Melachrino cig- 
arettes is also considered proper, 
but its copy has not been offered to 
A. M. A. publications. 


Townsend Plan on Air 


The Townsend Plan will inaugu- 
rate a series of broadcasts Feb. 6 
through Frank Cox Agency, Oakland, 
Cal. The programs will be heard 
each Thursday at 7:45 over KQW, 
San Jose. 


“Five Star Weekly” Bows 


Five Star Weekly, standard size 
newspaper magazine, made its debut 
Jan. 18 in five far Western states and 
Hawaii. A total of 122 daily news- 
papers is distributing the weekly, ac- 
cording to M. C. Mogensen, presi- 
dent of Five Star Publishing Cor- 
poration and of M. C. Mogensen & 
Co., newspaper representatives. Mem- 
ber newspapers share in advertising 
revenues in proportion to their cir- 
eulations. 


Stage Aerial Style Show 


As a preview of fashions shown 
during Market Week, beginning Jan. 
27 in Los Angeles, Associated Ap- 
parel Manufacturers, Transconti- 
nental and Western Air and 20th 
Century-Fox studios combined forces 
Jan. 3, in a flying style show staged 
aboard two airliners. 


Distillers Discontinue 


Radio Advertising 


Radio advertising of liquor has 
been discontinued voluntarily by 120 
members of Distilled Spirits Insti- 
tute, Inc., Washington, D. C. 

Distillers who used radio were 
Schenley Products Company, Sea- 
gram Distilling Corporation and 
Oldetyme Distillers, Inc., all of New 
York. 


Philco to Broadcast 


Own Amateur Contest 


Philco Radio & Television Corp., 
Philadelphia, will inaugurate a radio 
amateur program Feb. 14 over sta- 
tion WIP, Philadelphia. 

The contest will be confined to em- 
ployes of Phiico and its subsidiary, 
Philadelphia Storage Battery Com- 
pany. 


(Note: REDBOOK writers are picked to please 
only intelligent, well-to-do families) 


EDBOOK is written to attract the eight-room, three- 

bath type of families—not for the masses. Redbook 

is edited for the families who can and do buy new cars, 

new radios, new vacuum cleaners—not for the families 
who merely “‘hope’’ for better things. 

The advertiser does not have to educate Redbook 
readers before he can sell them. 

For instance, authors like Hugh Walpole, Philip Wylie, 
Ursula Parrott, Sinclair Lewis, Cornelius Vanderbilt, Jr., 
Edith Wharton, Pearl Buck, P. G. Wodehouse, in the 
last few years have built an audience for Redbook that 
is a happy hunting ground for advertisers. 

Recently an outside investigation in typical Redbook 


homes discovered— 


— that incomes average $4,156—three times that 
of the average U. S. family, earned in about half the 


cases from executive, partner, or professional positions. 
—that one in three Redbook families are planning a 


new car this year. 


—that 96% of Redbook homes have radios, 43% have 
two sets, and that Redbook homes are uncommonly 
well off in car radios, oil burners, washing machines, 
vacuum cleaners, ironers, and the type of equipment 
that indicates ‘“‘money to spend.” 

What’s more, these 775,000 Redbook families include 
husbands and wives. An average of four people read 
each copy of Redbook (and treasure it longer because 
of its extra book-length novel). 

The cost? Not $5, $10 or $15 per thousand homes 
(that’s normal for better-than-average magazines), but 
only $2.48 per thousand based on guarantee—the lowest 


in the monthly field. 


AN Advertise to your BETTER customers FIRST... in Redbook 
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ADVERTISING AGE 


January 27, 1936 


a 


Dodge Using 
Testimonials 
of Movie Stars 


Detroit, Mich., Jan. 23.—Dodge Di- 
vision of Chrysler Corporation en- 
tered a heavy newspaper schedule 
this week with a new series of testi- 
monial advertisements, the first of 
which featured Shirley Temple. 
Others quoted Warner Baxter and 
Claudette Colbert. 

Captioned, “Mother demands a safe 
ear for Shirley Temple,” and per- 
sonalized with the young star’s note 


at the bottom of the picture, “My 
goodness! What a grand car!” the 
advertisement was the first of a 


series to feature Hollwood elite. 

An amplified list of newspapers 
will be used for this campaign, as 
will magazines. Copy is being placed 
by Ruthrauff & Ryan. 

The copy ties itself down to a 
solid merchandising basis in every 
instance. In the Shirley Temple ad- 
vertisement the follow-up is defi 
nitely an enlargement of the “safe 
car” theme of the headline. It reads: 

‘In selecting a car to take Shirley 
to and from the studio, we were pri- 
marily interested in safety,’ says 
Mrs. George Temple, mother of the 
famous child cinema star. ‘The new 


1936 Dodge with its rugged steel 
body and amazing brake = action 
proved a happy solution to this 
problem.’ ”’ 

This campaign follows Dodge's 
personalized series featuring news 


paper and automobile editors, which 
appeared shortly after announcement 
of 1936 models. 


WDRC Increases Power 


Station WDRC, Hartford, Conn., 
has installed a Truscon vertical ra- 
diator antenna system, doubling day- 
time power. While night power re- 
mains at 1,000 watts, the new an- 


tenna adds to signal strength, giving | sions. 


stronger reception at night also. 


“Successful Farming” 
Personnel Shifts 


W. F. Jones, of the Chicago staff 
of Successful Farming, has _ been 
transferred to New York, succeeding 
M. F. Ficke, resigned. 

R. C. Ferguson, formerly in charge 
of the advertising department of Suc- 
cessful Farming at Des Moines, has 
joined the Chicago staff. C. A. Baum- 
gart, formerly with the publication, 
has rejoined the headquarters staff. 


“Dallas News” Prints 
Special L. A. Edition 


An edition of the Dallas, Tex., 
News, printed with cooperation of 
the Los Angeles Times, was sold in 
Los Angeles and Pasadena early 
New Year’s Day. 

The paper carried late news, fea- 
ture stories on Texas, and advance 
news on the Rose Bowl football game 


played that afternoon between South- | 


ern Methodist University and Stan- 
ford. 


Feature Average Man 
Nebraska Power Company, Omaha, 
has launched a_ large-space local 
newspaper campaign featuring testi- 
monials of average citizens on the 
value of cheap electricity. The cam- 


paign follows a recent rate reduction | 


and uses the slogan “Cheap Elec. 
tricity-—the Biggest 
Town.” A radio broadcast 
same theme is heard each 


over radio station WOW. 


using the 
Sunday 


. 

Crosley Appoints Bauer 

Neil Bauer, for several years field 
sales manager of Crosley Radio 
Corporation, Cincinnati, O., has been 
appointed manager of the newly es- 
tablished special products division, 
including electric washers and iron- 
ers, Collrests, Icyball absorption- 
type refrigerators, Temperator room 
heaters and Koldrink bottle coolers. 


Reilly Retain Kiveher 


Reilly Tar & Chemical Corporation, 
Indianapolis, Ind., coal tar deriva- 
tives, has appointed Albert Kircher 
Company, Chicago, for its general 
chemical and wood preservative divi- 
Business papers and direct 


imail will be used. 


"DID YOov KNOW 
rHAT ARCHITECTURE 
RIDUCED 2; LEADS 
FOR MANUFACTURERS 
iN NOVEMBER 7?” 
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ARCHITECTURE, The Professional Journal for Architects, 
Is Published by Charles Scribner’s Sons 


Bargain in| 


Getting Personal 


Bennett Chapple, vice-president of American Rolling Mill Company, 
addressed the Advertisers’ Club of Cincinnati Jan. 15 after a last-min- 
ute dash from Middletown which ended doubt of members as to whether 
or not they were going to have a speaker. “Ben’s” talk on “Turning 
Cornfields Into Gold Mines” was based on the fact that the site now 
occupied by his company was a cornfield only a few years ago... 


And Don Thomas, managing director of All-Year of Southern Cali- 
fornia, gave the Advertising Club of Los Angeles a ‘Perspective of 
California’s Most Vital Industry” Jan. 21... 


Elmer Rich, Chicago, led the field after the qualifying round of the 
28th annual tournament of the Winter Golf League of Advertising 
Interests at Palm Beach. Another Chicagoan, George Hartman, was in 
second place, with John H. Abeel, New York, trailing. 


Four former winners, Charles Jennings, Miami, Merrill Lord, New 
York, George James, Washington, and James Travers, Boston, tied at 
83. <A fifth previous winner, Harold Bloch, New York, landed in the 
second flight with an 89. He rung up a 77 last year. 


The athletic diversion is directed by the league president, Ray 
Clayberger, Calkins & Holden, New York, who had to be content with 
a 94 and the exercise. . . 


Representing Weston Gun Club, Westport, Conn., Doug Hadden, 
president of Dorland International, Inc., won the Middle Atlantic Skeet 
Shoot at Morristown last week. 


Other advertising members of the club, whose participation in this 
particular contest was limited to applauding as the cup was passed, are 
Bill Burnham, Bigelow-Sanford a. m.; Paul Harvey, Newell-Emmett; 
Dave Randall, Jr., Lorenzen & Thompson; and Dr. John B. Watson, the 
behaviorist, who recently resigned as vice-president of J. W. T. 


Courtland N. Smith’s eldest, Court, is getting his first taste of the 
agency business at Richardson, Alley & Richards while on a short 
vacation from Washington Lee. He appears to like it... 


The New York Press Club and various Swedish societies were 
hosts last week to Charles K. Johansen, publisher of Nordstjernan, at 
a dinner to celebrate his seventieth birthday. The head of the only 
Swedish paper in New York has been knighted twice by the Swedish 
Ring... 


John Ballard, Bulova Watch Company, is one of those people who 
make it seem that the late Horatio Alger was given to understatement. 
Through sales capacities chiefly, he advanced with long leaps from 
office boy at 16 to president at 42... 

That appendectomy is now just a faint memory to Herman Halsted, 
Paul Block v. p. .. Al Hall, WMCA program director, has appeared in 
more than fifty motion pictures, long and short... 

Roy Peet, a. g. a. m., 
the advertising history of the units which merged to form his firm. 
spoke on the subject recently before an advertising class. . . 


Colgate-Palmolive-Peet, enjoys researching 
He 


Life has begun at 63 for Col. William Vernon Richardson, publisher 
of the Kentucky Daily Advocate, Danville, Ky., and at 18 for the former 
Edith Claunch, his secretary. They were married a few days ago. 


Side-splitters for the third birthday party of the 33 Club of Chi- 
cago were penned by advertising men. Between the “Vice of Ex- 
perience,” written by Brooks Smeeton, account executive of Evans 
Associates, and ‘Farce of Time,’ by Jim Krohne, J. L. Sugden copy 
chief, every member was adequately panned... 

Robert E. Huse, for seven years publicity director of New England 
Council, Boston, has been appointed one of the chief adminisirative 
assistants to former Gov. John G. Winant, of New Hampshire, chairman 
of the Social Security Board at Washington. He is succeeded at the 
Council by Daniel Rochford, for many years with the Boston Transcript, 
former director of advertising for Pan-American Airways, New York, 
and since 1932, managing editor of The Sportsman, Boston. . . 

E. Winsor Reed, vice-president of Reed & Prince Mfg. Company, 
Worcester, Mass., is warming his heels at his own fireside after several 
months in Scotland, where he established a branch. ..C. C. Pyle, who 
as promoter of the trans-continental Derby some years back, won his 
spurs as one of the nation’s greatest advertisers, is bragging about 
being a grandfather. The transition was arranged by his daughter, 
who named the new child Cnarlie Lee Malen. Mr. Pyle is president 
of Radio Transcription Company of America, Hollywood. 

Cc. J. Stark, Penion Publishing Company, Cleveland, was guest 
chairman when executives of the Great Lakes Exposition entertained 
the business press at a special luncheon recently. . . Darwin Teilhet, 
account executive in the San Francisco office of N. W. Ayer & Son has 
got all of his associates intimidated. Mr. Teilhet dashed off ‘The 
Ticking Terror Murders” for the Crime Club and named the sheriff 
in the thriller Zachrisson. This happens to be the name of another 
Ayer account executive. .. 


Roy Faulkner, Auburn Motor president, is having a hard time 
dodging advertising clubs and succumbed to the blandishments of the 
Great Buffalo aggregation last weck. He urged his audience to display 
high quality merchandise in rebuilding prosperity. .. Chesser Campbell, 
a. m. for the Chicago Tribune, sailed tor South America Jan. 16, ac- 
companied by Mrs. Campbell... W. R. (Ted) Blend, classified adver- 


tising manager for the Tribune, is whiling away some pleasant days 
at Biloxi, Miss. . . 
R. C. Lebret, president of Export Advertising Agency, Chicago, 


will sail for South America Feb. 15. He will be away for four months. 
Don Grimason, New York manager for the papers of National 

Sportsman, Inc., reports the arrival of a baby girl, who increased the 

population of Bedford Village by eight pounds, fifteen ounces. . . 


Friends who received the New Year's card of William A. Wolff, 
Western Electric Company, New York, are wondering if the tidy craft 
pictured thereon really belongs to Bill... John F. Tims, Jr., who began 
his career with the New Orleans Times-Picayune as office boy and is 
now business manager and treasurer, was presented with a diamond 
ring by fellow workers at a party the other night. Roland Ladreyt, 
national advertising manager, made the speech. . 


Miss Meredith McCaw, who is credited with much of the tangy 
phrasing of John Taylor's advertising, (as weil as with much of the 
just-hard-work in the busy Kansas City store's advertising department), 
as assistant to Kenneth Taylor, vice-president and director of adver- 
tising and sales promotion, is now revealed as Mrs. Meredith Warner, 
wife of E. A. Warner, account executive of Ferry-Hanly Advertising 
Company. The wedding took place Aug. 31, 1935 


Financial Group 
Elects Murchison 


Kenneth M. Murchison, vice-presj- 
dent, Central Savings Bank, was 
elected president of the New York 
Financial Advertisers Association 
last week. 

Other new officers are Fred B. Ker. 
man, Public National Bank and 
Trust Company, first vice-president; 
Alden B. Baxter, Banking, second 
vice-president; Malcolm Davis, Bank. 
ers’ Magazine, secretary, and Miss 
Dorcas Campbell, East River Savings 
Bank, treasurer. 

Nine new directors are Mary K. 
Hoty, Montclair Trust Company; 
Dudley L. Parsons, New York Trust 
Company; Murray Schwerens, New 
York World-Telegram; Charles P. 
Seaman, Brooklyn Savings Bank: 
Craig Smith, Central Hanover Bank 
and Trust Company; Ruel S. Smith, 
Time; Robert M. Sparks, Bowery 
Savings Bank and president of Finan. 
cial Advertisers Association; L. M. 
Townsend, Bank of New York and 
Trust Company, and E. Bird Wilson, 
E. Bird Wilson, Inc., advertising 
agency. 


CBS Expands Sales, 


Promotion Stafis 


Douglas A. Nowell has joined Radio 
Sales, subsidiary of Columbia Broad- 
casting System, New York. He suc- 
ceeds Lincoln Dellar, who recently 
joined CBS’s station relations depart- 
ment. 

Edwin S. Reynolds, formerly with 
WOR, and Jules Dundes, newspaper 
man, have been added to the sales 
promotion writing staff of CBS. Dan 
Wickenden has been named assistant 
to M. L. Gaffney, director of trade 
news. 


Simmons to Speak 


H. H. Simmons, advertising man. 
ager, Crane Company, Chicago, will 
speak at a luncheon meeting of Chi- 
cago Business Papers Association 
Jan. 27, at Marshall Field & Co. 


McNamee Elevated 


James J. McNamee, in the adver- 
tising department since 1917, has 
been made vice-president in charge 
of advertising of National City Bank, 
New York. 


————— = = ——— 


NOW— 


INSURED 


COPY . . . RAPID’S 
LATEST SERVICE 
INNOVATION 


N line with Rapid's policy of 

leadership, every parcel picked 
up by our own or a Western 
Union or Postal messenger, is in- 
sured against fire, theft and loss 
until delivered again to you. . . 
Scarcely any parcel ever has 
gone amiss, but it occurs to us 
that that's exactly what insurance 
is for—to lock the stable BEFORE 
the horse is stolen. . . . Just 
another example of Rapid's serv- 
ice—Thinking. . . . Next time, 
call Rapid! 


GIANT PRINTS 
PHOTOSTATS 


RAPID 


COPY SERVICE CO. 
SIX BRANCHES 
NEW YORK 
415 Lexington . . . . 444 Madison 
VAnderbilt 3-3630 


o 
CLEVELAND 
Union Trust Bldg. 


Main 9335 


CHICAGO 
110 So. Dearborn . . 228 No. Le Salle 
360 No. Michigan Ave. 
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SOAP FLAKE BOX 
CHOSEN AS BEST 
PRIVATE PACKAGE 


New York, Jan. 24.—A soap flake 
pox designed by Abraham and Straus, 
inc.. Brooklyn department store, was 
awarded the Wolf Special Retail 
Award at the first retail packaging 
clinic held at the Pennsylvania Hote] 
this week in connection with the Na- 
tional Retail Dry Goods Association's 
silver jubilee convention. 

The special award and ten others 
were given by Irwin D. Wolf, vice- 
president of Kaufman Department 
Stores, Inc., Pittsburgh, and chair- 
man of the N. R. D. G. A. retail 
packaging committee. The object is 
to enhance the appearance of mer- 
chandise offered under private 
brands, and make them faster sellers 
by increasing their packaged appeal. 


List of Winners 


Recognition for the 
greatest attractiveness printed in 
single color went to Montgomery 
Ward & Co. for an alarm clock box; 
for the package of greatest attrac- 
tiveness printed in more than one 
color, Peck & Peck, hat box; for the 
most effective package from stand- 
point of shelf or counter visibility, 
R. H. Macy & Co., Inc., Red Star 
coffee can. 

For the best redesigned package, 
before and after, Sears Roebuck & 
Co., Seroco turpentine; for best 
package displaying merchandising in- 
genuity regardless of adaptation of 
art, Hawes, Inc., “Scissors & T,” 
containing perfume bottles in wooden 
stand; for most effective package for 
consumer convenience, The Blum 
Store, Philadelphia, handelock box. 

For most effective store-designed 
Christmas box, B. Altman & Co.; for 
best designed package used by a 
group of stores, Cavendish Trading 
Corporation, “‘Cavendale” box for set 
of three stockings; for best group or 


package of 


family packages, Abraham & Straus, 
Inc., packages for soap flakes, cleans- 
ing tissues, nourishing cream, violet 
talcum and tar shampoo. 

Judges were Mrs. Helen Rogers 
Reid, New York Herald Tribune; 
Richard Bach, Metropolitan Museum 
of Art; Alvin Dodd, American Man. 
agement Association; W. J. Donald, 
National Electrical Manufacturers 
Association; Gilbert P. Farrar, 
American Type Founders; G. B. Lar- 
rabee, Printer’s Ink, and James O. 
McKinsey, Marshall Field & Co. 


Johnson & Johnson 
Expand Red Cross 


Johnson & Johnson, New Bruns- 
wick, N. J., have scheduled the larg- 
est campaign in the history of their 
Red Cross division, to carry on its 
crusade against first aid dressings 
improperly sterilized. 

Full pages will be used in The 
American Weekly, Country Home, 
Good Housekeeping, National Parent- 
Teacher, The Parents Magazine and 
Saturday Evening Post. 


J.H. Moore President 
of Robbins Company 


J. H. Moore, formerly vice-presi- 
dent and general manager, has been 
elected president and treasurer of 
Robbins Publishing Company, New 
York. 

He succeeds M. C. Robbins who be- 
comes chairman of the board. 


R. Ellison Dies 


Raymond L, Ellison, 42, formerly 
in the advertising department of the 
New Orleans Item, died recently at 
the U. S. Veteran’s hospital, Alex- 
andria, La., where he had been a 
patient since 1931. 


Hy-Pure Incorporated 


Hy-Pure Laboratories have been in- 
corporated in Cincinnati by 800 mem- 
bers operating Hy-Pure drug stores. 
Plans are being made to extend the 
chain to the Pacific Coast. 


Wells Is Promoted 


yeorge A. Wells, for many years 
with the New York Times, has been 
appointed assistant manager of the 
display classified department. 


— |] 


INDEPENDENT 


AN 
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FIRST in SAN ANTONIO 


RETAIL DISPLAY 
GENERAL DISPLAY 
TOTAL DISPLAY 
TOTAL ADVERTISING 


12 months 1935—Media Records, Inc. 
DAILY 


Retail General 
LIGHT 3,437,957 1,109,034 
News 3,255,318 923,204 
Express 776,101 655,100 


DAILY AND SUNDAY 


Retail General 
LIGHT 4,963,776* 1,229,356* 
News 3,255,318 923,204 
Express 1,925,057 787,940 


“Not including American Weekly lineage. 


FIRST in City Circulation, Daily and Sunday 
FIRST in Total Circulation, Daily and Sunday 


PAUL BLOCK and ASSOCIATES 


National 


Advertising Representatives 
| New York, Boston, Chicago, Philadelphia, Detroit, Cincinnati, Los Angeles, 
San Francisco 


for 
Advertisers 


The following documents may be 
secured without charge by = any 
national advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE. 


No. 878. What Every Young Man 
Should Know. 

This booklet, issued by Syracuse 
Post-Standard, contains a complete 
list of all persons and establishments 
licensed to sell liquor in the fourteen 


counties of Central and Northern 
New York. 

No. 879. Looking Into a Million 
Homes. 

What people read, in relation to 


what they have and what they buy, 
is revealed in this study of news- 
paper and magazine circulations re- 
leased by the Bureau of Advertising, 
American Newspaper Publishers’ 
Association, The study is based on 
consumer interviews in fifteen repre- 
sentative cities. It shows the com- 
parative coverage of important buy- 
ing power groups offered by a list of 
leading magazines, a combination of 
magazines and newspapers, and a 
list of newspapers alone. 


No. 880. 
Opportunity. 

Compiled by the Northwest Daily 
Press Association, this booklet con- 
tains market data covering forty- 
three important key markets and 262 
most productive counties in the 
Northwest market comprised of 
Minnesota, North and South Dakota, 
Upper Iowa, Northern and Western 
Wisconsin and Upper Michigan. In- 
cluded are lists of newspapers, with 
circulation breakdowns, covering the 
market. 


The Northwest—Your 


No. 806. Sales Begin When Programs 

Begin. 

The importance of the daytime 
audience is shown in this analysis by 
National Broadcasting Company of 
radio’s day and night potential cir- 
culation. Designed to answer the 
question, “How many radio families 
are reachable at a given time?” the 
study shows the availability of radio 
listeners from early morning to late 
at night. Several pages are devoted 
to accomplishments of daytime 
broadcasts for some of the well- 
known advertisers. 


No. 804. Midwest Farm Papers Mar- 
ket Data. 


The 21,594,712 people living in the 
midwest states are neatly pigeon- 
holed in this data compiled by the 
research department of Midwest 
Farm Paper Unit, Inc. Population 
distribution is given in racial and 
national groups, and numbers, as 
well as percentages, of population 
are shown for farms, villages, towns 
and cities. 


No. 858. The Income Factor in Re- 
lation to Commodity Use 


and Ownership. 


This analysis of the new series of 
Department of Commerce studies has 
been issued by Macfadden Publica- 
tions “as a contribution to the chart- 
ing of the volume market.” Taking 
Government figures for Salt Lake 
City, the survey coordinates the data 
to give a picture of (1) The demon- 
strated ability of a Salt Lake City 
income class to absorb a given num- 
ber of units; (2) The saturation of 
the class so far reached, and (3) The 


undeveloped potential within the 
class. 
No. 818. The Sales Manager's Year 


Book of Circulation for 1935. 


This booklet, issued by Associated 
Newspaper Color, Inc., gives a com- 
plete picture of A. N. C. coverage of 
the Pacific Coast market. Total cov- 
erage in the seven Western states is 
given, followed by a break-down of 
circulation by states, counties and 
cities. Statistics on each state are 
accompanied by a map indicating the 
location of newspapers which publish 
Associated magazire and comic sec- 
tions. 


Information 


Swan Is Promoted; 
Myers Takes Place 


Following promotion of Joyce A. 
Swan by Des Moines Register and 
Tribune, a 24-year-old youth has suc- 
ceeded him as promotion manager. 
After three years as head of the 
promotion department, Mr. Swan has 
been appointed assistant to Associ- 
ate Publisher John Cowles and Ex- 
ecutive Editor Gardner Cowles, Jr. 

His successor is Vernon C. Myers, 
who has been Mr. Swan's assistant. 
Only 24 years old, Myers becomes 
the youngest major newspaper pro- 
motion manager in the country. He 
joined the Register and Tribune in 
September, 1933, after serving as cir- 
culation manager of the Daily Rec- 
ord, Effingham, Ill., acting as copy 
and layout man before becoming as- 
sistant manager. 


Cassedy, Letaiaaee 
Join Trade-Ways, Inc. 


Anthony B. Cassedy and C. C. 
Leininger have joined Trade-Ways, 
Ine., New York, as account execu- 
tives. 

Mr. Cassedy was formerly Eastern 
sales manager of Hiram Walker, Inc., 
and president of New England Dis- 
tillers. Mr. Leininger was general 
sales manager of Valentine and Co. 


Automotive Paper 
to Start Feb. 10 


Automotive Retailer, new monthly 
for volume buyers of parts and ac- 
cessories, will make its initial ap- 
pearance Feb, 10. John E. Atkinson 
is publisher and Herbert F. Ohmeis, 
business manager. 

Headquarters are at 30 E. 20th St., 
New York. 


J. J. Glessner Dies 


Jchn J. Glessner, a founder of In- 
ternational Harvester Company, died 
Jan, 20 in Chicago. He would have 
been 93 years in a few days. Mr. 
Glessner served as vice-president of 
International Harvester from 1902, 
when it was founded, to 1919, when 
he became a director, a position he 
held until his death. 


Tavlor Sie-Biested 


John Taylor was re-elected presi- 
dent of Commercial and Illustrative 
Photographers’ Association, Milwau- 
kee, last week. John Murdock was 
named vice-president; Jules Rogas, 
secretary; Fred Kiehefer, treasurer. 


Urges S. C. Chain Tax 


Governor Johnston recommended 
an increased graduated tax on all 
chain stores in South Carolina in his 
annual message to the general as- 
sembly. He contended that the chains 
escape much of the ad valorem tax, 
and therefore should bear a heavier 
privilege tax. 


Adds Police Calls 


Phillips Lord’s “Gang Busters” 
anti-crime program on CBS. spon- 
sored by Palmolive Shaving cream, 
has taken on last minute police bul- 
letins as an added touch of realism. 


Burdick Directs Exhibits 


FE. H. Burdick, president, Diorama 
Corporation of America, Chicago, has 
been appointed director of U. S. Gov- 
ernment exhibits at the Texas Cen- 
tennial celebration. 


Commercial Moves 
Commercial Advertisers have 
moved to 210 Robertson Building, 
Portsmouth, Va. The agency handles 
direct mail. 


= Geaat Pasion 


John C. Grant, 62, partner in the 
White Plains, N. Y., Register-Herald, 
and managing editor for twelve 
years, died Jan. 16 of a heart attack. 


Bridgeport Agency Starts 

Thomas Cosans and W. H. Perry 
have organized United States Adver- 
tising Company at 1417 Fairfield 
Ave., Bridgeport, Conn. 


Nelson with Jones 
James M. Nelson, formerly with 
Young & Rubicam, Inc., has joined 
the contact department of Ralph H. 
Jones Company, New York. 


One for Dunham 
Blue Valley Creamery Company, 
Chicago, has placed its advertising 
with John H. Dunham Company, Chi- 
cago agency. 


Gerth-Knollin Expands 
Gerth-Knollin Advertising Agency, 
San Francisco, has moved from Russ 


Bldg. to 111 Sutter St. 


MINNIE FROM 
MINNEAPOLIS 
SAYS....... 


Well, boys, I heard it was 24 be- 
low in Chicago last week and pretty 
|crisp in most parts of the country. 
It was only 33 below up here in 
Minneapolis. What I want to know 
is, does the Polar Bears Club go 
swimming in Lake Michigan? If you 
know drop me a card. It’s got me 
worried. 


Our elevator gal came to work 
in breeches and boots. I guess 
that was one of the reasons why 
all the boys made so many trips 
from one floor to the other. 


According to the boy friend, the 
cool breezes didn’t cut down the heat 
over at The Minneapolis Star. He 
was out to see me last night and in 
that excited way of his said circula- 
tion at The Star was still going up 
at the rate of about a thousand a 
week. Even on the coldest days the 
carrier salesmen got the papers to 
homes on time and turned in a lot 
of new orders to boot. 


I asked the boy on our route if 
he got cold. “Not a bit,” he said, 
bright like. “You see we have those 
warm branch stations now with 
stoves and everything. We get our 
Stars there every evening and have 
our sales meetings there. Great 
stuff these days!” 


I couldn’t wait to ask the boy 
friend about those branch sta- 
tions. Seems as if The Star has 
44 of them all over town. The 
b.f. said they helped make the 
carrier salesmen get full of pep 
and vinegar and made sure the 
papers were delivered on time. 

* * * 

At lunch the other day the 
girls were buzzing about whether or 
not wives should work. The same 
old arguments about marriage and 
career were floating around the fruit 
salads and the java cups. I didn’t 
say much. My mind’s all made up. 
If the b.f. ever pops the question 
you'll never see me plunking this 
typewriter again. (And he’d better 
hurry up... this is leap year, 
you know.) Well, the argument got 
pretty hot and most of the girls 
were quoting parts of The Star’s 
new continued’ story, “Working 
Wives,” to back up their arguments. 
It’s a swell story, by the way. The 
girls all said they like The Minne- 
apolis Star because it is so up-to- 
the-minute. 

You can see why it has much 
the largest evening home delivered 
circulation in Minneapolis. 


Well, the Jane Arden contest is 
over. That was the contest The Star 
had to find the gal who best repre- 
sented Jane Arden, the babe in the 
comic strip. The winner was intro- 
duced by Fred Waring during his 
stage show. The whole town cer- 
tainly is interested in The Star’s 
Jane Arden. 

And by the way, she’s going to 
Chicago soon and if you'd like to 
see her, just drop mealine.. . 
address Minnie in care of The Min- 
neapolis Star, and I'll tell her to 
drop in and see you. Quite a gal 
at that. 


Oh, yes . I almost forgot. 
At mid-year graduation last Thurs- 
day, The Minneapolis Star awarded 
a cash prize and a certificate to the 
honor student in each high school, 
called the “Minneapolis Star Lead- 
ership and Service Award.” Parents 
and kids were tickled pink and the 
school board is very happy about it. 
According to The Star, awards will 
be made annually. 


There’s the phone . . wait 
a minute .. . the b.f. again. 
Said The Star led all Minneap- 
olis newspapers in daily retail 
food linage in 1935. You know, 
advertising in The Star sure 
gets a good going over. Most 
of the readers are just like me. 
We love to spend money! 


Time to get into the “woolies” and 
head for home. I was just thinking 
. . . how swell it’s going to feel 
when I wiggle into my one-piece 
splashing suit next summer! ’Bye 
. . . and let me know about Jane 
Arden. 


THE MINNEAPOLIS 
STAR 


Affiliated ownership with The Des Moines 
Register and Tribune 
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uary of 1935, a loss of 4,030 lines, or 
about 10.5 per cent. 

Among weeklies and semi-week- 
lies, for which December figures are 
the latest available, 13 publications 
ran 701,974 lines in January, against 
611,925 lines a year ago, a gain of 
90,049 lines, or approximately 14.7 
per cent. 

Individual figures for each of the 
publications measured are given in 
the following tabulation: 


January Advertising Lineage 
in Magazines 
Standard 1936 1935 
American Mercury.. 2,966 2,292 
Atlantic Monthly....... 7,516 7,646 
Current History : 1,912 2,380 
Forum & Century...... 3,020 5,847 
Harpers Magazine 5.703 5,272 


WHIO listeners wel- 
come these outstanding 
programs: 


Ripley (Standard Brands), 
Contented Hour (Carnation 
Milk), Fred Waring (Ford), 
David Harum (Bab-O), Ed- 
win C. Hill (Remington- 
Rand), Easy Aces (Anacin), 
Leo Reisman (Philip Mor- 
ris)} Wayne King (Lady 
Esther), Pittsburgh Sym- 
phony (Pittsburgh Plate 
Glass), 20,000 Years in Sing 
Sing. and John Charles 
Thomas (Wm. R. Warner 
Co.). 


There's no doubt about 
being in good company on 


39 S, Ludlow, Dayton. Ohio 
National Representatives 
Sawyer-Ferguson-Walker Co. 
-Chicago-Detroit-New York 
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Esquire 
Fortune 
Graduate ( 
House & 


Total Gr 
Women's G 
Group: 


Motion P 
*Movie 
Screen B 


Stories 


Classic 


Romantic 


Total Group 


iroup 


Garden...... 


OUD... 


roups 


Hollywood Magazine 


30,440 


General 
MIASTIGOH 2iics cs ces 14,485 
American Boy ....... 6,807 
American Golfer..... 5,863 
American Home ....... 14,117 
American Legion.. ~-- 4,005 
Arts and Decoration... 8,877 
MG Ss eek eek alea may 2,288 
Better Homes and 

eS 9,387 
BROME EMCO hiiiecas vssas 7,941 
2! 1,643 
Christian Herald 8,380 
College Humor ..... 2,938 
Cosmopolitan 18,375 
Country Life 


House Beautiful (Com- 

bined with Home & 

WEG? petices whee aes 10,231 
BRUPUCLOR 6 ce i iceawn cs 8,165 
Pe ai ck as dviaws 4,521 
oo esp io e/piklecee Ape 5,326 
‘Modern Mechanix and 

TRVONGIONE os ccccnrcs 11,344 
National Geographic. 4,509 
Nation’s Business ..... 13,115 
Open Road for Boys 3,569 
Physical Culture....... 7,202 


34,834 


9,699 
4,381 
6,836 
8,256 
5,055 
3,584 
2,360 


8,224 
5,169 
3,026 


2 6, 9 3 4 


1 


] 
1 


1,716 
2,258 


2,745 
1,395 
1,895 
9,730 


15,001 


396,622 361 909 
19:85 


Popular Mechanics 16,331 
Popular Science 

PEOMERIY 6 oes be ceeers 13,198 
Redbook er eee 11,316 
Scientific American.... 3,581 
BDOFtBINGN «2.526. sce es 11,641 
NN os hve anode eee bees 14,112 
a ERS ne eee 9,784 
‘Startling Detective Ad- 

WORE  shaeiee Usa es 3,362 
Town & Country...... 22,428 
vy rr ee 7,072 
True Detective 

Mysteries 3,228 
Vanity Fair. 6,757 

Total Group 

Women's 19386 
Delineator 5,525 
Farmer's Wife ; 5,679 
Good Housekeeping... . 25,064 
Harper's Bazaar 43,829 
ERO Bs ob sb5-0e% 7,020 
Home Arts- Needlecraft 4,195 
Household Magazine.. 8,056 
Junior League Maga- 

eee a Oe at ots ; 5,610 
Ladies’ Home Journal. 24,554 
McCall's 21,985 
Parents Magazine.. 13,301 
Photoplay x 5,454 
Pictorial Review. 13.8132 
Sunset ae 7,075 
True Story 8,048 
Vogue ee .~eetan Sele 
Woman's Home Com- 

panion ; dae 23,906 
Woman's W orld 6,177 


'Fawcett Woman's 


6,545 

icture Unit.. 8,004 

Cate ete eit. 7,650 

ook date 6,516 
Movie 


] 


0,100 


53,192 


17,82 


4,683 


2 268,306 


'Macfadden’s Women's 
Group: 


True Experiences.... 8,231 5,691 
Movie Mirror........ 9,069 Aetae 
Love & Romance..... 8,160 5,604 
Radio Mirror - 7,683 5,936 
True Experiences.... 8,231 5,691 
Modern Magazines: 
Modern Screen ...... 6,053 7,985 
Modern Romances.... 5,499 7,302 
Radio Stars ..... R 5,733 7,387 
Screenland Unit: 
Screenland »,787 6,396 
Silver Screen 7,915 6,389 
Total Group .122,851 118,486 
Outdoor 
American Rifleman.. 7,625 7,074 
Field and Stream...... 1,422 8,856 
Fur-Fish-Game ...... 7,229 6,945 
Hunter-Trader-Trapper 5,898 5,490 
Hunting and Fishing... 4,915 3,901 
National Sportsman.... 5,875 4,649 
OUtGGOrS. 246655625 >, 000 3,908 
Outdoor Life taste Je 4,661 
Sports Afield 4,785 3,182 
Total Group 54,608 {8,676 
Mail Order 
Comfort 6,427 8,792 
Gentlewoman 4,464 4,550 
(iood Stories 5,578 6,851 
Brome Cirele s66 ccs es. 3,163 3,828 
Home Friend bik . 4,526 3,629 
Illustrated Mechanics... 2,826 2,554 
Se rer ern are 1,667 2,445 
Mother’s-Home Life... 3,932 3,805 
PRCRMMEO? Geass en eh 5,858 7,318 
Sovereign Visitor 1,832 2,000 


TOtal Grou... 206% 


December Advertising Lineage 
in Magazines 


Weeklies, *Semi-Month- 
lies and **Monthly 
19 1934 

The American Weekly. 73, 160 51,501 
Business Week ....... 24,384 18,154 
es 77,942 59,570 
*Forbes 14,160 8,301 
Grit 29,950 20,027 
Liberty zs 19,064 18,194 
Literary Digest.. 19,027 21,592 
'News-Week ceen Skee . PES 
NOW SZOPKGP® cicus seas 118, 561 138,764 
Saturday Evening Post.111,864 109,872 
hi Sere .102,408 SO,880 
**Town and Country. 3,51 33,278 
‘United States News 46,95 36,97 9 

701,974 611,925 


‘Figures supplied by publisher. 


‘Combined with Radioland, begin- 
ning With the July, 1935, issue 
“December fizures 


tNo back vear 
} No 


figures 
issue 


Holds Basketball School 


Des Moines, Ia., Register and 
Tribune held a basketball coaching 
school during the Christmas holidays, 
under the direction of Bert McCrane, 
Register and Tribune sports writer. 
More than 700 high school and col- 
lege basketball coaches, representing 
500 Iowa towns attended the school, 
which included a game attracting 
4,000. 


BACK T0 RADIO 
WITH NEW IDEAS 


New York, Jan. 23.—Five new net- 
work programs and program changes 
starting during the week of Jan. 27 
to Feb. 2 were reported by National 
Broadcasting Company this week. 

On Jan. 27, B. T. Babbitt Co., for 
Bab-O, starts a new daily program 
of dramatic sketches, beginning with 
David Harum, Monday through Fri- 
day, 10:45-11 a. m., EST over the 
NBC-WJZ Blue network. Blackett- 
Sample-Hummert, Inc., New York, 
is directing it. Babbitt was sponsor 
of the famous “Little Miss Bab-O” 
program on NBC from Feb. 18, 1934, 
to May 12, 1935. 

Remington Rand, Inc., for type- 
writers and office equipment, will 
start a new program entitled “Rem- 
ington Rand presents Edwin C. Hill 
in the Human Side of the News,” 
the same day. It will be heard 
over 22 stations of the NBC-WEAF 
Red network on Monday, Wednesday 
and Friday, 7:30 to 7:45 p. m., EST. 
Batten, Barton, Durstine & Osborn, 
Inc., is in charge. 


Vox Pop Renews 


Molle Company 
ucts Co.) 
newed 


(Cummer Prod- 
shaving cream, has re- 
its radio contract effective 
Jan. 28 with a change of day and 
time. Molle’s “Vox Pop—vVoice of 
the People” will be on the air Tues- 
day, 9-9:30 p. m. EST over 22 sta- 
tions of the NBC-WEAF Red net- 
work. Stack - Goble Advertising 
Agency is handling the account. 

Witch hazel and ointment are the 
products to be advertised in a se- 
ries of broadcasts Wednesday and 
Friday by Humphrey’s Homeopathic 
Medicine Co., featuring the vocal 
team, May Singhi Breen and Peter 
de Rose. Time is 5:15-5:30 p. m. 
EST. Three NBC-WJZ Blue _ net- 
work stations are scheduled. The 
Biow Company is the agency. This 
is a change in network, day and 
time. 

Another change in net, day and 
time is that of Larus & Brother Co., 
on the “Corn Cob Pipe Club of Vir- 
ginia” for Edgeworth tobacco. The 
broadcast is staged Wednesday, 9- 


has resigned. 

D. S. Pratt has been elected as- 
sistant treasurer of Electrical Re- 
search Products. Frank H. Arlin- 
haus has been made distribution 
manager, succeeding E. S. Gregg, 
now assistant comptroller. 


S. R. Winch Reelected 


S. R. Winch, business manager of 
the Portland Oregon Journal, was re- 
elected president of Pacific Northwest 
Newspaper Association at the annual 
meeting. Other officers are W. E 
Hartmus, Portland Oregonian, vice- 
president and treasurer; Major A. F. 
Logan, Seattle Times, vice-president; 
and Robert M. Mount, secretary. 


Stars Join Hickory 
Anita Page and Lois Wilson, screen 
stars, have been added to the Hick- 
ory Fashion Council, advisory group, 
formed a year ago by A. Stein & Co.. 
Chicago, to assist stylists in develop- 
ment of foundation garments. 


boy! 


I'VE GOT IT 
BQy f , 
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FOOD FOR THOUGHT! 


Advertising and sales 


ideas seem to click in the 


convivial atmosphere of 
New York's newest... . 


Lounge Bar and Grill. 


Daily luncheon specials 
from 50¢, Choicest liquors. 
Dancing from 5 o'clock 


onward. Open all night. 


In the advertising 
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GENERAL MOTORS AND FRIGIDAIRE EXECUTIVES DISCUSS PROMOTION 


— = my 


Hae ae  - 


a ae 4 


High ranking executives of General Motors Corporation sat in at the Frigidaire sales convention at Dayton last week. 
Left to right, W. F. Armstrong, vice-president of Frigidaire; Richard H. Grant, vice-president in charge of sales of General 


Ford Issue of 
Mill & Factory 
Runs 640 Pages 


New York, Jan. 23.—The January 
issue of Mill & Factory, devoted to 
a description of the operations of 
Ford Motor Company, is one of the 
largest issues of a business paper 
ever published, in the opinion of 
authorities in this field. 

This number, which went into dis- 
tribution last week, contains 640 
pages, including 48 pages of inserts 
and 379 pages otf advertising. The 
astimated billing was $70,000. 

Hartley Barclay, editor of Mill € 
Factory, said there are 500 illustra- 
tions, including photographs, dia- 
grams and charts. Three large 
folded-in charts show the organiza- 
tion of the Ford plant. 

The material in the issue will be 
published in book form next month 


Motors; E. G. Biechler, president and general manager of Frigidaire; Charles F. Kettering, General Motors’ research genius. 


B-S-H Billing 
For ’35 Radio 
Was 6 Million 


Chicago, Jan. 23.—More than six 
million dollars was spent for radio 
advertising in 1935 by clients of 
Blackett-Sample-Hummert, Inc., Chi- 
cago agency, according to figures re- 

leased by J. G. Sample, vice-presi- 

dent. The agency’s gross radio bill- 

ing reached $6,014,246, a gain of 32.3 

per cent over 1934, but representing 

less than half of its total billing for 
all media used during the year. 

A breakdown of 1935 radio billing 
shows the following distribution: 
NBC, $2,114,962; CBS, $2,501,395; 
Mutual $163,746; spot broadcasting, 
$1,234,143, 


Network Amounts 


Some of the radio accounts han- 
dled by Blackett-Sample-Hummert, 
Inc., and the amounts spent with the 
networks last year, according to Na- 


tional Advertising Records’ figures 
published in ApbveRTISING AGE of 
Jan. 138, include: Dreft, $75,818; 
Oxydol, $511,197; Bayer Company, 
$498,287; Chas. Phillips Chemical 
Company, $409,760; American Home 


Products Company, $1,211,568; Gen- 
eral Mills, Inc., $823,521; Wander 
Company, $389,161; Affiliated Prod- 
}ucts Company, $349,473. 


| 
| 
| 
| 


WANT TO SELL 
IN CLEVELAND? 


* LISTEN * 


WJAY COVERS CLEVE- 
LAND, Akron, Canton, Massi- 
lon, Youngstown, Barberton, 
Erie, Lorain, Sandusky, Woo- 
ster—and that’s only the begin- 
ning— 


You can cover all these 
for the price of Cleveland 


and don’t forget— 


WJAY GETS RESULTS TOO! 
All the advertisers on the 
Avenue know _ it — They’re 
using WJAY. You should too. 


EDYTHE F, MELROSE 


General Manager 


Grey Gets Tavannes 
Tavannes, Inc., makers of men’s 
and women’s watches, has appointed 
Grey Advertising Agency, New York, 
to handle its account. Immediate 
plans include magazines, radio and 
direct mail. 


C. E. L. Norris Dead 


Charles E, L. Norris, 58, advertis- 
ing manager of Beacon News, Fish- 
kill, N. Y., and mayor of the city for 
ten years prior to 1932, died in an 
automobile in front of his office Jan. 
19. 


by Harper & Bros. It will have the 
title, “Ford Production Methods,” 
and will be cross-indexed for tech- 
nical references. Mr. Barclay’s name 
will appear as author. The book 
will carry a price of $5. 

The supply of copies of the Jan- 
uary issue of Mill & Factory has 
been exhausted. Several thousand 


copies were sold at $1 each, in addi- 
tion to the regular distribution. 


Lambert & Feasley Get 
Cooperative Account 


Associated Wool Industries have 
appointed Lambert & Feasley, New 
York, as advertising counsel. B. M. 
Nussbaum, vice-president of the 
agency, will be in charge. 

The organization, representing all 
branches of the wool industry, was 
formed a year ago. In its first year 
it helped increase consumption of 
wool merchandise 75 per cent. An 
expanded program is being form- 
ulated. 


100 Years Old 

Dubuque Telegraph-Herald, said to 
be the first newspaper West of the 
Mississippi to reach 100 years, is 
making extensive plans for a centen- 
nial historical souvenir edition, part 
in rotogravure, to present the history 
of Iowa. The anniversary will be 
observed early in May. F. W. Wood- 
ward is publisher. 


Two Join Studio 

Alex Richlin, formerly with Con- 
tempora, and Mary Greene, formerly 
with Columbia Broadcasting System, 
have joined Lefson-Lewis Studios, 
which recently moved to 23 East 26th 
street, New York. Mr. Richlin will 
head the men’s wear and Miss 
Greene the women’s fashions illustra- 
tion division. 


Oo. SOGLOW 


Name of Client: 
Present at Meeting: 


(yam Notes 


CONTACT REPORT 


SCHENLEY (The House of) 


Representatives of Depts. 


Report on this form all conversation with client where 
any decision is made, or any recommendation. 


good stories verbally.) 


Date of Contact -- Jan. 20...Date Report Dictated — Jan. 20... 
Date Typed -- Jan. 20 (This is pretty fast work — 


characteristic of the better agencies.) 


I certainly think so. 


PRESIDENT: 


unqualified 0.K. 


VICE PRESIDENT: 
Yes, sirt 


Sir, you take the words right out of my mouth. 


NO. 1 CONTACT MAN: That goes for me — double. 
: been of enormous assistance to me in » in keeping the feathers 
of important executives smoothed down. 
entertainment. 


Hit it from this angle — "No matter which Schenley whiskey 


you buy -—— there is always a Reason-Why." 


TRANSPORTATION: 
liquor. 


PRODUCTION: 


"HERE'S HOW", 
SERVICE: 


FILE: 


Go the limit on layouts which scream 'C-L—A-S-S' 
let it go high-bicycle. 


Take home all the Schenley you want — it's safe 


Keep it up to the fast pace which the House of 
Schenley Distilleries are setting. 
some of you here until pretty late — some of the Schenley 
plants think nothing of hitting the ball for twenty-four 

hour stretches. 


Remember that Schenley liquors offer a price range that 
pleases Tenth Avemue as well as Park Avenue. Recommend 
a full schedule of everything — from "WHO'S WHO" to 


and don't spare the horses. 


Make all plans to offer Schenley the same kind of 
service which Schenley offers the world — 100% ready 
for any order, late or early. 


Suggest that every member present at this meeting keep 


an entry of Schenley on file. 
when unexpected social conferences are called. 


She House of SCHENLEY 


Executive Offices: 20 West 40th Street, New York, N. Y. 


Yes — Schenley gets my 


It is bracing 


That's the Schenley story in a 
pencil-sharpener — "all the quality, at a price which 
average people can comfortably afford." — 


This is going to keep 


An invaluable reference 


(The Works) 


(Report any 


Schenley has 


» but don't 
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Earnings of 
ait Advertisers 


Preliminary figures issued by Wal- 
ter Gifford, president, American 
Telephone and Telegraph Company, | 


| 


indicate that consolidated 1935 earn- | 
ings of the Bell System applicable to 
AT&T stock will be around $7.00 a! 
share. This is the best showing since | 
1932 and compares with $5.96 per 

share in 1934. 

v vy 

Chicago Mail Order Company re- 
ports for its year ended Dec. 28, 1935, 
a net profit of $808,298, after all 
charges, including depreciation and 
: federal taxes, equivalent to $2.33 a 
tw. share. This is the second largest 
profit ever earned by the company 
and compares with a net profit of 
$697,555, or $2.02 a share in 1934. The 
peak was in 1928. Sales for 1935 
amounted to $24,053,073, largest in 
the company’s history except for 
1929. 


v,vwe¢ vice-president and general manag 


Prominent figures at the Frigidaire convention at Dayton last week were Lee A. 
Clark, advertising and sales promotion manager (left) and David M. Noyes, 


as 


The rates for this department are as follows: 


“Help Wanted” 


charge $ 


Re 
All other classifications (single insertion 


per in., $4.75; 4 to 6 in., per in., $4.50; 


per in., $4.00; 13 to 15 in., per in., $3.75. 


contracts. 


and “Situations Wanted,” 


minimum 


rates): % inch, $2.75; 1 to 3 in., 
in., per in., $4.25; 10 to 12 in., 
Write for discounts on term 


30 cents a line, 


7 to 9 


er of Lord & Thomas, Chicago, Frigidaire agency. 


National Tea Company’s sales for 
the year ended Dec. 31, 1935, reached 
$61,609,669, an increase of 0.4 per 
cent over 1934. Sales for the thir- 
teenth period of the year amounted 
to $5,340,570, an increase of 16.1 per 
cent over the preceding period, but 
11 per cent below the corresponding 


common share was earned. 


share 
v , ¥ 
Chrysler Corporation will sl} 
1935 profit of $22,500,000, a ne 


; period of 1934. time peak for the company, it is 
; vy v_y¥ estimated. This will be equivalent 
General Tire & Rubber Company|to approximately $7.50 per share, 


reports net loss of $4,115,756 on sales 
of $20,927,913 for 1935, compared with 
a profit of $679,198 on sales of $19,- 
881,022 in 1934. 
vevey 
Liggett & Myers Tobacco Company 
net income for the year ended Dec. 


compared with $2.19 in 1934. 
previous peak earnings were ir 
when they reached 
$7.15 per share on the presen 
ital structure. 


31, 1935, was $16,856,543, after|ported net earnings of $7,883,362| ome Say that value can only be 

charges, compared with $20,086,690|for the six months ended Dec. 31, added to the product by the ashe 

in 1934, equal to $4.91 a share on] 1935, against $5,544,023 for the cor- eucer _ tne ggrencanete glare 

the combined common stocks last responding period a year ago. The ares what the economist cal . vest om 

year and $5.92 in 1934. equivalent per share was $1.17 and utilities, changing flour into bread, 

e q ees $1.50 reapectively. or cotton into” shirts, Dr. White 
In a preliminary statement, E. I. ; said. 


ie DuPont de Nemours & Co., reported| A preliminary Teport ot Bristol-| “The true economist, however, ob- 
1935 earnings equal to $5.04 a com-|Myers Company for 1935 shows net | Serves that there are place and time 

589523 ip mon share, including dividends from|income of $2,272,600, or $3.30 per| Utilities as well. He finds that value 
its General Motors investment,|share, compared with last year’s|i8 created when you move a_ piece 

amounting to $2.03 a share. Thisjearnings of $1,966,164, or $2.82 a|0f merchandise from where it is not 

is the best showing the company has /share. wanted and cannot be consumed to 


made since 1929 when $6.99 net per 
In 193 
total earnings amounted to $3.66 per 


$30,991,795, 


i * 
Procter & Gamble Company re- 


White Offers | 


Definition o 
efi f 
| - 2 s 
Now a | Distribution 

w all- 

Chicago, Jan. 23.-—Distribution 
does not have to be justified to eco- 
nomic realists, Dr. Wilford White, 
chief of the marketing and research 
division, Bureau of Foreign and Do- 
mestic Commerce, told the National- 
American Wholesale Grocers’ Asso- 
ciation here yesterday. 


The 
1 1928 
or 
t cap- 


where it is wanted and can be con- 
sumed; or when you store a hundred 


Une SUMAN’ PANT 


“The Ober-Ammergau of the Air’ 


HERE ARE RADIO’S BEST 
BIBLE DRAMAS! 


“Immortal Stories from the Book — rial Parks, Mortuaries. 


START 


of Books!” 52 superb half- NOW FOR EASTER: The Life 
hour transcriptions. _Endorsed of Christ, from “A Child in The 
by all churches. Time-tested, Temple” sy wee 
proved, on KFI, KSL. KLZ. emp e to The Resurrection. 
KGA, KVI. KOIN. KFOX, will dominate the air during 


Lent. 12 New Testament: 50 Old 
Testament Plays, all ready now. 
Complete An- 
Fold- 
ers; Souvenir Book- 
lets, Publicity Por- 
traits; Press Stories. 


KGGM, KFWB, KFYR, KTAR, 
KGAR, KOMO. KTSM, KTAT, 
KOMA, WSMB, WCAO,. WDAF, 
WDAC, WKBN, 
WMBG, 2GB. Ideal 
for Banks, Life In 
surance, Trust Serv- 
ice, Public Utilities, 


Copy Service: 


nouncement 


THIS IS A BIBLE 
YEAR 


(400th) =Anniversary Write or wire for 
Home Furnishings, of English Bible) two audition pro- 
Cemeteries, Memo- grams. $5 ¢. o. d. 


* 


MERTENS AND PRICE, INC. 


RADIO PRODUCTIONS 
1240 SOUTH MAIN STREET LOS ANGELES. CALIF. 


units of a product at a time when 
there is no demand until later when 
there 


Field’s Opens Five 
N. Y. Sales Offices 
Marshall Field & Co.’s manufactur- 
ing division, Chicago, has opened five 
New York sales offices for major com- 
|modity groups of its own products. 
Sales headquarters for domestics and 
bedding are at 82 Worth St.; silk, 
rayon and wool fabrics division’s 
| headquarters at 1440 Broadway; cot- 
/ton dress and silk lingerie show- | 
rooms at 1350 Broadway, and floor | 
;coverings and rugs at 295 Fifth Ave. 
Field’s former central office at 200 | 
| Madison Ave. is now occupied by | 
_knit underwear, hosiery, glove, hand- | 
| kerchief and lingerie lines. The re- 
;}cently established division of design 
}and styling is also to be installed in | 
|the Madison Ave. quarters. 


is.” 


“News” Expands Daily, 


Ends Sunday Issues 


The St. Paul, Minn., Daily News 
has expanded its daily edition by 
addition of a second page of comics, 
a picture page, women’s section and 
more general news. A minimum of 
four pages has been added daily ex: 


cept Saturday, when 12 additional 
pages are carried. 
The Sunday edition was discon- 


tinued with the issue of Jan. 26. 


Joins “Baby Talk” 


George Garland, formerly’ with 
Junior Home Magazine, and Paul 
| Block & Associates, has been ap- 
pointed advertising manager of Baby 
| Talk magazine for actual and ex- 
pectant mothers. The second issue, 
just coming off the press, will have 
a circulation of 50,000 in Now York 
| City. It is distributed by General 
| Diaper Service. 


| Seidenbaum Appointed 
| William G. Seidenbaum Advertis- 
| ing Agency, New York, has been ap- 
| pointed by Harte & Wyle, waterproof 
| fabrics converters. Plans call for 
point-of-sale promotions immediately 


HELP WANTED 


Large Mid-West concern has excellent 
opening advertising copy man with 
retail shoe experience and ideas. Must 
be good writer and layout man. Reply 
stating age, experience, references 
and salary desired. 

Box 694, ADVERTISING AGE, Chicago 


LEADING business publication re- 


|quires services of experienced sub- 


scription salesmen with successful 
record on trade papers; Boston, Cin- 
cinnati, Detroit and St. Louis now 
open; attractive proposition to real 
worker; reply stating exper., and ref. 
Box 654, ADVERTISING AGE., N. Y.C. 


POSITIONS WANTED 
Young man, market research and ad. 
vertising student (evening college), 
desires position with future. 
Box 691, ADVERTISING AGE, N. Y.C. 


The services of an alert advertising 
man are available. Ten years experi. 
ence in general advertising, sales pro- 
motion, and direct mail. A university 
graduate and can furnish excellent 
references 


Box 695, ADVERTISING AGE, Chicago 


Young man, 25, six years printing 
experience (production and _ sales); 
knowledge of layout and copywriting, 
wants job in advertising department 
or advertising agency 


Box 697, ADVERTISING AGE, Chicago 


MISCELLANEOUS 
SAVE TYPESETTING and ENGRAV- 
ING COSTS BY PHOTO-OFFSET, 


most economical printing process. 
teproductions of sales letters, price 
lists, bulletins, pamphlets, illustrated 
advertising literature, diagrams, etc. 
600 COPIES—$2.50 
Additional hundreds—20c. 
Samples on request. 
LAUREL PROCESS, 480 Canal St., N.Y. 


SERVICES 


NEW LISTS—NEW LISTS 


Texas stockholders lists in 25 differ- 
ent concerns. 50,900 oil stock, lease 
and mining investors. Compiled for 
any State. Texas and Okla. royalty 
ewners by deed in any State. Catalog. 
J. KE. Flory, P.O.Box 105, Ft. Worth, Tex, 


FOR SALE 


PHOTO POST CARDS 
Actual Reproductions of your 
TReeee 4 <6 ss 15.00 per 1000 
8x10 Size for Salesmen’s 
Samples .... $10.50 per 100 
Graphie Arts Photo Service, Box 365, 
Hamilton, Ohio. 


A LASTING REMINDER 
ADVBPRTISING ASH TRAYS 
Do you smoke? Certainly, and so do 
most of your customers. Then why 
not write at once for sample ash tray 
and prices. 
JOHN 8S. FLANNIGAN 


Sales Builders Service 
CANANDAIGUA, N. Y. 


Trade and Merchandising Periodical 
grossing over $100,000 and showing 
fair profit. Price $50,000. 

Harris-Dibble Co., 11 W. 42 St. N. Y¥.C, 


USED OFFICE EQUIPMENT 


OFFICE MACHINERY AT HALF 


Write for Free List of 
Addressographs, Duplicators 
Dictating Machines, Folders, 

Typewriters and Supplies 


PRUITT, INC., 528 Pruitt Bldg., CHICAGO 


Person Heads Dailies 


John E. Person has been elected 
president of the Sun-Gazette Pub- 
lishing Company, Williamsport, Pa., 
succeeding the late George E. Graff 
as publisher of the Sun and Gazette 
and Bulletin. Mr. Person has been 
executive editor and general man- 
ager. 


Set Premium Show Data 

The Sixth National Premium Ex- 
position will be held at the Palmer 
House, Chicago, May 4-8. Held con- 
currently will be the convention of 


Premium Advertising Association of 


America. 


Steamer to Presbrey 

The Wilson Line, operating excur- 
sion steamers out of Philadelphia, 
Wilmington, Baltimore and Washing: 
ton, D. C., has appointed The Frank 
Presbrey Company, Edward Noakes 
in charge, to handle New York City 
advertising for the S.S. “State of 
Delaware,” assigned to Hudson river 
and Long Island Sound excursion 
service. 


| ——_ 
| Death Takes Newcomb 

| Henry R. Newcomb, 68, vice-presi- 
|dent of Standard Brands, Inc., New 
| York, died Jan. 18 after a brief ill- 
jness. He was connected with Stand- 
‘ard Brands for forty-seven years. 


Now...MODERN LUXURY 


at the Astor.. 


The Astor now offers you even greater val- 


see what value 
you can get for as 
little as $2.50 aday. 


—— 


TIMES SQUARE - 


ues in comfort and convenience. Hundreds 
of thousands of dollars have been spent to 
make its big homelike rooms more comfort- 
able, to create new restaurants and other 
features. Try it the next time in New York... 


HOTEL 
Asl 


UR 


NEW YORK 


A world-famous address at the Crossroads of the World 


'and trade and class journal advertis- 
{ing later. 
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Ten-Cent Line 


Of Colgate Is 
Package Winner 


New York, Jan. 22.—Colgate-Palm- 
jjve-Peet Company’s ten-cent line of 
sashmere Bouquet cosmetics was 
ywarded first price last week at the 
ird annual “5 & 10” Packaging Ex- 
sibition for the best designed prod- 
set introduced to variety stores dur- 
mg 1935. The award is made by 
syndicate Store Merchandiser to en- 
courage better packaging of this 
ype of merchandise. 

Other awards in the contest: Sec- 
ond, Three-In-One Oil Company, for 
its new furniture polish bottle; 
third, Honey Packers, Inc., for Hoff- 
man’s honey jar; fourth, U. S. En- 
yelope Company, for its self-seal en- 
ylope and stationery put-up; fifth, 
Columbia Plush and Puff Company, 
for its Betty Lou Silktone puff pack- 
age with re-use container; sixth, 
Tt. J. Holmes Company, atomizers. 
A long list of companies received 
honorable mention. 


Basis of Awards 


In making awards, the judges took 
into consideration sales value of the 
package in open display, durability 
and protection to contents, low pro- 
duction cost and general appearance, 
considering the type of merchandise. 

Judges were Egmont Arens, of 
Calkens and Holden; William Long- 
year, in charge of package design at 
Pratt Institute, and Ruth Gerth, 
president, Artist’s Guild. 


WOR Experiments With 
Paid Admission Show 


“At the Op’ry House,” a legitimate 
attraction charging 85 cents admis- 
sion, opened Jan. 18 at the WOR-Mu- 
tual Playhouse, New York. The net- 
work will pick up thirty minutes of 
the show as a sustaining feature, 
and, if it clicks, sections will be of- 
fered to sponsors. 

The show consists almost entirely 
of hill-billy instrumentalists and vo- 
calists. There is some comedy and 
dancing. 


“State Farmer’ 2C hanges 


The State Farmer, feature agricul- 
tural rotogravure magazine section of 
232 Southeastern newspapers, has ap- 
Pointed Fred R. Jones Organization 
and Roy Buell as Chicago and Detroit 
representatives, respectively. Mr. 
Jones will be assisted in Chicago by 
R. G. Symons. 


Heads Mirro Kitchen 
Laura Wilson, home economist, has 
been appointed director of its Mirro 
test kitchen by Aluminum Goods Mfg. 


Company, Manitowoc, Wis. Miss 
Wilson and her staff will conduct 
cooking schools, supervise demon- 


strations, and assist with retailers’ 
problems. 


Ball Tie-ups Grow 
Early this week, the number of 
lewspaper mats prepared for tie-up 
advertising with President’s birth- 
lay balls stood at 12,879. Wm. H. 
Rankin Company, New York, pre- 
bared the copy. 


—— 


Experience 


In each of John Blair & Com- 
Pany’s four offices experienced, 
trained men stand ready to 
Serve any agency or client inter- 
ested in broadcasting. Every 
man has had a very extensive 
background—each one with a 
broad experience in the radio 
and advertising field. The ma- 
jority of them have been station 
executives—others have served 
in advertising agencies. They 


Gre anxious that this experience 
Serve you. 
Company. 


Call John Blair & 


YOHN BLAIR & CO. 


eg PP santals 


NEW YORK - CHICAGO - DETROIT SAN FRANCISCO 


QUICK ON TRIGGER 
when it’s 20° below! 
Thermat Heat Pad .. 69% 


Instant Heat Like Magic! Just insert « little 
Shake vigor- 


equin ond casio by chnly ofiling axoee eaten, 


Electric Heater. . .. 98° 


Toke the chill off your bedroom these cold 


Hot Water Bottle .. 49 


Use this fine Hot Water Bottle to warm up 
keecold sheets this evening. ht is made of 


Electric Heat Pad .. 98 


Warm your bed tonight with this “Sele Heri” 
a 


Chains do not rely entirely on discounts 
for success, this advertisement, one of 
the few of the kind run during Chicago's 
below-zero weather last week, indicates. 


Horror Is Held 


Ineffective in 
Selling Safety 


New York, Jan. 23.—Gruesome 
treatment of the safety theme was 
banned by automotive leaders meet- 
ing here to take official cognizance 
of the necessity for action. The 
plan, as revealed by Alvan Macau- 
ley, president of Automobile Manu- 
facturers Association, will be “to 
educate the driver, rather than ter- 
rify him.” 

There will be no industry cam- 
paign for safety, each individual 
manufacturer preferring to run his 
own copy. 

No direct reference was made at 
the local meeting to the J. C. Furnas 
article, “. . .And Sudden Death,” 
which is credited with giving tre- 
mendous impetus to safety work. 
However, it was indicated that this 
type of appeal will be conspicuously 
absent in any advertising done by 
the automotive industry. 

Mr. Macauley asserted that “hor- 
ror” pictures have failed to reduce 
accidents in factories and that, on 
the contrary, emphasis on morbidity 
“may actually create hazards.” The 
plan of rewarding those who play 
safe is preferred. 


LIFE ADVERTISERS 
STIRRED BY TOLL 


Allen & Davis 
Take Clients of 
Procter - Collier 


Cincinnati, O., Jan. 24.—In open- 
ing offices in the Enquirer Bldg., 
Douglas Allen, president of the new 
advertising agency of Douglas Allen 
& Leland Davis, Inc., announced that 
a number of accounts formerly han- 
died by Procter & Collier Company 
has been taken over. 

M. L. Pernice, Jr., president of 
Virginia Sweet Foods, Inc., Indian- 
apolis, and silent partner in Procter 
& Collier, refused to confirm a re- 
port that the agency will liquidate. 
H. L. Adams, vice-president of Proc- 
ter & Collier Company, has resigned. 
Many employes of the agency have 
gone to the new partnership. 

Mr. Allen indicated that the fol- 
lowing accounts are now being han- 
dled by Douglas Allen & Leland 
Davis, Inc.: 

Crosley Radio Corporation, Cin- 
cinnati, refrigerators, radio, etc.; 
Ken-Rad Corporation, Owensboro, 
Ky., radio tubes and lamps; Ken- 
tucky Lamp Corporation, Owens- 
boro; Ault & Wiborg Company, 
Cincinnati, varnishes and finishes; 


Bye Company, Cincinnati, laxative 
wafers; Shuler 
Hamilton, O., paper mill equipment; 
and radio station WLW, Cincinnati. 

Combustioneer, Inc., 
O., whose account has been handled 
by Procter & Collier, has announced 
appointment of Geyer, Cornell & 


Newell, New York. 


Arthur Freeman 


Joins Ketterlinus 


Arthur Freeman, a co-founder of 
Einson-Freeman Company, Long Is- 
land City, N. Y., and president for 
many years, has resigned to become 
vice-president in charge of merchan- 
dising of Ketterlinus Lithographic 
Mfg. Company, Philadelphia. 

Mr. Freeman will make his head- 
quarters in New York. 


F. R. Low Dies at 75 


Fred R. Low, editor emeritus of 
Power, New York, died Jan. 22 at 
75. He was editor of the magazine 
from 1888 to 1930 and was dean of 
technical editors. 


Payson Jones Named 


Payson Jones has been appointed 
general manager of Greenwich, 
Conn., Daily News-Graphic, succeed- 
ing M. Edward Haggerty, who has re- 
tired after 25 years’ connection with 
the paper. 


The 595,000 readers of Hunting 
oF ishing and National Sports- 
man spend a pproximate ly 
$70,200,000 a year for sporting 
equipment 


New York, Jan. 23.—The Life Ad- 
vertisers’ Association has appointed 
an automobile accidents committee 
headed by Arthur H. Reddall, ad- 


vertising manager, Equitable Life 
Insurance Association of New York. 


The committee’s initial work will | 
be to tabulate death claims paid in | 
1935 by all life insurance companies | 
as the result of motor fatalities. 
This, it is believed, will develop defi- | 
nite data on methods of 


the toll. 
Mr. Reddall will be assisted by 
Bert N. Mills, secretary, Bankers 


Life of Des Moines; Lew R. Palmer, 
Equitable Life of New York; and 
J. J. Doyle, publicity director, West- 
ern & Southern Life, Cincinnati. 


Wisconsin Publishers 


Join Cheese Promotion 
Publishers of ten Wisconsin daily 
newspapers have joined county bank- 
ers in contributing funds for a cam- 


Association. 


tories have pledged cooperation. 

Klau-Van Pietersom-Dunlap Asso- 
ciates, Inc., Milwaukee, has been re- 
tained. 


Botsford-Constantine 


Oregon State Highway Commission 
has appointed the Portland, Ore., of- 
fice of Botsford-Constantine & Gard- 
ner. 

Delray Corporation, San Francisco, 
has appointed the San Francisco of- 
fice for canned foods. 


reducing | 


paign by Wisconsin Cheese Publicity | 
More than 10,000 farm- | 
ers and several hundred cheese fac- | 


Adds Two Accounts | 


GOOD 


& Benninghofen, 


Springfield, 


Tells Yardley History 


Yardley of London, perfumer, has 
published a booklet which gives an 
interesting account of the beginning 
of the Yardley business in 1770, the 
men who founded it, and the story of 
it growth. It discloses that the flow- 
ersellers’ group used in all Yardley 
Lavendar advertising was adapted 
from a painting by F. Wheatley, R. 
A., published in 1793. 


Mrs. Bost with Laughlin 


Bernice Challenger Bost, former 
publisher of Inland Topics, Chicago, 
has joined the Clara E. Laughlin 
Travel Services, Chicago, as adver- 
tising director of So Yow’re Going 
News. 


“Cue” Moves 


Effective Feb. 1, offices of Cue, 
weekly stage and screen magazine, 
will be located at 6 East 39th St., 
New York. 


To Craven, Hedrick 


Greig, Lawrence & Hoyt, Ltd., wine 
and spirit house, has appointed Crav- 
en & Hedrick, New York, to handle 
their advertising. 


Bureau Moves 


National Outdoor Advertising Bu- 
reau, New York, has moved to 60 
East 42nd street. The telephone is 
Murray Hill 2-9301. 


The same 595,000 men will spend 
more than $150,000,000 for new 
automobiles, gasoline, oil and 

tires in 1936. 


SPORTSMEN 


ARE 
SPENDERS 


So says the Research Department of Erwin, Wasey &Co., 
which has just completed an impartial survey of the 
readers of Hunting & Fishing and National Sportsman. 


Here is a survey that gets down to rock bottom and 
shows just why the 595,000 men who read Hunting & 
Fishing and National Sportsman constitute an unusually 


is 68.9%). 
®@ 55.9% 


BOSTON NEW YORK 


® 88.4°7, of these men are car owners. 


, of these men are home owners. 
age is 46.9 %). 


CHICAGO 


responsive market for any product appealing to men. 
It shows, for example, that: 


(The national average 


(The national aver- 


® The average expenditure per reader on outdoor sports, a 
decided luxury, is $118 a year. 


Would you care to have the whole story of our free- 
spending all-man circulation, as revealed by the Erwin, 
Wasey Survey? We will gladly send it to you on request. 


HUNTING & FISHING and NATIONAL SPORTSMAN 


PHILADELPHIA 


SAN FRANCISCO 
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Unguentine’s Varied Uses 
Featured in Campaign 


Norwich Pharmacal Company, 
Norwich, N. Y., has released a maga- 
zine campaign to emphasize the uses 
of Unguentine for conditions other 
than burns, on which previous copy 
has dwelt. 

Double and single columns will be 
used in Better Homes é& Gardens, 
Good Housekeeping, Holland’s Maga- 
zine, Household Magazine, Ladies’ 
Home Journal, McCall's, The Parents’ 
Magazine and Saturday Evening Post, 
Lawrence C. Gumbiner Advertising 
Agency, New York, is in charge. 


“Store-Door,” Is New 


Goodrich Product 


B. F. Goodrich Company, Akron, 
O., has produced a new line of tires 
known as “Store-Door” Silvertown, 
which will be featured in advertis- 
ing. The tire was designed especially 
for small trucks and city delivery 
vehicles which make a large number 
of stops. 

Average weight of the tread on the 
new tire is 47 per cent greater than 
on conventional tires, while tread 
depth and width average 30 per cent 
greater. 


F.A.A. Officers to Meet 


Financial Advertisers Association 
will hold its annual mid-year confer- 
ence of officers and directors at the 
Waldorf-Astoria, New York, Feb. 9-10. 


YOU PAY 


“4 “7 
@ Whether you realize it or not, 
you pay for good printing, en- 
graving, or ad-setting even if 
you don't getit... You pay for 
it with the business you FAIL to 
secure when your advertising 
doesn't bring the desired results 
... You pay in many other ways 
not included in the invoice... 
Since you must pay anyway, 
why not insist upon the BEST in 
the FIRST place—thus saving 
considerable TIME, TROUBLE and 
MONEY ... Years of experience 
serving important advertising 
agencies and commercial con- 
cerns is 
when you call FAITHORN. Our 


COMPLETE SERVICE 


at your command 


everything 


under ONE roof—is sure to help 


YOU. Let us demonstrate the value 
of this service on your next job. 
Simply phone Wabash 7820. 


Exceptionally well fitted to submitideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


For years Marshall 
Field & Co. has 
used FAITHORN 
3-in-1] 
Service. You, too, 


comfy lete 


can now enjoy its 
many advantages. 


©,v 
2ARo 
Ss we 
SKODS 
“ % 
PRINTING 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish, 
but all are here, ready to serve you... 
Speed—economy—satisfaction assured. 


FAITHORN 


CORPORATION 
Telephone Wabash 7820 


504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 


Index of Retail Activity in Important 
Markets 


Based on total retail lineage carried by all daily news- 
papers in each market reported on 


(Copyright, 1936, by Advertising Publications, Inc.) 


Week Week Week Week Week Week 
Ended Ended Percent Ended Ended Percent Ended Ended Percent 
Jan. 5, Jan. 4, Gain Jan. 12, Jan.11, Gain Jan. 19, Jan.18, Gain 
City 1935 1936 or Loss 1935 1936 or Loss 1935 1936 or Loss 
ere 224,186 208,768 —6.9 238,245 245,665 +3.2 287,154 256,865 —10.5 
Birmingham, Ala.... 203,140 188,468 —7.2 451,696 456,778 +1.1 689,570 760,256 +10.3 
Boston, Mass. ....... 534,657 407,027 —23.9 397,087 399,824 +0.7 417,713 379,150 —9.2 
Bridgeport, Conn.... 143,892 146,832 +2.0 202,440 198,100 —2.1 185,108 206,388 -+11.5 
ONE” ae. 242,390 169,722 —29.9 231,826 178,206 —23.1 241,654 245,672 +1.7 
Cam@oen, F.. doccss css 55,640 55,640 nee 61,880 58,146 —6.0 59,210 61,055 +3.1 
Cedar Rapids, Ia.... 62,216 65,758 +65.7 65,674 73,038 +11.2 70,462 67,172 —4.6 
Chattanooga, Tenn.. 78,918 74,935 —6.1 129,393 121,058 —6.4 106,235 120,945 +13.8 
Coieeee. GE. cveousces 415,305 446,265 +7.5 475,329 488,003 +2.7 515,842 538,909 +4.4 
Cincinnati, O. ...... 256,357 274,313 +7.1 272,250 291,357 +7.0 275,221 255,833 —7.0 
Columbus, O. ....... 235,690 244,202 + 3.5 241,174 256,249 +6.3 265,837 236,815 —10.9 
eee 263,306 320,026 +21.5 303,697 373,852 +23.1 287,106 364,825 -+27.1 
ee eee 209,320 214,368 +2.4 231,826 245,756 +6.0 241,206 224,364 —6.9 
Detroit, Mich. ...... 240,720 265,108 +10.1 337,434 360,437 +6.8 320,933 376,540 +17.3 
Ste Gh hs cskeoseas 81,606 74,788 —8.4 89,362 115,472 +30.3 119,154 109,830 —7.8 
Evansville, Ind...... 199,080 181,664 —8.7 199,920 195,398 —2.3 211,652 204,960 —3.2 
Fall River, Mass.... 47,222 48,755 +3.2 51,220 59,646 +16.4 54,324 58,505 +7.7 
PEt, BGR. 26000060 191,786 218,262 +13.8 162,078 184,660 +13.9 129,472 153,132 +18.3 
OOO. ERG. cixv ence ness 65,408 72,289 +10.5 112,084 113,990 +1.7 69,118 76,045 +10.0 
Grand Rapids, Mich.. 137,296 164,496 +19.4 161,896 146,496 —9.5 128,156 137,900 +7.6 
Indianapolis, Ind..... 260,751 282,456 +8.3 261,078 278,304 + 6.6 254,079 250,293 —1.5 
Jersey City, N. J.... 27,050 30,207 +11.7 33,423 31,402 —6.0 40,711 35,445 —12.9 
Kansas City, Kans.. 32,739 32,893 +0.5 31,360 37,919 +20.9 30,121 31,143 +3.4 
Knoxville, Tenn..... 134,095 178,570 +33.2 129,066 146,202 +13.3 132,230 148,134 +12.0 
Little Rock, Ark.... 152,264 127,960 —15.9 131,460 130,256 —0.9 150,094 171,262 +14.1 
Lynn, Mass. .....+%- 127,904 119,994 —6.2 178,668 171,066 —4.3 188,902 188,566 —0.2 
Manchester, N. H.... 49,597 41,557 —16.2 56,089 60,415 +7.7 56,094 57,546 + 2.6 
Memphis, Tenn...... 189,924 183,260 —3.5 165,774 180,614 +8.9 167,146 175,966 +5.3 
Milwaukee, Wis...... 103,613 111,615 +7.7 122,839 137,488 +11.9 232,633 227,302 —2.3 
Minneapolis, Minn... 303,196 321,119 +5.9 261,233 263,570 +0.9 210,952 246,301 +16.8 
New Bedford, Mass.. 22,2883 22,974 +3.0 42,924 62,430 +22.1 49,686 58,198 -+17.1 
New Orleans, La..... 308,911 338,712 +9.6 310,736 315,075 +1.4 297,296 379,954 +27.8 
New York, N. Y...... 815,747 944,053 +15.7 1,060,869 1,303,772 +22.9 1,056,397 1,140,824 +7.9 
Brooklyn, N. Y...... 91,336 89,939 —1.5 113,207 115,918 + 2.4 133,184 118,107 —11.3 
Ce a 146,398 132,174 —9.8 155,526 175,098 +12.6 153,370 162,372 +5.9 
Oklahoma City, Okla. 181,314 177,884 —1.9 164,626 185,934 +12.9 168,882 193.938 eee 
ee re 189,756 189,448 —0.1 175,812 178,164 +1.3 138,236 146,860 +6.2 
Philadelphia, Pa..... 499,120 451,508 —9.9 546,423 502,939 —7.9 518,581 489,926 —5.5 
Phoenix, Ariz. ...... 127,274 130,494 + 2.5 114,296 126,938 +11.0 135,352 122,206 —9.7 
Pittsburgh, Pa....... 362,110 351,596 —2.9 388,500 380,534 —2.0 365,694 367,528 +0.5 
Portland, Ore........ 212,758 166,894 —21.0 181,762 189,490 +4.2 155,008 200,508 +29.4 
Providence, R. I..... 165,756 153,915 —7.1 187,857 166,667 —11.2 230,194 236,268 +2.6 
Reading, Pa. ....... 59,570 74,634 +25.2 74,214 73,304 —1.2 87,696 74,732 —14.8 
Richmond, Va........ 170,044 175,630 +3.2 200,998 206,934 +2.9 188,874 205,380 +8.7 
MAGNGMOND TL. Sossas  Bisahe yepngis oe 293,768 312,324 +6.3 226,397 260,251 -+14.9 
Rock Island-Moline.. 185,640 242,270 +30.5 107,282 132,090 +23.1 104,454 134,386 +28.7 
Sacramento, Calif.... 190,635 209,773 +10.0 168,399 219,048 +30.0 178,482 178,283 —0.1 
San Antonio, Tex.... 93,280 117,012 +19.0 80,521 114,947 +42.7 88,438 99,764 +12.9 
San Diego, Calif..... 234,908 276,346 +17.6 231,812 285,796 +23.2 218,498 265,258 +21.4 
Been DOEO CARES ks) 8 sahkee 8 860- B 129,925 145,847 +12.2 131,297 141,855 + 8.0 
Spokane, Wash...... 107,349 125,227 +16.6 112,924 141,712 +25.4 97,258 132,619 +36.4 
St. Louis, MMO... +... 265,125 256,530 —3.2 265,925 271,605 +2.1 270,240 267,290 —1.1 
St. Paul, Minn....... 242,462 271,988 +12.2 226,945 223,824 —1.4 181,031 206,716 +14.2 
Syracuse, N. Y...... 145,306 127,837 —B5.1 161,784 176,926 +9.4 177,905 192,612 +8.3 
Tacoma, Wash. ...... 75,068 120,386 +60.4 104,118 101,710 —2.3 89,544 113,274 +26.5 
Tea. PIE wick actens 173,614 128,046 —26.2 201,082 186,578 —7.2 235,242 196,462 —16.5 
Washington, D.C.... 524,747 567,751 +8.2 498,211 544,030 +9.2 568,172 642,763 +13.1 
Worcester, Mass..... 171,640 173,208 +0.9 192,738 176,484 —8.4 185,584 181,300 —#2.3 
Youngstown, 0....... 102,252 126,623 +23.8 208,642 164,350 —21.2 115,006 228,830 +98.9 
MIGSOE oo cig peers s 11,138,676 11,414,169 +2.5 -}- +6.3 


5.4 12,684,069 13,483,383 


12,489,327 13,169;835 


COOPERATE WITH DRUGGIST IN DISPLAYING ADVERTISED LINES 


MON. & THUR. 


7:45 pm. 


ne 


ESTERS 
BOYS 


t PEPSODENT 
Asti se phs¢ 


INCLE EZRA 


FURTHER RETAIL 
LINEAGE GAINS 


Third Week 6.39 Ahead g 
Same Week of 1935 


Chicago, Jan. 24.—Retail activity 
throughout the country is contin, 
ing to rise above levels set during 
the first part of 1935, the new indey 
of retail activity developed }j 
ADVERTISING AGE indicates. 

For the week ended Jan. 18, 193¢ 
retail activity was up an average of 
6.3 per cent for the 59 cities coveres 
compared with the week ended Ja 
19, 1935. This exceeds the gain g 
5.4 per cent for the second week of 
1936, compared with the correspon 
ing week of 1935, and the gain of 2, 
per cent for the first week of 1936, 

These figures are based upon tots 
volume of retail display advertising 
carried in all papers in cities meas 
ured—an index of retail activity be 
lieved to reflect current trends mors 
swiftly and accurately than ay 
other possible index. 


Peaks and Valleys 


Gains registered by the 59 mar 
kets are by no means evenly dij 
tributed, however, as the accom 
panying tabulation, which shows the 
figures for each, indicates. Som 
markets are considerably above the 
average, while others fall below it, 

In checking individual markets, 3 
shown in the accompanying tabul 
tion, it should be borne in mind thaj 
peculiar conditions in any one ma 
ket, such as a special retail sellin 
event, inclement weather, or similg 
factors may cause a marked vari 
tion in retail advertising from wee 
to week which does not give an a 
curate picture of actual busines 
conditions. 

Over an extended period, however 
such variations will tend to level o! 
For that reason, it is planned t 
show cumulative totals and percen 
ages of gain or loss for each city, 
well as figures for the preceding 
week. Presentation of these cum 
lative figures will be inaugurated 
next week when figures for a co! 
plete four-week period will be avail 
able. 


To Merge “Albertan” 


The Social Credit party, Alberta 
Can., has purchased the Calgary 4b 
bertan and radio station CJCJ, for 
merly owned by Albertan Publishing 
Company, Ltd. Although the 4k 
bertan will be merged with the Social 
Credit Chronicle, the transaction 
does not involve the Provincial Gor 
ernment, or the Social Credit party 
as a whole. Present management of 
the Albertan will continue. 


Shepard in East 


Dr. Norman A. Shepard, for 11 
years director of research of Fire 
stone Tire & Rubber Company, Akrot, 
O., has resigned to join the new 
Stamford, Conn., research labore 
tories of American Cyanamid Com 
pany, New York. 


WANTED: THE SERVICES OF AN 
ADVERTISING AGENCY IN CHICAGO 


I am re-engaging in the business of direct 
mail advertising, catering to a nation-widé 
clientele of large manufacturers, and desié 
to negotiate with a high grade producing 
organization to execute the copy, art, platess 
printing, imprinting, mailing and supervisio® 
of production and schedules. I have ampl¢ 


capital, wide experience in the field, and § 

contacts. My desire is to confine my efforts 
to selling, including mapping out of campaig® 
proposals. Formerly I operated my own ples 
with a staff ranging from forty to eightl 


people. Among my former direct-mail @@ 
counts were Chevrolet, Hudson, Pierce-Artome 
Gruen, American Laundry Machinery, "4 
Cord Radiator, Lincoln National Lite, ets 


. P awiae 
Such a hook-up will act as a ™ age 
in securing accounts for p¥ lica 
tion, radio and outdoor adverttsind: 


Box 696, Advertising Age. Chicas? 
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STUDEBAKER AUTOMOBILE BECOMES A NATIVE SON 


OO al 


ee bd oF 
is Se Bs cet Be ghes ae 
La eee 


First car off the assembly line in new Los Angeles plant of the South Bend company. Photograph shows 
C. K. Whittaker, president, Studebaker Pacific Corporation, receiving congratulations. 


Kate Draws Crowds 


In personal appearances in seven 
major cities, Kate Smith, in the Co- 
St Adlantie oan eae Tea Com- | Sued “Crane Kitchen Guide,” to help 
any three times weekly, attracted 
nore than 100,000 fans. 
isit twenty additional cities before 
pring. 


Cunningham to CBS 


Robert P. Cunningham has joined 
columbia Broadcasting System, Chi- 
ag0, aS program assistant. 
prmerly program director of station | Zlowe Company, 67 West 44th St., 
OIL, Omaha, Neb. 


Crane Company Has 
Kitchen Plan Book 


broadcast for Crane Company, Chicago, has is- 
in planning kitchens. 

It includes floor plans, cabinet di- 
mensions, scaled work sheets for lay- 
ing out plans according to room ar- 
rangement, and a variety of illus- 
trations. 


She will 


Zlowe Opens Agency 
Irwin Zlowe, formerly of the 
He was|Jewish Daily Bulletin, has formed 


New York. 


What 


The National News wey for Youth 


merica 


Youn 


Has Accomplished 


In Less Than a Year 


N March 8, 1935, the first issue of YOUNG AMERICA 


made its appearance. On that day there were approxi- 


mately 171 subscriptions in our files. As of November 8, 1935, 
YOUNG AMERICA reports a net paid circulation of 58,743 


copies a week—continuing consistent monthly increases. As of 


January |, 


1936, YOUNG AMERICA is being sold in more 


than 2,000 schools in every State in the Union, and is welcomed 
in thousands of homes. 


YOUNG AMERICA? 


HAVE YOU SEEN A 


Be sure to write for a free copy N. W. Ayer 
of the current issue. You will Batten, Barton, Durstine & 
find it most interesting, and after Osborn 


reading 
YOUNG AMERICA is rapidly 
forging ahead to leadership in 
the juvenile field. 


SPECIAL NOTICE ON 


A recent survey among parents, teachers, 
and young readers has influenced the 


larger editions on July 15 and August 15. 
Each will be filled with YOUNG AMER- 
ICA'S usual editorial and pictorial ma- 
terial but will contain, in addition, a 
wealth of stories not possible in our 
regular issues. 
girls away from home during these two 
months, the demand for vacation issues 
is apparent, and it is because of this fact that YOUNG AMERICA offers 
two larger Summer issues on the above dates. 
Published as a weekly up to and including June 19 and will resume publica- 
tion as a weekly on September I 1. 


SOME OF THE 
AGENCIES WHO 
HAVE PLACED 


RECENT COPY OF BUSINESS WITH US 


Elmer Allen 


Benton & Bowles 
Campbell-Ewald 

Geo. W. Danielson 
Denhard, Pfeiffer & Wells 
Donahue & Coe 

Franklin Advertising Service 
Gardner Advertising Co. 
Gottschaldt-Humphrey Inc. 
Jerome B. Gray 
Green-Brodie 


it will easily see why 


SUMMER ISSUES 


‘ a + 
following decision. YOUNG AMERICA poser ry Dis 
will combine its Summer issues into two 

C. F. Kern 


MacDonald-Cook 

Matteson, Fogarty & Jordan 
Ruthrauff & Ryan 

Stewart, Hanford & Frohman 
Stevens, Inc. 

J. L. Sugden 

Wood, Putnam, Wood 


With so many boys and 


YOUNG AMERICA will be 


U. of C. Prexy 


Pays Respects 
to Advertising 


New York, Jan. 23.— Addressing 
the annual banquet of the National 
Retail Dry Goods Association, Dr. 
Robert Maynard Hutchins, president, 
University of Chicago, injected a 
humorous note by lifting a few ideas 
from national advertising. 

“IT have to stand up here and talk 
to you about education,” he said. “If 
I were a business man I should re- 
sort to other tactics. Does the 
cigarette manufacturer urge you to 
buy his product simply because it is 
good or tastes good? Certainly not. 
He says that if you don’t smoke his 
brand you are afflicted with old 
ideas. 

“Does the automobile manufacturer 
advise you to buy his car simply be- 
cause it is a good car? Certainly 
not. He tells you that people of 
taste and refinement are buying his 
and that you proclaim yourself a 
member of the lower orders if you 
do not follow their example. 

“TIT hope that sometime we shall 
be able to adopt the methods that 
have made you prosperous. I can 
see one of my successors composing 
announcements like this: ‘Go to the 
University of Chicago and stay thin.’ 
‘Try a Chicago education and you 
won't need yeast,’ and finally, a pic- 
ture of four beautiful girls and one 
homely one, bearing the caption 
‘Four out of five are at Chicago!’” 


Lithographers Sponsor 


Two Selling Courses 


Lithographic Technical Foundation 
Inc., New York, has announced two 
courses of six lectures each on “Mar- 
keting Procedures of Representative 
Manufacturers,” and “Packages, 
Package Designing and Displays.” 

O. Fred Rost, marketing editor, 
Business Week, will conduct the first 
course. Lecturers engaged for the 
second include D. E. A. Charlton, 
editor, Modern Packaging; Chas. L. 
Bowman, president, Luckey Bowman 
Agency; Egmont Arens, Calkins & 
Holden; W. W. Wachtel, sales man- 
ager, Loose-Wiles Biscuit Company, 
and A. E. Tatham, advertising man- 
ager, Bauer & Black, Chicago. 


Shaw Coffee in New Pack 


Commercial Importing Company, 
Seattle, Wash., coffee packer, has 
adopted a new pack for Shaw coffee, 
consisting of a flexible metal bag 
printed in three colors on silver. The 
new pack supplements a more expen- 
sive pack by reaching the medium 
price market. 


Make Light Macks 


Mack Trucks, Inc., New York, has 
begun production of light Mack Jr. 
trucks and buses. Heretofore Mack 
has manufactured only heavy-duty 
trucks. 
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The case of the “‘Balhoa Six” 


‘Balboa Six” is a pseudonym for one of America’s biggest 
selling small cars. 


During several depression years Los Angeles bought 
fewer “Balboa Sixes”? per capita than did other cities 
far less prosperous. In fact, Los Angeles all this time was 
a particularly bright spot for most car manufacturers. 


Could “‘Balboa’s” local advertising have been at fault 
And if so, how ? 


Let’s ask the “Purline” 


The “Balboa Six"’ during this period was regularly adver- 
tised in several leading Los Angeles newspapers—but seldom 
in The Times. “Balboa’s’’ reasoning was that The Times on 
Sundays reached only Southern California's 271,268 most 
“high hat” families (on week days, an “exclusive” 182,511). 
This was their biggest mistake. 


In the first place, The Times is edited for all classes of alert, 
thinking people, rich or poor. Its editorial content indicates 
that it is read by more such thinking people than read any 
other newspaper in the West. The “Balboa Six,” being a 
sound value, should appeal especially to this type of audience. 


Secondly, a Purline comparison reveals that The Times, 
from the standpoint of purchasing power, delivers twice as im- 
portant an audience in Southern California as does any other 
local newspaper. Even for the low-priced “‘Balboa Six,"’ 
buying power must be considered the first dimension of a 
market. 


Purline costs in Los Angeles Trading Area, 
excluding all families who have been on relief: 


The Times . - « §$ .65 
NewspaperB .. ._ 1.89 
ad a <é¢ « ae 
wd mses » eee 


2s Bess Oe 


The Los Angeles Times has since been made the number 
one paper on “‘Balboa’s” Southern California schedules. 
And with sales steadily improving . . . it looks as if another 
Advertising Mystery is on the way to be solved. 


Are your sales below what they should be in this great 
market where retail sales per capita are the 
world’s highest?Write us about any local 
sales or advertising problems. And get 
details on Purline rates. The Times. Re- 
presentatives: Williams, Lawrence and 
Cresmer, New York, Chicago, Detroit, or 
San Francisco. 


Los Angeles Times 


One of the world’s great newspapers 
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SOME ARGUMENTS HAVE A COMPELLING SIMPLICITY 


Nas Re i 


32,630,000 people live, eat, buy drugs and automobiles in the smaller cities 
of the U.S.— the cities of 2,500 to 100,000 population. That’s 53.5% more than 
live in cities of 100,000 to 1,000,000. It’s 116.6% more than live in cities of 
1,000,000 and over. m How can you better reach these people than by radio? 
Over 85% of them, in small cities and large, own one or more radio sets. And 
over 80% of the radio-owning families listen every day. Listen, on an average, 
considerably over four hours each day, as every study of daily audience-listening 
shows—whether the study is made by automatic recording device, by personal 
| Interviews, by mail questionnaires or by whiaiinities whether conducted by adver- 
| tisers, by agencies, by universities or by radio stations. = How, then, can you 


: better reach these people who are your entire market? And what better choice 


) for you than Columbia, which serves this market? It is already the choice of more 


| advertisers (and more of the country’s largest advertisers) than any other network. 


Sif, 


Mud * -“THIS IS...THE COLUMBIA BROADCASTING SYSTEM” 


Statistical sources for the text: U.S. Census Bureau figures for Population; 


Department of Commerce— Daniel Starch figures for Radio Ownership; 
Daniel Starch for percentage of Sets in Daily Use and Hours of Use per Day. 
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PHOTOGRAPHIC REVIE 


OF THE WEEK 


MAKING "SNUS" 


ies 


BOX TRAIL FOR SKI TOURNAMENT 


0? 
ci a i ti = om: kins anit * Sia ia : ‘ a . A. ci = ai PAY x 
How United States Tobacco Co., New York, is advertising its Copenhagen snuff on roads throughout 
nd the country in connection with the National Ski Tournament at Red Wing, Minn., Feb. 1-2. The plan was 
described in Advertising Age of Jan. 13. 
xe, 


OTE ret 


. —_ 
PR e 


Spraque, Warner & Co., Chiéago, have put everything necessary in a single. 
package, including olives, onions, sausages, cheese dressing, and cherries. 


CANADA MOURNS TRICK COPY 


Canada Bows Her Head in Grief 

on the Lamentable News of the 

Death of Our Beloved Sovereign 
KING CLORGE V 
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- + In one lesson you will become a 
better oil expert for YOUR car than 


anyone else... HYVIS OILS, Inc. 


ee 


One of many advertising tributes 
paid to late king by Toronto 
stores. (Other pa bearing Hyvis capitalizes translucency of paper, 
on events in England on Pages 12 s/s quarter page becoming part of a 
and 23.) full page. (Story on Page 28.) 


f RAILROAD ADVERTISING EXECUTIVES HOLD HISTORY-MAKING CHICAGO CONVENTION 


du 


ce 


The meeting of American Association of Rail- 
“ty Advertising Agents Jan. 18 included, 
above) front, left to right, R. F. Irwin, Dela- 
ware, Lackawanna & Western R. R.; H. L. Weir, 
"ennsylvania; rear, J. C. Gilpin, assistant pas- 
‘enger traffic manager, Southern Pacific Co.; 
». H. Kilburn, New York Central; C. R. Custer, 
vhicago & North Western; L. L. Perrin, North- 
*n Pacific; J. J. Nugent, Baltimore & Ohio. 


© 


‘op, center.) O. J. McGillis (left), general 

*cvertising agent of Great Northern Railway, 

"ew president of American Association of Rail- 

“ty Advertising Agents, looks over convention 

“ews in Jan. 20 issue of Advertising Age, with 

‘e aid of H. L. Weir, advertising agent, Penn- 
sylvania R. R. 


Top, right.) Prominent at the convention 

“tre, front, left to right, J. F. Burns, Official 

tilway Guide: C. D. Perrin, Poole Bros.; rear, 

eft to right, Ray Maxwell, Missouri Pacific; 

» P, Vogt, Pennsylvania; and S. E. McKay, 
Baltimore & Ohio. 


Taking an active part in the convention were: front, left to right, Julius Hanna, 

Nashville, Chattanooga & St. Louis; R. E. Israel, Central R. R. of New Jersey; 

W. W. Rodie, Rock Island Lines; rear, left to right, R. N. Dickinson, Norfolk & 

Western; David Caesar, passenger department, Southern Pacific Company; 

Gustav Kaiser, Lehigh Valley R. R.; J. T. VanCampen, Florida East Coast; 
L. P. Green, Soo Line. 


New officers of the American Association of Railway Advertising Agents 
pictured above, are front, left to right, E. A. Abbott, Poole Bros., 
secretary; O. J. McGillis, Great Northern Railway, newly-elected pres- 
ident; Holcombe Parkes, Norfolk & Western Ry., vice-president; rear, 
left to right, E. A. Mitchell, Atchison, Topeka & Santa Fe Ry., treasurer; 
and vice-presidents H. B. Northcott, Union Pacific R. R.; O. F. Cooper, 
Atlantic Coast Line; F. E. Heibel, Nickel Plate R. R. G. A. Semmlow, 
The Milwaukee Road, vice-president of the asraciation, is not shown 
in the group. 
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“Tell us, why does 
Lord & Thomas advertise?” 


To the many who have asked us this question 
—and to all others interested 


VERY SO OFTEN, in the course of 
our current campaign, people ask, 
“Why do you advertise on such a large 
scale? What can an advertising agency 
expect to get out of advertising to the lay 
public?” 

The objectives of our campaign are 
many. Some are immediate—others may 
not be attained for years. But they are 
clearly fixed in our minds. 

Foremost, of course, is the objective of 
all good advertising—the desire to attract 
new business to our offices. This, we con- 
fidently expect the advertising program 
to do. But first let us set forth the reasons 
why we advertise to millions, whereas our 
prospective clients are very limited in 
number. 


It Benefits Our Clients 


Our advertising for ourselves adds im- 
petus to our advertising for our present 
clients. If we give their employees, deal- 
ers and distributors an understanding of 
the basic principles of true salesmanship- 
in-print, they will understand these prin- 
ciples when they see them applied to 
their own products under the direction 
of Lord & Thomas. 

They will know that Lord & Thomas 
advertising will create demand. Know- 
ing this, they will push the products of 
ourclients with greater enthusiasm. Thus, 
our widespread advertising yields bene- 


—here is our reply 


fit to our clients as well as to ourselves. 
Other Aims and Purposes 


We want our advertising to be read by 
young men who will take up advertising 
as their chosen work. We are devoting our 
lives to it; we want them to know the basic 
principles we believe in so deeply. 

We want these principles to leave their 
imprint on those other hundreds of 
young men in other lines of business— 
the executives of tomorrow who will 
some day direct the placing of their own 
great appropriations. 

Furthermore, we want the men and 
women in our own organization to have 
ever before them the principles which 
guide us. For only by such an awareness 
can an organization be welded into a 
compact and loyal unit. 


Objectives—Based on Experience 


We come now to our principal hope and 
expectation from the current Lord & 
Thomas campaign—new business. 

Let us, for a moment, look at the past. 
Every so often, Lord & Thomas have gone 
through a period of great growth. 

This period invariably has been fol- 
lowed by a comparatively long period in 
which we absorb our increased volume of 
business. Always, this period of absorp- 
tion has been one in which we take on 
relatively few large accounts. 


In the course of this determined con- 
centration upon the business in hand, 
however, we develop enough surplus en- 
ergy to take on still further new business. 

Four times in the past 38 years, which 
mark the span during which our present 
management has been actively in com- 
mand, we have gone through this cycle. 
Each time we have advertised. And each 
time it has produced the results desired. 


Foundation Stones for the Future 


This does not mean that we expect our ad- 
vertising to do what advertising does for 
acigarette, for example, or for an automo- 
bile. We have no notion that any large ad- 
vertiser will come in, lay one of our adver- 
tisements down, and say, “I would like 
Lord& Thomas to handlemy advertising.” 

But this we do know, and this we ex- 
pect from the present campaign: that it 
will build a background for us among the 
limited number of men at whom it is 
primarily aimed. 

Such a background as will influence ad- 
vertisers when they are considering their 
appropriations, and cause some of them 
to invite us to submit our thinking about 
their problems, when the time is ripe. 

Thus Lord & Thomas advertise to mil- 
lions in order to spread the fundamental 
doctrines of salesmanship-in-print—and 
to build a background of approval among 
our clients, present and future. 


LORD & THOMAS  .- advertising 


There are Lord & Thomas offices in New York; Chicago; Los Angeles; San Francisco; Toronto; Paris; London 
Each office is a complete advertising agency, self-contained; collaborating with other Lord & Thomas offices to the client’s interest 
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